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COMMUNICATING MESSAGES “SOCIALLY” YEARS AGO 
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SPREADING THE WORD 
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“This is Ed Koch, your 
Mayor. You know, the 
Sanitation Department can't 
sweep this street if you 
don't move your illegally 
parked car. Puh-leez get it 
out of here.'' 

“MR. ED” TALKING BROOM 
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COMMUNICATING MESSAGES “SOCIALLY” NOW 
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Get out information quickly  
- Snow alerts/Interruptions to service 
- Disasters/Emergency situations 

Service requests: missed collection, complaints, snow plows 
- Accept service requests/Direct to 311 or proper agency 

Learn how we are doing 
- Positive or negative  

Entertain 
- #TBT photos, Equipment, Fun 

Free  
   -  Beside staff time, DSNY doesn’t pay to promote postings 

  

WHY USE SOCIAL MEDIA 
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DSNY SOCIAL MEDIA 

TWITTER FACEBOOK INSTAGRAM 

DSNY Joined August 2011 August 2013 October 2014 

Followers/Likes June 2015: 16,000 
June 2014: 9,500  
June 2013: 4,600 

June 2015: 11,300 
June 2014: 3,200 
 

June 2015: 500 

Audience NYC residents Current & former 
Sanitation Workers 

TBD 

Communication Two-way Two-way One-way 
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SERVICE CHANGES 

14,000 
Impressions 

15,000 Impressions 

- DSNY alerts the public of our snow readiness with Snow Alerts. 
- City law requires we inform the public of services changes 

during emergencies. 
- Reminder of “scheduled” service changes for holidays 
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INFORM 
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GOOD WILL 
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MEDIA RESPONSE 
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ENTERTAIN 

24,000 Impressions 
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PRESENTATION OVERVIEW 
This presentation will introduce the following: 
 

- NYC Recycles social media channels 
- NYC Recycles Photobooth app 
- Instameet launch campaign 
- Multi-lingual campaign 
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NYC RECYCLES: FACEBOOK 
As of 5/26/2015: 

- 4,011 Likes 

- 1,298 Engaged 
users last week 

- Highest reaching 
post: 26,064 
unique timelines 

- Most engaged 
post: 1,381 Likes, 
Comments and 
Shares 
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@NYCRECYCLES: TWITTER 
As of 5/26/2015: 
 

- 2,873 Followers 

- 90 New followers in 
last month 

- 84,100 Impressions in 
last month 

- 4,196 Profile visits in 
last month 
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@NYCRECYCLES: INSTAGRAM 
As of 5/26/2015: 

 
- 261 Followers 
- 51 Posts 
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NYC RECYCLES: PHOTOBOOTH APP 
A utility app to capture, organize, share, and 
publish photo content from various events. 

- Highlight programs through various custom           
photo frames 

- Create Facebook albums 
- Engage participants via email, Facebook, and Twitter 
- Build email database 
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INSTAMEET 
Instagram has 300 million monthly active users and 15x 
more engagement than Facebook.  
 
NYC Recycles took a unique approach to launch   
Instagram account. 
 
An Instameet is designed to bring Instagrammers together 
in order to: 

- Rally for a cause 

- Meet like-minded people 

- Take advantage of a unique picture-taking opportunity 
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INSTAMEET 
Gave people an exclusive, 
behind the scenes look at 
Trash Museum.  

- #TreasureInTrash 

- Unique opportunity 
normally closed to       
the public 

- October 1- 17: Social 
media promotion and call 
for participants 

- October 17:   
Registration closes 

- October 20: Instameeter 
announced/invited 
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INSTAMEET 
Activation launched @NYCRecycles Instagram page. People had 
to like us on Instagram, and then enter via EventBrite. 

- People entered: 51 
- People chosen: 10 
- Current Instagram followers: 229 
- Pictures posted via #: 40 
- Likes on #: 2,176 
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MULTILINGUAL CAMPAIGNS 
50% of New Yorkers speak a 
language other than English. 
 
Focusing communication to only 
English would neglect millions of 
New Yorkers. 
 
They are seeking communication, 
as is evident by NYC’s Spanish 
language social channels: 

- 8,500 total followers 
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MULTILINGUAL 
CAMPAIGNS 
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MULTILINGUAL CAMPAIGNS 
3-language electronics disposal ban:  
As of April 1, 2015, you can be fined $100 for placing electronics, 
such as computers and TVs, at the curb for disposal. 

- Mailer to over 600,000 homes with zip codes where Spanish 
or Chinese is predominantly spoken 

- Posts on Facebook and Twitter 
- Twitter shared on official NYC pages including @nycgob, 

NYC’s Spanish language account (7,659 followers) 



THANK YOU 
 

nyc.gov/sanitation 
@NYCSanitation 
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