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Landmarks Preservation Commission
225 Broadway--23 Floor
NY, NY 10007

Attn: Dennis Pidgeon
Dear Mr. Pidgeon:

It was pleasant to chat with you earlier this afternoon about a subject which Aa s
been close to my heart for nigh onto 30 years...and, to be candid, one which-

has provided me with intellectual stimulation and a source of income for as

many years.

There are many of the old style sign structures still extant in New York City,
built along the lines as we discussed: angle iron space frames a la "Erector Set".
Some excellent examples are those you cited; there are many others which would

be even better examples of that classical style.

A publication some years ago addressed the matter of billboard art, but within
the illustrations, there are some actual photos of the older structures. The
title and publisher are cited below, if you may be interested in following this

up.

There are some large space frames still visible in the Times Square area but
which will be coming down as a result of the redevelopment of that part of the
City in the near future. You may want to look at them before they become part
of history-—-and memory.

Regarding the new system of roof structures which I introduced to the New York City
are some 10-12 years ago, there are a number of these. I indicated the location of
several in our conversation. ’

Should you wish to explore the matter further--or discuss signage in general,
rooftop or otherwise--I shall be happy to dig into my memory. Likewise, I am
sure Tama Starr will be more than happy to oblige with whatever archival informa-
tion there may reside in the Artkraft Strauss files.

Cordially,

o

"Billboard Art"
S. Henderson & R. Landau
ISBN 0-87701-167-2
"~ (Chronicle Books, 870 Market St., San Francisco, CA 94102)
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Mr. Joe Bresnan

Landmarks Preservation Commissionz
225 Broadway 3
New York, NY 10007

Dear Mr. Bresnan:

Several weeks ago you met with members of my staff on the Hunters
Point Waterfront Development project team to discuss the potential
landmarking of the Pepsi-Cola sign at 4600 Fifth Avenue, Long Island
City, Queens. As a result of that meeting, the attached package has
been prepared which outlines our opposition to landmarking this sign.
This material details the preject planning to date and includes the
sign related research information obtained for the Environmental
Impact Statement.

If you have any questions on this material or would like more
information on the project, please dcn’t hesitate to call the Hunters

Point project manager, Ted Kleiner, at 466-2943.

Sincerely,

Phil LaRocco
Director
World Trade & Economic Development
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former Bigelow-Xennard jewelers reDresents an abstract
Art Deco motif. Closer in age and style to the Citgo
spectacular is the Paramount Theatre marquee; the light
bulbs covered over by later plastic and metal housing
and in unknown condition, it illustrates the glittery
ext*avagances of the movie and entertainment indust try.
The Coca-Cola sign along Storrow Drive shares +he later
20th century spectacular. display model with Citgo, but

it remains Boston's only moving neon sign lit by night

It is not particularly recognizable during the daytime.

As amr advertising device, the Cit tgo sicn is inherently a
valuable plece for study of its periocd and technology.

Whlle its use of neon and the sizeable amount of neon
tubing are not unusual, the use of a computer, allegedly
the first, to direct the sicn's lightshow, and the hard-
edged, simple bold graphics in both daytime and night-
time versions, provide a unicue exterior and highly
public example of Pop Art that prevailed in 1960°s.

Neither Boston nor the Commonwezlth have any other

comparable design elements; the fac+ that the Roston

sign of Cities Service's four 1965 neon displavs is the

only one remaining categorically incicatss Its rariry.

Relationship to the Criteria for Lancmark Desicnation

The Citgo simn fulfills the definition in Chapter 772
of "Improvement" in .that it is an objéct which constitu-
tes an exterior betterment of a real property. The
definition of "Landmark" in Chapter 772 includes an
improvement "designated by the commission in accordance
with section four as a physical feature or improvement
wh’ch in whole or part has historical, social, cul-
tural, architectural or aesthetic significance to the
citf and the cormonwealth, the New England region or
the nation.” Section 4 provides that the commission
must find that the desicnation meets one or more of

the stated criteria. The staff based on information




The stafs of the Boston Landmarks Commission finds
that the object, the CITGO sign, does meet the
‘criteria for landémark designation as found in
Sections 2 and 4 of Chapter 772, Acts of 1975,
for reasons cited in Section 3 of this report.

Due to the camlex legal and policy issues
surrounding designation of this object, notwithstandin
its finding in the first paragraph above, the staff
“withholds recommendation to designate the CITGO
sign as a Landmark pending opinion of counsel,

and consideration of policy issues by the Commissibn.

s rqen



C.F. Tebe CITIES SERVICE COMPANY
VICE PREBIDENT petroleum Products Group
WHOLESALE MARKETING Box 300, Tulea, Oklahoma 74102

December 7, 1982

Dear Ms. Myers:

We are honored to have our CITGO sign in Kenmore
Square considered for Landmark status. We have spent a fortune
on that sign and it has served its purpose.

However, with the changes in the petroleum market-
place and within our Company, we can no longer spend funds at the
Jeve] necessary to adequately maintain the sign, pay rent, etc.
Therefore, it has become an “"eyesore" rather than the "crown jewel"
as described by the local media.

With this in mind, it seems to us that the effort to
designate the sign as a Landmark is not productive inasmuch as we
are allocating no funds to perpetuate it. Given the fact that the
sign could be declared a Landmark, the reality of the situation is

owner, Cities Service, and the Tandlord, Boston University,
intentions of providing funds or providing space for it to
“as a safe and viable structure. ’ o

G

I respectfully ask that the Commission discontinue
its actions to preserve the sign because all 1ife-supporting acti-
vities will cease regardless of the outcome. We would welcome any
alternative ideas that does not involve further funding by Cities
Service or further causes a deterioration of our trademark.

Sincerely, . :
= Iy
— /

:——j‘/\/'/ V-—"J//

Ms. Marcia Myers,: Executive Director _
Boston Landmarks Commission , ..
City Hall P
Boston, Massachusetts 02201
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PUBLIC HEARINC
BOSTON LANDMARIIS COMMISSION T
January 11, 1983

THE CITGO SIGHN

PRESENT:

Pauline Chase Harrell, Chair
Roger Lang

Libby Blank

Susan Davis

Stanford Anderson

Carl Zellner
Virginia Aldrich
James Alexander
Joan Googdy

Meeting was called to order by Chairwoman Harrell

CHAIR: I will explain a little about the purpose of the
public hearing. t is to present the findings of the
study regort and to hear from anyone who is interested in
commenting to us and in general help us to gather informa-
tion in order that the Commission can make a decision. We
will not be making a decision,this evening. We will be

' taking written testimony from anyone who wishes to present
Tit for three days after the hearing tonight. We would
normally anticipaté making a decision at our next meeting
which is January 25th.

The procedures are contained in the fact sheet you
will find on the side table. If groups are testifying we
ask those grogps‘to please appoint a spokeéperson in the
interest of time and have one spokesperson per organization.
Also, in the interest of time, we ask that you limit your
presentation to no more than five minutes. If you have
anything longer,vwe would appreciate it if you would
summarize it for now and present it in written form within

the next three days.
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CHAIR: Judy, would you begin by reading the notice of
public Hearing.
J.McD:

@

NOTICE OF PUBLIC HEARING

November 16, 1982

The Boston Landmarks Commission will hold a
public Hearing on January 11, 1983, concerning
the designation of the CITGO sign, atop 66
Beacon Street, Boston, Ma., as a Landmark. The
,owner of the sign is Cities Service Company,
Tulsa, Oklahoma. The meeting will be held on
January 11, 1983, in the BRA Board Room, Sth

Floor, at 5:15 p.m., Boston City Hall, Boston,
Ma 02201. . :

A report on the proposed designation will be avail-
able on or after December 21, 1982. This notice
is recorded pursuant to Section 4 (n) of Chapterxr
772 of the Acts of 1975.

Marcia Myers
Executive Director

CHAIR: And now would you read the definitions and criteria
for a Landmark.

J.McD: First I will read. the definition of a Landmark as
found in 'Chapter 772 of the Acts of 1975:

Tandmark: any physical feature or improvement
designated by the Commission in accordance with
section four as a physical feature or improvement
which in whole or in part has historical, social,
cultural, architectural or aesthetic significance
to the City and the commonwealth, the New England
Area and the Mation.

Ms. McDonough then read the criteria for a Landmarks as set

forth in Section 4, Chapter 772 of the Acts of 1975.

-

1 P .
CHAIR: Would you please summarize the findings of the study
report?

J.McD: The Citgo sign is a large-scale display roughly sixty
feet sugare with two faces, set back-to-back on a
me-al superstructure. A large equilateral triangle
in three shades of red forming a delta nearly fills
the white field; under the triangle are block letters
in blue quich spell CITGO. The faces are covered with
5,878 feet of neon-filled glass tubing in the colors
corresponding to the delta and letters. The illumina-
tion has been directed by a computer-run device. :
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History and Significance

The Citgo 'sign is a fine and locally very
rare example of the spectacular neon display
which, in its extravagant use of neon lighting,
its marketing of petroleum products and its appeal
to the moving automobile, represents a less energy
conscious, highly automobile dominated period in
America's cultural history. Technologicallt in-
novative in the historv of advertising signs, it
also is a key visual landmark on the Boston skvline.

"Spectacular displays" began with a massive
display of electric lights at a London Crystal
pPalace exhibit in 1882; 1892 was the first use of
a 'spectacular' on a structure.

It was a frenchman, Georges Claude, who in
1910 produced the first neon sign and he is credited
with introducing neon for commercial applications.

The twenties saw both the proliferation of neon
advertising signs nationwide and the transition from
the incandescent electric light shows to neon. The
location of the present Citgo sign has long been
associated with major illuminated, roof-top signs,
particularly ones promoting the role of petroleum
products. Cities Service had erected the 'spectacular
neon displays' in Boston (the one under discussion),
Chicago, New York and Milwaukee about 1965. The other
displays were short lived, and appear to have been
terminated in 1970, leaving the Kenmore Sguare sign as
the significant survivor.

In addition to its role in the history of neon
displays, the Citgo sign is important as a major
geographically orienting device fulfilling the con-
ventional definition as a landmark. ' -

A 1976 Urban Design Study prepared and published
by Harvard graduate students identified the CITGO sign
as a "landmark billboard" and described the contract
of the flashy signs and dignified architecture as one
of the special and distinctive features of Kenmore
Sguare. :

The Citgo sign is also significant in the history
of Boston's exterior advertising. Some signs have sur-
vived as examples of the signmaker's craft, of designs
and styles that reflect various area, and of the im-
portant goods and services of the particular culture.

As an advertising device, the Citgo sign is in-
herently a valuable piece for study of its perion and
technolcgy. Neither Boston nor the Commonwealth have

~
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any other comparable design elements; the fact that
the Boston sign of Cities Service's four 1965 neon
displays is the only one remaining categorically
indicates its rarity.

The staff, base on information presented in this
report, considers that the Citgo sign meets one of
+he four criteria, because it is a man-made object
representative of elements of design and craftmanship

which embody distinctive characteristics of a type
inherently valuable for study of a period and method
£ construction. It is of cultural significance in
representing a popular cultural, urban aesthetic in-
fluenced by technology and springing in part from our
automobile oriented age.

CHAIR: Would you please read from the PRecommendations

J.McD: The staff of the Boston Landmarks Commission finds that
the object, the CITGO sign, does meet the criteria for landmark
designation as found in Sections 2 and 4 of Chapter 772, Acts of
1975, for reasons cited in Section 3 of this report. A

Due to complex legal and policy issues surrounding designa-
+ion of this object, notwithstanding its findings in the first
paragraph above, the staff withholds recommendation'to designate
the Citgo sign pending opinion of counsel and consideration of

policy issues by the Commission. =

CHAIR: Ve will proceed with the hearing. 1Is there anyone here
representing legal counsel, if so will legal counsel please step
forward and identify himself.

I am William Hargreaves, Counsel for Boston University.

My name is W. James McCarthy and I represent Cities Service

Company .

CHAIR: Anyone else being represented by counsel? (lone)
We normally take testimony in the following order
starting with those in favor of the designation and continuing

with those in opposition to the proposed designation. First of

all, is there any elected official who wishes to make a statement?

{None)
There are also two agencies which have statutory responsibility
the BRA and the MHC. Is either represented.

+ M~n- +he MHC has indicated they are sending a letter
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CHAIR: Ve will proceed with testimony in favor of the designation.

Beginning with owners and-users of the proposed landmark who wish

to testify in favor of it. Anyone?

Any abuttors or nearby owners wishing to testify in favor?

Local organizations, interest groups or public agencies wishing

to testify in favor of the designatioh?

Yes, please come forward and identify yourself.

Arthur Krim: My name is Arthur Krim of the Society.for Commercial
Archaeology in Washington, D.C. I’have prepared a statement

which I will read to the commission:

I would like to speak in support of landmark designation

of the CITGO sign in Kenmore Sguare (660 Beacon Street).

The sign is-the finest piece of spectacular neon advertising
now remaining in Boston and is of national significance as
the only surviving example of its tyvoe in the United States.
Because of its prominant location and large size, the CITGO
sign has proved a vital visual reference in Boston, orienting
the public to Back Bay, Fenway and Storrow Drive as a major
landmark of the City's skyline. The CITGO sign is also a
significant work of commercial art in its use of simple
graphic design and innovative computer lighting. The site of
‘the CITGO sign has served as a location for rooftop adver-
tising since 1916 and thus maintains an historic association
identifying Fenway Park and Kenmore Square to Boston area
residents. From this perspective, the CITCO sign is a true
historic landmark and reasonable efforts should be made to
preserve its present location, appearance and function.

There are those who question the landmark status of the CITGO
sign because it is commercial advertisement of the recent
past. Yet, the preservation of older advertising signs in
Boston, such as the Steaming Tea Kettle (1874) and the
restoration of commercial artwork in Quincy Market, indicated
an acceptance by the public for advertising signs of historic
significance when set in proper context. 1In this sense, the
CITGO sign is an historic artifact of its own period, the
postwar affluence of the 1960's. While now considered by
some to be outmoded in iius concept and design, the CITGO

sign still functions as a major reference point on the 3Boston
skyline during the daylight hours and its neon display is
vividly remembered by many Bostonians, former students and
passing visitors. '

The challenge then is to insure preservation of the CITGO
sign as a Boston Landmark. The City has a long tradition of
dedicated preservation and the heritage of the Freedom Trail
would not be ours to enjoy without the versistence of preser-
vation efforts that saved venerable historic structures from
nearly certain demolition-the Old State House and the 01ld
South Church - in the face of economic progress during the
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19th century. Even so, Boston lost the Hancock House
on Beacon Hill and the 0l1d Feather Store in Dock Square
pefore the City's heritage was fully appreciated. The
CITGO sign then should be considered a landmark of the
20th century and at least maintained in its present
location with stabilization of the supporting structure
until proper arrangements can be devised to fully restore
the nighttime neon display. The CITGO sign will then
give Boston a unigue urban landmark and provide a model
for other American cities that commercial art of the
recent past is vital to a city's sense of history and a
sense of place for its future.

CHAIR: Any other representatives of an organization or an

Mr.

interest group who wishes to testify?

Themo: My name is Victor Themo, as one of the petitioners
to request landmark status for the CITGO sign, I believe

I must make our views as clear as possible and yet be
precise and short. The CITGO sign is a landmark in the
truest sense of the word. As paris has it's Eiffel Tower,
Chicago has it's Wrigley Building, so Boston has it's

CITGO sign. CITGO has been called Boston's Big Ben -

a banner standing above one of Boston's major thoroughfares.
Tt is considered one of the last vestiges of Art Deco to

be found in America. While we look forward to the future,
we must reflect and keep track of our past - for what is the
future without vestiges of out past. Thank you.

CHAIR: Any other representatives of local organizations or

interest groups who wish to testify in favor of designation?

Any expert witness wishing to testify in favor of the
designation? :

In that case, we will go on to those who wish tokteEtify
in opposition. )

First of all, we will hear from owners and users of the

proposed landmark.

Mr.

T

Harvey:

Members of the Co-mission, I am William Burnett Harvey,
and I represent the Trustees of Boston University in this
_proceeding. My client is the owner of the premises at

€60 Beacon Street, on the roof of which the CITGO sign is
locategd.. As briefly and clearly as possible, I want to
state my client's opposition to designating the CITGO sign
an historic landmark, as well as the grounds for that op-
position. At the same time, I would like to report to the
Commission that discussions with representatives of Cities
Service have brought us near an agreement on an extension
of the roof lease at 660 Beacon Street, which, 1if consummated,
will permit Cities Service to restore the CITGO sign to
operational status and operate it for a further period.
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The progression toward agreemement with Cities Service

cannot fail to be impeded by any effort to accomplish

by a landmark designation a result we believe the law -
on historic landmarks cannot sustain.

As I understand the interest of those who want to
preserve the CITGO sign, it is directed to a particular
visual display that is regarded as a significant cultural
artifact. That display involves the combination of a
physical site owned by the Trustees of Boston University:;
signage owned by University Brink, Inc; two surfaces
with a configuration of neon tubing connected to an
electrical source and a control mechanism, all owned by
Cities Service. Even with these physical components
the visual display is not available unless the tubing
and electrical systems are in good repair (which is not
the case today) and are kept in good repair and provided
with electricity. , These latter essentials regquire the
expenditure of funds on a continuing basis by Cities
Service. The simple fact therefore is that what some have
urged upon you as an historic landmark - a particular
visual display - does not now exist. It is impossible to
create ir by an historic landmark designation, that is,
by a preservation order. The spectacular display can
only be achieved by the consensual cooperation of private
parties or by the functional eguivalent of a mandatory
injunction directed to +he Trustees of Boston University,
University-Brink, Inc., and Cities Service. It is my sub-
mission that this Commission has no legal authority to
issue .such an injunction. Even if such authority existed,
it is doubtful that it would be "wisely exercised to preserve
the display of a registered trademark conveying a commercial
message. ’ -

It is my hope that these arguments need not be pursued

beyond this hearing. absent difficulties that I do not

zanticipate, the Commission's interest and the interests.
o, of all of the parties in the CITGO sign should be served
by a negotiated transaction that is nearing maturity.

Thank you very much.

CHAIR: Anyone else from the <.mers who wishes to testify
’ against the designation?

W. James McCarthy:

My name is W. James McCarthy of the Cities Service Company.
First of all, we would like to say that Cities is honored
that you have taken an interest in the sign. We applaud
you for your efforts. cities, unfortunately, must take

the position that it would oppose a Landmark designation. I
didn't hear all Mr. Harvey had to say, SO if I repeat his
remarks please bear with me. The sign when it was erected
was not designed nor built for any perpetual existance. A
20-year life span is about as much as this type of structure
can- expect. Obviously, we have come very close to that 20-
yvear life span. The sign itself is a complex structure of
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.. glass and electrical wiring that is exposed to weat!
constantly, winds, debris, birds...it is not a stone
edifice which is designed to stand the test of time.
Secondly, it is our opinion that in the-past a Landmark
designation has been upheld in the courts onlv when the
owners themselves could expect some sort of reasonable
return on their investment. As vou are aware, Cities

owns the faces of the sign, it does not own the structure
to which the faces are attached, nor does it own the
building on which the sign sits. The sign is not an
income producing property, it is an advertisement. It
was, when built, part of a system of neon displays -

some spectacular - some billboard displays - the medium
at the time was efficient. I believe your report reflects
that the Citgo displays - the other ones - were eliminated
somewhere in the 70's. What in fact happened was the.
other displays were phased out when they reached the end
of their natural life, as it were, and the investment
could not be justified to pump additional funds in because
the means of advertising by neon sign was no longer the
most efficient use of advertising. The original decision
by Cities to eliminate the Kenmore Sguare sign was merely
the continued decision that this type of sign could no
longer be economically invested in.

One of the difficulties which I believe the Commission
itself has not approached is that any sort of designation
of the sign itself would reguire designation of the steel
structure and the building - somethincg I don't believe the
Commission has ever proposed. Obviously, Cities cannot be
required to maintain a sign which is somehow floating in
air six stories above Kenmore Sguare. The additional com-
plexity of having other parties involved is that Cities
must live by whatever terms and conditiond the owners of
the steel structure propose and the owners of the building
oropose. Cities is not in a position to say well, we can't
go along with this , or we won't go along with that. If a
designation were to be passed down we would virtually be
condemned to a position of whatever whims or fancy the other
parties might have, Cities would have to suffer it. '

As you are aware, Cities no longer has a lease on the buildin
and it no longer has a maintenance agreement to maintain it.
The companv had attempted to remove the sign in accordance
with its earlier plans and in accordance with its contractual
obligations when work was effectively stopped by action of
the .commission. )

It is Cities position that any sort of obligations on its
part to virtually maintain the sign in perpetuity, when

in fact the corporation itself does not have any such
guarantee, is just unthinkable.

One thing I would like to clarify is that the logo itself is
not a corporate logo. It is, in fact, a marketing logo
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and it is registered for the advertisement of products
sold by the Cities Service Company. AS with any logo,

and as with Cities' logos in the past, they change from
time to time/ The Citgo sign in Kenmore Square was put

up in 1965 to tour the new logo at that time. It is
possible in the future that Cities marketing would be

done under a different logo and then Cities would be re-
quired to maintain something that, in essence, had nothing
to do with their business.

For these and other reasons, I think that it is easy for

us to see, and I hope for the Commission to undérstand,
that while we are honored with the thought, it is difficult
for us to understand that the Citgo sign in Kenmore Sguare
is tantamount to the Hancock House or the Feather Store,
which evidently have fallen. We find it hard to believe
+hat it is on a par with the Eiffrl Tower or Big Ben. It
is Cities' position that the sign, when produced in 1965,
was an excellent idea but it is an idea which has served
its purpose. We have, as Mr. Harvev indicated, conducted
some preliminary negotiations with the other parties in-
volved and Mr. Tebo would like to address those particular
negotiations at this time.

CHAIR: Fine - Mr. Tebo?

Mr. Tebo: My name is Charles Tebo and I am Vice-President for marketing
for Cities Service Companv. I am very familiar with this
sign. I had the distinct pleasure of living in Boston for
five years and know the implications of the sign. It must
be important because I used to receive calls in the middle
of the night from people saying ‘a tube on the top was out
and would we please re-light it in the morning. .I knew
right away we had something good. Certainly, I want to say
we are flattered and pleased that our trademark was receiving
such noteriety and being considered for honors that this
committee is discussing. We think the sign had a place in
history. It was a sign which might motivate motorists in

+ the 1960's - but it probably is not very effective any more.

T would say that we would like to consider the sign and its

refurbishment and continuance based on commercial decisions -

decisions which are consistent with our marketing thrust

in Boston and the Commonwealth of Massachusetts, rather

than having to because of any landmark designation. I would
say that we are in the finalﬁsﬁmyﬁdJaﬁﬁggg%tgaﬁﬁqps with

. the University Brink sign g@'gihy, and Bé??bﬁbﬂni%ggsity,

“the tenants, and are prepared

‘ " to spend considerable\amounts
of-money to refurbish the 'sign and extend the leasg for a
threéﬁyeggwggriod,wwxhg,aﬁoInt of monies we are ta king about
is in the neighborhood of| three hundred thousand dollars

and pending amother review by the University Brink Cgmpany

to assure us of the refurbishing cost, we do plan 6 go

ahead. We are going ahead Because—it-makes—sense commercially
and we would like to have the priviledge of making#ﬁhe

decisions from time to time in tﬁé%ﬁg}ure.
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Again, we thank everyong for your interest in the sign.
CHAIR: Well, I can't remember when we have heard such good -
news at a public hearing before

R.Lang: Espcially from those opposed to designation.
Could either of you gentlemen give the commission a sense
of how long it might reguire you to reach some sort of
agreement which would enable us to understand how the sign
would be preserved under your plan.

Mr.Harvey: I would not think there would be any significant delay as far

as the lease is concerned. 1In conversations with Mr. McCarthy
yesterday on the phone, we were within hailing distance of
coming to terms. It is only coming to terms with some details

in the technical category. I can speak only of the lease -
the questions of the maintenance arrangement with University
Brink - we are not privy.

Everything should be resolved within a week to ten days.

CHAIR: Any other questions from the Commissioners? (No)
Any other opponents wishing to testify at this time?

Mr .McCabe: Mr. McCabe representing the owners of the Somerset, a
condominium on Commonwealth Avenue, read a letter of
opposition to designation from the owners of the Somerset.
{See aﬁtachment 111).

CHAIR: Anyone else wishing to testify in opposition?
Mr.
Abramovitch:

' My name is Stephen Abramovitch and I live at 566 Commonwealth
Avenue. T am a resident of the area. I think I would like
to see the sign eliminated only because I do not see the sign
as something that enhances the district. I feel the Com-
mission seems to have a very strong charter on preserving
items that so enhance a neighborhood. My personal standpoint,
I don't think it does - I think eliminating of additional
signs in the neighborhood wculd be helpful. You must look
at certain objects or buildings and see if they do enhance
the area. I think that when this building (City Hall) was
built, there were probably some people who felt they should
preserve the Scollay Square area. As i+ turned out, the
City Hall complex was a pretty good decision. I'm not
trying to make parallels between the Citgo sign and Scollay
Square, but other parallels were drawn between the Citgo
sign and Faneuil Hall Marketplace. Just as a resident of
the area,I feel it would be more beneficial to have it re-
moved. From a residents point of view, it would be in the
best interest of the neighborhood to remove the sign.



CHAIR:

Citgo Sign Public Hearing -11-

Anyone else in opposition:

(At this point, Ms. McDonough read letters for and
against the designation (See attachments 3 against;
one for). .

Ms. McDonough also summarized telephone calls received
in the Commission office. Thev were five to one in
favor of designation.

A Mr. James Shea of Commonwealth Avenue also expressed
nis opposition to the designation

Mr. McCarthy:

CHAIR:

I would like to address one of the concerns expressed.
In the past, when the sign was illuminated, it was
illuminated for four hours in the evening. It did not
run all night

I would also like to go on record. The Commission has had
the petition and all this copious information before it
since April. It has been discussed and the views have

been well expressed here this evening. Representatives

of the Cities Service Company have traveled well over
twelve hundred miles to make themselves available here.

I understand your policy to extend a four day additional
time period for written comments, but as I read your By-
Laws and enabling legislation, I do not see that this is

& requirement. I would like to move the gquestion and if
there are any commissioners who would be w1111ng to second
me, or if there is someone in the audience who would second
the motion, and if it would be accepted by the Chair, I =
would like the opportunity.

I'm afraid a motion from hearing participants is out of
order. ‘I also feel that because this is our standard
operating procedure, and people in the cammunlty might
count on it, that we can't alter our By-Laws in this regard.
We will try to come to a decision as gquickly as we can and
I 4id want to say that we have appreciated the cooperation
of the Cities Service Company in this. I think in our
conversations with you over the phone, and our attempts to
find out the logistics of the maintenance of the sign,
because it is an unusual designation, your company has been
most helpfdil. We would really like to thank you for that.

Since there is no other tes;imony, the Commission will
take the matter under advisement and vote on the proposed
designation as soon as possible.

The hearing is adjourned.
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: CENTER

2275 SOUTH BASCOM AVENUE, CAMPBELL, CALIF ORNIA 95008
Voice (408) 371-7010 . TDD (408) 371-7018
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ED 12-82-29

TO: Boston Lanédmarks Commission
FROM: Dr. David L. McGowan, Executive Director
DATE: December 29, 1982

RE: Save the Citgo Sign

I read in the December 13, 1982 issue of Time
Magazine that the Commission is meeting on January
"lth and that one item on the agenda will be the

tgo sign in Kenmor° Square. : . .

._ ..o, As someone who was born,' raised and educated el
< - .in Boston, although having lived in California for S T
.. - ten years, I feel unequivocally that the sign should o
. "stay as the true landmark that it has come to be . . - T T
known to Bostom.ans and ‘non- Bos..om.ans allke. '_;A Ty

£ The AID Center isa pnvate non-proﬁt agency semng the d:sabled popu]at:on funded in parf by Department of _1' Ko
’ ~ Rehabilitation. Santa Clara Countv. United Wav. Unioue Recvclino and other sources. o
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“writing to urge you to allow the removal of the Citgo sign from Kenmore
_As residents of the Kenmore Square area, we are deeply concerned about

ssue, and feel that the wishes of Kenmore Square residents must be heard.
else in the city, and certainly not in the suburbs, will be so adversely

ed by a decision to allow the sign to remain as we, the residents of

e Square, will be.

ongly urge you to allow the removal of the Citgo sign for the following
S: . ’

The‘sign is an eyesbre and stands in the way of efforts to beautify
Kenmore Square.

The sign is reminiscent of a Kenmore Square that was sleazy and
unpleasant and stands in the way of efforts to make Kenmore Square a
respectable place to live, shop and have safe fun.

The sign is reminiscent of a time when energy was cheap and we wasted
energy on such things as the extravagant light ting of the sign. Even if
the sign is not 1it again, the concept of the sign flies in the face of

~ pur-national policy of energy conservation. . :

The sign is in disrepair and substantial resources would have to
expended to repair and maintain the sign. Any resources spent on the
sign would be better spent making improvements to the Kenmore Square
area.

.. To preserve the sign as an "historic landmark™ makes a mockery of the
"word "historic”. To be sure, the sign is a "landmark," but so are
theatres in the Combat Zone! Boston is too rich in meaningful history
to cheapen our suandards by designating the sign as an historic
Tandmark.

- allow Kenmore Square, our neighborhood, to change for the better, instead
‘ouraging the memory of its past. Don't give the Citgo sign a permanent
n our neighborhood. )

Sincerely,

6éathan S. Horw1tz

Patricia Kravt1n and J
566 Commonwealth Avenue, Apt. 405
Boston, Massachusetts 02215
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400 Cowmmm ealth Apartiments

Januaryq10,1983

Ms. Marcia Meyers

Executive Director

Boston Landmarks Commission
Boston City Hall

Boston, Massachusetts

Dear Madam,

1t has been brought to our attention that certain
conerned c1tlzens wish to reactlvate the 1arge neon sign
on Commonwealth Avenue.

As the owners of the Somerset restoration project
on Commonwealth Avenue, and the owners of the Puritan
Hotel at 390 Commonwealth Avenue, we vehemently object to
the re-lighting of that sign.

We are rather {neredulous that the same city govern-
ment which empowers the Back Bay Architectural Commission
to prom&te and enforce the architectual restoration of its
world fapous Back Bay residential district, and especially
Commonwealth Avenue, would th*ough another city agency -

cheapen and dilute this restorat ion effort by re- llghtlng
this commercial anachorism. Further, the res;dents of the ~
Somerset and of the neighborhood do not desire that the1r f;
_apartments be flooded with the garlsh bllnking of red and
.wnlte neon all night long. . ) S A )
.1t is our conviction that this scheme 1s detrlmental
to tHe residents of Back Bay; and as such detrxmental to

jthe Clty of Boston. We hope that the Clty of Boston will

~‘recognize that the real preservatlon priority 1s the charm‘ 

and elegance of Commonwealth Avenue. S ,V{Tf"e‘

Thank you for this opportunity to present our opinlon.;

PACR

.‘;

: ;i *':u :'. L . | ' . Ve y truly yours, : hl';‘;bzféi

e T T S Rlccardo Narde111

Aanm S~ c;cecesanlle Aacsas

wie Roackbasy Adaccnrhucetbs NI213 £17'766‘6()60'



TO: Boston Landmarks Commission

FROM: Marcia Myets, Judy McDonough
with advice of John Devereaux

DATE: January 18, 1983

SUBJECT: CITGO SIGN

The study report for the Citgo sign indicated the staff opinion

that the Citgo sign does in fact meet the criteria for designation as a
Landmark. It is, in our view, a rare, well handled example of the
spectacular neon display, and represents an important aspect of our

recent cultural heritage. In particular, it speaks to the automobile
dominated, less energy conscious decades of the mid twentieth century

and especially to the pop art culture of the 60's. We are not generally
in favor of billboards, or "off premise signs" which this is, and would
not want to see them proliferate around the city. But if one were to

be saved, one special example ot its type, then this would be the one.

Having acknowledged this view, however, the staff cannot
recommend that the sign be designated as a Landmark. We are reminded
that the statute creating the commission warns against Landmark
designation which would ''damage the owner unreasonably in comparison to
the benefit conferred upon the public." A standard frequently applied
to evaluate whether an unreasonable economic burden has been visited
upon an owner is whether the property can yield a "reasonable return.”
With a building, the economic return can be measured. If the owner does
not want to use it for his own purposes he can rent or sell the building
and realize an economic return. R

The purpose of a billboard or sign is to sell goods. If the
product is no longer to be sold locally, or the company goes out of =
business, the sign, other than perhaps its structural supports and frame,
and possibly the value of the permit, has no inherent value. To force
an owner to maintain such a sign, to pay rent for its space, taxes and
other permits, and, in the case of the Citgo sign, to operate it is,
we conclude, an unreasonable burden. While it might be demonstrated
that refurbishing the sign would have substantial marketing value to
Cities Service in 1983, especially in relation to the publicity which
has been and could be generated by such action, that value could be
very different in 3 or 5 or 10 years, given business decisions by Cities
Service and its parent corporation or successorsS.

_While it might be argued that the Commission could designate
the sign as a Landmark now and then consider an application for certificate
of exemption based on hardship at a future time, the provisions of our
statute only allow such a certificate if the proposed action "'would not
materially impair the ——- significance of the Landmark.” (This is a
problem whichwe believe needs to be corrected)
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TO: Boston Landmark Commission -
January 18, 1983
Page 2.

Given the nature of the resource, we feel that the most
desirable preservation solution would be for the Cities Service
Corporation to undertake on a voluntary basis to refurbish the sign
and operate it for some period of time which is consistent with the
Company's goals and objectives. In deference to area residents and
energy usage the nightly ope:ation time should be limited.

If Cities Service is unable or unwilling to refurbish the
sign, then the company should be encouraged to make available to the
Society for Commercial Archaeology whatever portions of the electronic
equipment may be of interest to them.

Also the film "Go Go Citgo" should be located and a copy of

the film also made available to the Society or some other appropriate
repository..

MM/fac
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BOSTON LANDMARKS COMMISION MEETING ‘ $ 147

25 January 1983 .
PRESENT':

Roger Lang, Acting Chair
Susan Davis

Iuix Overbea

Virginia Aldrich

James Alexander

Henry Wood

Stanford O. Ancderson
Carl Zellner

John Cooke

Joan Goody

Meeting was called to orcder at 5:20 p.m.

CITGO SIGN"

Marcia Myers read a memorandum from staff to the Commission which listed
reasons staff recamended that the Commission deny Landmerk designation.
Roger lang asked for a rotion to deny. Mr. Overbea moved that the Com—
mission vote to deny landmark designation to the Citgo Sign. Seconded
by Virginia Aldrich. '

At this point, Stanford Anderson asked for the floor. He wanted to know
if it were possible to get absolute assurances from Cities Service in
advance that the refurbishing would be done. Ms. Myers felt it wculd be

putting too much "cause and effect" on the Camany, However, Mr.
2Anderson pointed out that many people cbjecting to the sign had never
seen it illuminated. That in the three years Cities Service plans to

operate the sign, many people would be able to appreciate the effect of

the sian. He felt that, at that time, it would be appropriate for the
Commission to consider designation as a landmark. Mr. Anderson suggested
tabling the motion and bring forward the petition again in two or three

years when the sign has once again becore a noticeable landmark. . -

Roger Lang pointed out that whatever action is taken today will not pre-
clude other action in the future. The request for designation could be
brought back for consideration any time after one calendar year had elapsed.

Joan Goody spoke strongly in favor of the staff recommendation for a
variety of reascns. She felt it would be unfair to ieave this an cpen
jssue for two or three years, particularly as it would be a very camplex
designation. Ms. Goody said she had never considered the sign to be of
landmark quality. - l ‘

Roger Lang said tabling was a useful tactic when all the facts or a matter
are not in. In this case, all facts are in and the Commission should take
action. :

Carl Zellner also felt the sign did not warrant landmark status, and thought
that by tabling, the Commission would be holding a club over the owners
head. He stated that the public, and those interested in preserving the
sign, have a three year reprieve which they did not have- before. To all
intents, if the landmark issus had not arisen, the sign would now be down.
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CITGO SIN
atop 660 Beacon Street
Boston, Ma 02215

A The Boston ILandmarks Camuission, at its meeting of
January 25, 1983, voted to reject the petition for 6251gna—
tion of the Citgo sign as a landmark.

. The statute creating the commission warns against
landmark designation which would "damage the owner unreason-
ably in comparison to the benefit conferred upon the public." -
A standard ,freque’ntly applied to evaluate whether an un-.

- reasonable econamic burden has been visited on an owner is
“" " whether the property can yield a "reasonable return." With -

a building, the econamic return can be measured. In the case

| of a sign, the measurement of return is far more camplex. If

" the goods offered are no.longer to be sold or a business . . - . <
- fails, the sign could have no value and produce no return. = . .

Or the expense of mannta.lm_ng .a sign could ocutweigh its mar— -~

- Let:mg value. o : A o

sL/’

" To force the owner to namta.m med.tgo sian, to\fba?”
rent for its space, taxes and other permits to operate it 15, .
the Camission concludes, an unreasonable burden. \\% N

Y

The Ccmm.ss:Lon is pleased that Cities Service mten\ds

" refurbish and re-light the Citgo sign because it does represent

an excellent example of the spectacular neon display. It also -
appreciates the interest you have taken in the recognition and .
orotectlon of Boston's }erltage.

AX.A

o - Sincerely, o .

Executive Director



|
|
|

S

THE BOSTON GLOBE WEDNESDAY. JANUARY 12, 1983\ 17,

——

DAY

Keeping up with the Citgo sign

By Joanne Ball
Globe Staff

The owners of the Citgo sign in Bos-

. ton’s Kenmore Square don’t want it to be-
come a historic landmark,

But they're willing to pay $300,000 to
keep it around and lit for another three
years. ) :

That revelation surprised and pleased
Pauline Chase Harrell, chairwoman of the
Boston Landmarks Commission, which
held a public hearing last night on wheth-
er the sign should become a historic land-
mark. . o .
= "I don't know when we've had such

“good news during a public hearing be-
fore,” — especially from project opponents,
Harrell said. - - . -

Representatives of the Citles Service

Co. of Tulsa, Okla.. which owns the huge. ..

now unllt, neon sign, told the commission
at the hearing in City Hall that even
though it would be far from profitable to
maintain this outmoded advertising fix-
ture, they were negotiatitig with the neces-
sary parties to restore it.

The $300.000 would be spent in clean-
ing up the old sign, — erected 40 years ago
and completely redesigned in 1965 - fixing
the tubing, three years of electricity costs
and rent for the rooftop space, said C. F.
Tebo, a Cities Service vice president.

Talks with University Brink Inc. of Wa-
tertown, the sign manufacturer, and Bos-
ton University, which owns the building
at 660 Beacon st. on which the sign is
perched, are nearing agreement, Tebo
said.

The pending agreements will influence
“'to a limited extent™ the commission’s de-

PRt

cisfon, Harrell sald after the hearing. Its
finding, she said, is scheduled to come on
Jan. 25 and wiil take the company’s eco-
nomic concerns {nto account. -

Cities Service attorney Willlam McCar-
thy said the sign was **not built for perpet-
ual existence. It is not a stone edifice ...
and it was not designed to withstand the
test of time.”

The red delta on a white field with
CITGO spelled in blue is a marketing sym-
bol - subject to change with subsequent
marketing campaigns, McCarthy said. If
historical standing were bestowed on the
sign, he said the company would “be
forced to maintain something that may.
not have anything to do with business.”

CITGO, Page 19 | S i
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- Keeping up wit
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| CITGO :
Centinued from Page 17 -

"The Citgo sign is also
commercial art in its y
sign and innovatijve
Arthur Krim, of the
cheology, testifying
ignation.

If commission ap
proval is granted, the si
would become the first - object -'distinguisrﬁg

or bux‘lding§ — to be given such rec-

from parks

h Citgot

a signficant work of
se of simple graphic de-
computer lighting,
Societ_\,{,for Commercial Ar-
on behaif of the historic des-

~ JOANNE BALL

" said
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 Citgo sign-off

. -V . ’ .'

The Boston Landmarks Commission will
“vote this afternoon whether to designate the
Citgd sign.in Kenmore Square as a historic
landmark. Even though the neon sign — unlit
for The past three years — meets statutory city
critéria for designation and even though there
is public support for according the sign land-
- mark status. we urge the nine-member com-
mission to vote against designation that would
permanently lock the red. white and blue neon
delta into the Boston skyline. | . :

~ in the wake of controversy generated by the
proposed demolition of the sign last fall, Cities
Service agreed to pick up a $300.000 tab to
maintain and light the sign for the next three
vears. This voluntary scheme for lighting the
sign on a short-term basis — rather than per-
manent landmark designation — offers a sensi-
ble-solution to the Citgo dilemma. o

) - .. e T s

. In a preliminary study prepared for the
Landmarks Commission. the commission staff.
concluded that_ the sign is a “fine and locally
very.rare example of the spectacular neon dis~

play.”™ The staff has also recommended against .

designation because it believes that forcing the.
Oklahdéma-based oil company to maintain the
sign in perpetuity constitutes an unreasonable-
" economic burden-that eutweighs any public

L1

iy;.

R
= -

benefit. The landmarks commission is required
to weigh such matters in its deliberations.

The Citgo sign has been an important refer-
ence point, emotionally and geographically. for
many Bostonians. It speaks to a time when the
car was supreme and the price of a gallon of
gasoline was irrelevant. Its propnsed demolition
triggered an outcry showing just how impor-
tant the cityscape — contemporary and other-
wise — is to people who live and work here.

Several letters to the editor in Monday's
Globe expressed dismay over attemnpts to save
the sign. Some felt that spending money to
keep the sign lit was sheer extravagance, an
affront in an energy conscious age. They are
wrong. : :

Cilies Service is to be commended for its
willingness to pay the bill for the next three
years, to expedite such a happy compromise.

"~ The company is performing a jublic service -

that is more than good public relations. Per-
haps a permanent home can be found for the
sign — the first to be operated by computer = in
the next three years in, say, a museum collec-
tion of modern art or technology. In the mean-
‘time. Boston can enjoy the.sign with the
broader understanding that the city's culture
extends beyond bricks and mortar and the pa--
tina of age. ' L ' o




1 s o e e S § S 1 @1 4480

o
@

Wsnogo -
for Cit'go':. -

‘landmark’

The Boston Landmarks Commission decided
last night not to designate the Citgo sign at Ken-
more Square as a city landmark, saying that it
didn't want to subject the sign owners to cost of
keeping it functioning. N

But despite the ruling, the owners are golng
to spend $300.000 to repair the 60-foot-high
rooftop nean sign. touted as an {mpressive ex-
ample of roadside culture.

" Barring bad weather. it should begin flash-

ing again within three months, Cities Service

~ Co. of Tulsa, Okla., its owners, say.

The commission voted 7-1 to allow the com-
pany to control the fate of the sign. Stanford
Anderson cast the dissenting vote. “To force the
owner to maintain such a sign, to pay rent for
its space, taxes and other permits, and In this
case of the Citgo sign, to operate it, is, we con-
clude. an unreasonable burden,” Marcia Myers,
commission executive director, sald in a state-
ment after the vote. - - :

Cities Service Co. has said it will do the

-work necessary to keep the sign lit for another

three years. The company originally had op-
posed the historic designation. .

Its representatives cited the high price of re-
furbishing the sign, exposed to pigeon drop-
pings and in need of electrical repair. The sign
has been unlit since 1979.

They also told the commission that the sign. |
erected in 1965, was not designed to last more’ |

than 20 years and should be torn down. The
company had intended to do just that last No-
vember. but at the last minute, the 4. ~ndmarks
Comrmission, reacting to public outcrys that the
sign be saved, ordered a stay of executlon.

Myers said that the owner's decisfon to keép
the sign was a “good.outcome™ of the public pro~
cess. -

-*Perhaps Citles uriderestimated its public
appeal, although Cities has received many let-

ters asking to please take the sign down,”
CITGO. Page 18 .-
R e .
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Kenmore Sq. Citgo sign |
rejected as (:lty landmark

B CITGO

. James McCarthy, an attorney for Cittes Service.
sa‘%ix:lcc Jast March when the commissioﬁ bci
an considering the fate of the sign, several
%(cnmorc Square residents complair}ed that that
the flashing red, white and blue lights were 2
nuisance and the sign an eyesore. -
: To assuage those residents’ concerns. Mc-
Carthy said the company intended to have the

lit only a few hours each night. ;
Sigrh!dc(t::rtgy said that the agreements had been '}

reached between Boston University. v{hlch‘-_
. owns 660 Beacon streel atop which the sign is
perched. and University Brink Inc.. the sign

- manufacturer. to do the refurbishing. )
" He added that repair work on the interior of
the sign will begin next week . *The initial work

+—will be between the sign faces, so you won't be

o

able to see it.”” McCarthy said. .



In Praise ofthe Icons

Of the Open

By PATRICIA LEIGH BROWN .

Special to The New York Times

ARBORN Mich., Nov. 6 —In their
list of hallowed American land-
marks, most people would not
include Paul’'s Automatic Car
Wash in downtown Detroit, where the over-
head sprayer was first wedded with the .
chain conveyor. o B
But most people are not among the stal-
wart members of the Society for. Commer-
cial Archeology, a lovse.confederacy of mu-
seum curators, scholars, preservationists
and other aficionados of commercial road-
side architecture who gathered at the Hen-
ry Ford Museum here over the weekend to
discuss their favorite subject, ““Americans
and the Automobile.” - . o
The pilgrimage to Paul’s '(circa 1946),
along with a speeding glimpse of the Uni-
royal Tire, the 80-fpot-tall-icon of the city’s
Edsel Ford Expréssway, was one of the
highlights of the two-day event, which was
held in part to celebrate the museum’s new

permanent exhibition, “The Automobile in
American Life.”

Assembled near the museum’s now-his-
toric artifacts — a vintage Holiday Inn sign
(with blinking arrow) and an original Mc-
Donald’s sign (with running Speedee bur-

.

ger) — the 170 participants probed topics
like “The Evolution of the Filling Station,”
“The Roles of Women in Ford Advertise-

. ments,” ““A Picto-History of-the Oil Compa-

ny Road Map” and a history of Kentucky’s
Wigwam Village motel chain, notable for -

- steel-reinforced tepees and’its slogan “Eat

& Sleep in a Wigwam.” ,
. Arthur Krim, a Cambridge, Mass., geog-

‘rapher, gave a spellbinding slide show on

the origins of Route 66, immortalized by

- Jack Kerouac, who wrote of “a fast car, a -

coast to reach, and a woman at the end of \
the road.”” Mr. Krim addressed the question .
of how the romantic route got its name,
when it could just as easily have been Route
64 or Route 68. “It was to rhyme with
Kicks,” a member of the audience theorized.

Like many members of the organization,

-founded in 1977 by a group of diner enthisi-

asts, Mr. Krim is a preservationist, having

'spearheaded the restoration of the mam.

moth Citgo sign in Kenmore Square in Bos--

ton. Among the others sharing his enthusi- *

asm were Donald Aiken, president of the

'Dusenberg'Museum in Auburn, Ind., and

Stephen Lintner, a Gloucester City, N.J.,
“roadside archivist”” who collects auto bro-
chures and technical manuals and who was

Continued on Page C6
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Continued From Page Cl

wearing an old Esso shirt.

Douglas A. Yorke Jr., a 37-year-old
investiment banker who was formerly
an architect, has amassed a collec-
tion of roughly 1,800 oil company
maps dating from 1912. He is deeply
aware of the fragility of roadside
architecture. Old gas stations, diners,
motel courts and other forms of com-
mercial  Americana spawned by
America’s early love affair with the
vpen road “are disappearing at a
rapid rate,” he said.

“These are a record of our time,”
he said of old gas stations and the
bke. ““This is the architecture my
generation grew up with.”

To Chester H. Liebs, a professor of
histary at the University of Vermont
who was a founder of the society, the
preservation of commercial roadside
architecture “‘is a generational im-
peralive. ’

“It's part of a great movement
toward learning from the landscape,”
he said. “The cultural legacy of our
own century is now under review.”

The scciety has been actively en-

3

¢ in preservation; recent suc-

Citgo sign as well as the preservation
of the Big Duck, with eyes made of
Model-T taillights, by the Suffolk
County Office of Historic Services on
Long Island. The Society for Com-
mercial Archeology is drafting a

In honor of
free maps
and Speedee
burgers.

model ordinance for use by planning
agencies, which would help protect
neon movie marquees and other
signs, said Mike Jackson, the organi-
zation’s president.

But preservation can be controver-
sial, as evidenced by public reaction,
both for and against, to the New York
City Landmark Commission’s consid-
eration of designating as a landmark
the 60-foot-tall Pepsi-Cola sign near
the East River in Long Island City,
Queens.

“I’'m ambivalent about the field,”
admitted Dr. James Marston Fitch,
the patriarch of American preserva-
tion and director of historic preserva-
tion for the New York architectural
firm Beyer Blinder Belle. *“From.a
cultural point of view, these artifacts

Courtesy Henry Ford Museum, Dearborn, Mich.

cons of the

{%

Touring Paul’s Automatic Car Wash in Detroit, from left: Alice Maraian, owﬁer; Mike
Jackson of the Society for Commercial Archeology and Charles Hyde, tour leader.

have historical significance, whether
you like them or not. But many of
them are esthetically insignificant.”’

Participants examined the irapact
of the automobile on the growth of
suburbia, the development of the
shopping center and the invention of
the mobile home. And many of the
roadside adherents seem to identify
with the earlier periods in highway
history — before the advent of inner-
city freeways and anonymous clover-
leafs with standardized signs. Mr.
Yorke, for instance, expressed nostal-
gia for the days when gas stalions
had a strong identity for recreational
motorists, “the days of requesting a
free map, or two or three, and receiv-
ing detailed personal directions with
it.” . :

But it was the artifacts of the road-
side that most entranced the crowd,
who gathered Friday evening for a
reception at the Ford museum. The
buffet consisted of thematically cor-
rect diner food and included ‘“‘ham-
burgers that are kind of greasy with
some sort of sauce,” said Donald Ad-

ams, the museum’s public affairs di-
rector. :

The guests gazed at the museun’s
new exhibition space, in which the
history of the automobile is interpret-
ed in its cultural context, The exhibit
includes Lamy’s, an intact stainless-
steel diner; a 1937 Texaco station; a

i

R

iate 1930’s tourist cabin and a 1965
Holiday Inn room interior,

The museum'’s three-year quest for
these objects points to the difficulty in
protecting roadside culture. The
neon-lit single arch 1960 McDonald’s
sign, which offers hamburgers for 15
cents, was about to be torn down and
was rescued at the eleventh hour,

Assembly of the Holiday Inn interi-
or, with its sea-foam-green shag rug,
was made possible only by pleas to
the public. Aware of the museum’s
mission, citizens sent the museum
their Holiday Inn towels and bars of
soap. The culmination was the arrival
of a 1965 Sani-Strip for the bathroom,
a donation from the National Janito-
rial Supply Company.

Clovis Lamy’s 1947 pink-and-black-
tiled diner was trucked to the mus:-
um from Hudson, Mass., and was
then repaired with material salvaged
from another diner. Now it is com-
pletely restored down fo the manuy,
which offers tomate rice soup for 25
cents and tenderloin steak for $1.50,

Blake D. Hayes, the muscunt’s con-

A R R R PR
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The York Times/Peter Yate

STARDARD ¢
L Co,
26 Ermafi HEW Yogrg

Douglas A, Yorke Jp.

servaior of historic structures, said
that when the 76-year-old My, Lamy
saw the finished product, “he cried.”

“The man never expected to be
memorialized in a national museum
for running a diner.”
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kyscrapers

With

By PAUL GOLDBERGER

A cluster of high-rise buildings is being
planned for the northern end of Times
Square that, in an attempt to recapture
some of the traditional honky-tonk feeling
of the theater district, will incorporate com-_
mercial signs and elaborate lighting into

“skyscraper architecture. /
-« The building designs, which/
An . differ from those of virtually -

Appraisal every other office or hotel
. tower erected in Manhattan in

recent years, are in respense to

‘new zoning laws that seek to resolve a con-

lict between the city’s efforts to attract

high-rent office buildings westward into the '

‘The buildings are also noticeably diffe;
- ent from the four bloated towers planned a

the centerpiece of an urban renewal project
- planned for the southern end of the square
= a profect that has been heavily criticized

- as an intrusion of corporate style into

Times Square.

o do this, the plann’ex{s are requiring that
thegnew office and hotel buildings around
the \square incorporate the kinds of ani-
mated signs that were mounted atop the
theaters and smaller commercial buildings
that surrounded the square in past genera-
tions. :

S
Final Review Next Thursday

The new zoning rules — which were ©

passed last year by the City Planning Com-
mission and are to be given a final review
by the Board of Estimate next Thursday —
also require that most of the new towers in
the area be set back above 60 feet, to allow
more light te reach pedestrians and to pro-

YT f30/87
Lr

- ning gtage are thesé’

: - 7 » The New York Times/Jack Manning
- PRESENT: A view looking uptown from 45th Street and Broadway showing
the northern end of Times Square as it appears now.

vide bases on which signs may be mounted.

Can it work? The new zoning is some-
thing of a shotgun marriage between real
opposites. The new Times Square it will

- yield willnot only be a merger of corporate

formality with theater-district flamboy-

ance, but it will aiso be an attempt to per- -

‘petuate by legislation a kind of style that,

strates anything, however, it is that differ-
ent architects and developers do respond
differently to the new city requirements

and that the new zoning laws are not going -
-, to yield a hemogeneous Times Square,

- If all these buildings win final approval,
Times Square will surely not have the aus-

tere style of Park Avenu though even
with the most rigorous or signs and.

- Among the major build

ings in the plan

41580 Broadway, a tower for the “island"

site at the northern end of the area, between

- 47th and 48th Streets. Designed by the firm

of Mayers & Schiff for Sherwoed Equities,
the building would be roughly triangular in

_shape and would integrate signs at its base

and all the way up its narrow southern face, -
culminating in a round sign and beacon at
the top. i

4The Holiday Inn Crowne Plaza, a hotel
for the western side of Broadway between
48th and 49th Sireets. Designed by Alan
Lapidus for a group of developers led by
William Zeckendort Jr., the glass and gran-
ite tower would have curving signs atop
most of its seven-story base.

91585 Broadway, a tower at 48th Street,

‘untii now, has been Spontaneous and casual. -
If the new group of buildings demon-

lights, it will still end up with block-to-block .
_skyscrapers instead of its characteristic
'mix of small and large buildings.

f?ﬁésigned by Gwathmey SiegeL;Associates“

for Solomon Equitiss that has a patterned

~ glass facade, a giass-gabled top and a set-
- back base that, as now designed, will have
“signs behind its gl

58 facade rather than
mounted on it. # . .
9A hotel designed by Murphy/Jahn for
Eichner Properties for the eastern side of
Broadway between 45th and 46th Streets. It ~
would have a glass exterior and exposed
metal framing, with trusswork hung with
signs. ’

" 9A tower for the block between 49th and

50th Streets and Broadway and Seventh
Avenues, designed by Kevin Roche for Solo-
mon Equities. It would have numerous set-
backs and a smokestacklike towar rising

drom a corner of its top.

R N R P

~ be covered with a sleek sheathing of

-look as if it were a corporate structure

1gns on Skyscrapers

For Times Sq.,

Continued From Page BI

The most provocative, surely, is 1580
Broadway, which, if built, would be-
come the focal peint of the northern
end of the Times Square area in much
the same way that the triangular 1
Times Square tower, originally The
Times Tower, holds sway over the
southern end,

The design for the narrow sky-
scraper is surely the most sericus at-
temmpt {0 integrate commercial signs
into high-rise architecture. In effect,
the whole tower would be a kind of
framework on which signs would be
hung; its narrow southern end, which
would face Duffy and Times Squares,
would be covered up to its midsection
with signs, some of which would be
rounded. )

The base on Broadway would be zig-
zag in shape, so that signs could be set ‘
on its angled portions and be easily
read from uptown and downtown. |

The architects, Mayers & Schiff,
some years ago designed the small
TKTS booth on 47th Street at which dis-
count theater ‘tickets are sold; they
have ciearly been looking at their
eartlier work — not a bad idea, because
the booth, with its orange-painted
metal framework, has become some-
thing of a contemporary symbol of the
cguare, and picking up on its architec-
tury’ themes in new construction
makes sens - ‘

Office Space and Signs o

But the 1580 Broadway tower would |,
not be simply a framework for com-
mercial signs; on itsnorthern and east-
ern sides, where it would away from
Times Square and Broadway, it would
Jwear'a cooler, more corporate face and

herizontal windows. L .
Most appealing, perhaps, is the way

in which these two identities have been

pulled together. The building does not

TR R

that has been taken hostage by a sign |
company; its basic design accommo- |,
dates both office space and signs, with |,
no coniradiction between the two. . |
~ The Municipal Art Society, the civic |

cnsrgs




Times Sq. Debate

Continued From Page Bl

ers — who include many nearby resi-
dents, business owners and clergymen,
as well as theater district representa-
tives and construction unions — these
facts overpower any other concerns.

But because of its tawdriness, the
block, in a quirky way, has come to
serve other roles. As a magnet for sex
shops and drug dealing, it has helped
keep these activities from other
streets.

In part because it is & block shunned
by almest everyone able to afford
stapdard Manhattan movie prices, it
has turned into what the impact state-
ment calls the sole regional low-income
entertainment center. At least 10,000

plc 4 day go to movies that include a
sprinkiing of first-run features for §3 or
less during midday.

Midtown Development Halted

Finally, as a garish and, to many, in-
timidating environment, it has helped
to halt midtown development at its
deorstep. This may <ost the city dearly
in taxes, but it also has led to less traf-
fic and pollution, more light and air
than usual in midtown, and less pres-
sure on rents in the largely low- and
middle-income Clinton neighborhood
and also in the theater district.

The enviroamental impact state-
snent conmtends that many effects of
developrnent can be mitigated and that
in such areas as traffic flow and air
polution, vonditions will improve. The
city also believes the area can and
should absorb newdevelopment in part
to relieve develepment pressure on the
ast Side.

But several civic and community
groups ayeexpected to mix general en-
dorsements of the plan with calls for
stronger measures {0 keep traffic mov-
ing, prevent the displacement of resi-
demts in Clinton and keep the sex shops
from movingloother areas.

What o the $1.€ biltion redevelop-
ment planitsel{? Isthis the best way to
rebuild Tirmes Square?

The dispute has Jocused largely on
four uffice 4owers designed by Philip
Johnsem unél John Burgee to encircle
the coreof Thmes Square.

‘The towers are &t the heart of the
plam. Sheoting nearly straight up for as
high as 58 stories, the buildings are
topped with glass mansard roofs and
would contain more than four million
square feet of oifice space.

They would be supported with mil-
iions of dollars i tax abatements, on
the theory ‘that thase who work and do
business in them would crowd out the
undesirables in the streets of Times
Hquare and the developer would help
renovate 424 Street theaters and sub-

developer has agreed to contribute
more than $30 million toward the thea-
ter and subway improvements.

Partly to generate this money and
street activity, two of the towers are
more than twice as bulky as normally
permitted by zoning reulations.

Such observers as the local chapter
of the American Institute of Architects
are concerned that the buildings would
turn the area from something that, for
all its problems, is uniquely bright and
exciting into just another cavernous of-
fice district.

Ada Louise Huxtable, the former ar-
chitecture critic of The New York '
Times and a member of several organi-
zations that are concerned about the
plan, has described the towers as
‘‘enormous pop-up buildings with fancy
hats.” Mr. Gill describes them as “‘gi-
gantic, crude, aggressive office build-
ings that will turn Times Square into
the bottom of a well.”

Big Billboards Would Go

Gone, critics point out, would be the
airy quality around the core of Times
Square and the nearly one dozen big
billboards and elabaorate electric signs
that mark much of Broadway and Sev-
enth Avenue between 42d and 43d
Streets. With these displays, they say,

will go an irreplaceable chunk of Times
Square’s identity. J

To underscore their concern, owners '
of the signs turned off their lights from
7:30t0 8 P.M. on Saturday.

Mr. Johnson takes issue with the crit-
ics of the proposed office towers: I
don't see what they would like that
would be more Times Square than this
— we'll have awnings, a continuous
glass front at the street level as much
as possible, and high signage on the
shops.” Only the huge billboards will
have to go, he said, because they would
block views from offices.

Neil C. Klarfeld, executive vice

president of Park Tower Realty Inc., .
the developer of the proposed build- |
ings, said that above the fifth floor they
would be splashed with light. “A ot is
going to be open 24 hours to give that
feeling of people milling around to go in
and out of stores,”” he said.

Meanwhile another issue lingers —
what to do with 1 Times Square Plaza,

the old Times Tower and later the
Allied Tower. Park Tower Realty has
said it would like to see it torn down, be-
cause the building is too altered from

its original to be appropriate. Others

see this as a final desecration of the

spirit of Times Square. !
Officials say they are working to'
meet a number of the concerns already

voiced. ‘“We have public hearings to

hear the concemns of the public,” said

Herbert J. Sturz, Chairman of the City

Planning Commission. *““If we hear

something that we should amend, we

way statiens. In exchange for permis.-
sion ty el the office towers, the

willdoso.”
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{1imes Tower Contest
?N Municipal Art Society and the
¢ National Endowment for the Arts
tre sponsoring a competition for the
izest proposals for what to do with the
former Times Tower, the landmark
building in the center of Times
square. The building, once headquar-
ters for The New York Times, may be
demolished as part of the redevelop-
ment of West 42d Street and the
Times Square area.

The competition is designed to at-
iract architects, landscape archi-
tects, urban designers and sculptors,
but anyone can enter hy paying a $45
ree by May 22, Every entrant will get
4 kit with background information
i photographs. Entries will be
iudged on the basis of a single draw-
30 by 40 inches, and the design-
1ames will not be revealed to the

Henry Caobb, a partner in [. M. Pei
& Partners and chairman of the de-
partment of architecture at Harvard
i tv, is the jury chairman. The
who will be announced in
v, will get cash prizes of $10,000,
55,000 and $2,500.
Park Tower Realty, the group se-
1 to develop the rest of the area
ntersection of 42d Street with
vay and Seventh Avenue, has
4 its own consultant, Robert

wuri. a Philadelphia architect, to
o om the future of the rower.
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Times Square Hearing
Draws Array of Views

By MARTIN

The plan to rebuild Times Square,
making its formal debut at a public
hearing yesterday, received warm en-
dorsements mixed with concerns that
it would mute the liveliness of the area
and cause crime and prostitution to
move elsewhere.

“What we now have is the largest,
best-designed, most carefully planned
redevelopment project in the nation,”
Governor Cuomo said in remarks that
began the hearing at Town Hall, at 123
West 43d Street, east of Broadway. ““I
believe that because of this redevelop-
ment project, the generation to come
will enjoy the Times Square we can
now only remember."”

Mayor Koch, after posing for photog-
raphers as he shook hands with the
Governor, followed with an attack on
critics of the $1.6 billion plan, saying,
“To me it is amazing, ocutrageous, to
read statements from intelligent peo-
ple that say they like 42d Street the way
it is.”

While adding that he believed this
plan, as well as any other, could be im-
proved by the public hearing process,
he held an impromptu news conference
later and labeled as “‘idiots’’ those who
favored leaving the area in its current
state.

Amendments Are Urged

Several speakers called for changes
in the plan, including the inclusion of
more of Times Square's traditional
glitter and more consideration of the
plan’s effects. Mentioned were the pos-
sible effects on traffic, nearby moder-
ate income housing and theater-related
businesses that could be displaced by
higher rents. There was also concern
about where the drug dealers and pros-
titutes of Times Square would relocate.

GOTTLIEB

If the plan is not amended, Council-
woman Ruth Messinger of the West
Side testified, ‘‘this will not be a cross-
roads worth visiting.” :

The comments came on the first of
two days of hearings conducted by the
state’s Urban Development Corpora-
tion, which is sponsoring the redevelop-
ment project with the city.

The plan calls for extensive demoli-
tion over a 13-acre site centering on 42d
Street between Seventh and Eighth
Avenues. The area is heavily saturated
with garish movie houses and sex
shops. In their place would be four new
office buildings, a merchandise mart, a
hotel and nine renovated legitimate
theaters.

If the project keeps to its schedule,
construction would start in 1986 and be
completed by the early 1990’s.

A second day of Urban Development
Corporation hearings is scheduled for
April 9. Under the bylaws of the agen-
cy, the public will be allowed to submit
further written comment on the plan
for 30 days after that.

Following publication of a final envi-
ronmental impact statement and an-
other period of review, the U.D.C. isex-
pected to vote on the plan in July. Then
the city’s Board of Estimate will con-
duct its own hearings and probably
vote on the project in September.

Some business owners in the project
area have threatened legal action totry
to stop the plan. Herald Price Fahring-
er, an attorney for many sex shop own-
ers on 42d Street between Seventh and
Eighth Avenues, said several of his
clients had asked him to monitor the
plan in anticipation of possible legal ac-
tion.

Yesterday’s hearing drew more than

200 people and featured testimony from

Colleen Dewhurst, the actress, speaking on Tlmes Square redevelopment
plans at a public hearing yesterday

at Town Hall on West 43rd Street.

actors, such as Antheny Quinn and Col-
leen Dewhurst, as well as powerful ora-
tory from local clergymen.

The speakers in many cases broke
into two camps.

There were those, such as represent.
atives for the Shubert Organization,
Lincoln Center and the Mayor's Mid-
town Task Force, who said the area
was so devastated that every effort to
overhaul it should be supported.

Others, such as representatives of

' the local chapter of the American Insti-

tute of Architects, the New York Land-

marks Conservancy and the Clinton
Planning Council, ernphasized that the '
area’s vitality should not be sacrificed :
in {he process. :

s
i
i

Miss Dewhurst, vice vhairman
Save the Theater
tinn organization, H
“applaud and support’ the aims of the
plan but feared its succeess could
cause prostitutes to move into the thea- |
ter district and also so raise land;
values that theater owners would sel
out to office developers.
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B ‘For every
community it
comes down to
someone having
to make a
judgment
whether a sign is
just a piece of
commercial
advertising or
whether it's o
piece of
American culturs
worthy of
preservotion.’

- Miks Juckson

COMMERCIAL HERITAGE

Saving %Egﬂ%

of Past

mes

Preservationists are taking a second look at
the urban landscape and advertising signs

By William Stage

Special 1o The Christion Science Monitor

57.10WS

& Sa vintage or unique sign art
or eyesore? A cultural artifact
or tacky commercial advertis-

ing? Removed from its original
site, a beautiful sign may end up
inany of several places — the junk-
yard, some pricey amiquc‘s store,
or maybe — just maybe - a mu-
seum.

The Society for Commercial
Archaeology believes that
signage,  especially  nostalgic
signage, has aesthetic value and is
tackling the question of which
signage should be earmarked for
preservation.

The most ardent restorers of
old signs are private individuals
motivated by either profit or a
yen for collecting. One restaurant
chain, Houlihan's, is character-
ized by scads of original vintage
signs.

“The collector’s market, that’s
one way Lo preservation," says
Mike Jackson, the tall, bearded
president of the Society for Com-
mercial Archaeology.

“But collectors are very per-
sonal and quirky. They take
things out of context and don't
necessarily see things they collect
as being part of a broad culwural
pattern. Whereas our organiza-
tion sees things - signs — as histo-
rians might, and we like to see
them in their original context as
much as possible . .. and reused

whenever possible. Signs can have
a long, active life.”

The nonprofit SCA, founded
in 1977, has attracted historians,
preservationists, planners, archi-
tects, and lovers of pop culture,
all of whom have a common inter-
est — preserving artifacts, signs,
and symbols of America’s com-
mercial process.

As a group, they say all too
many features of the commercial

nvironment are fast disappear-
ing without being analyzed, re-
corded, or preserved. Diners, ani-
mated neon signs, Route 66 - the
history of these things is so recent
that most people do not regard
them in a historical context.

Though most of the SCA’s
preservation  efforts  have in-
volved buiidings, the organiza-
tion has plans for sign preserva-
tion, too. Peter Phillips, a Glou-
cester, Mass,, planner, has
submitted a model sign preserva-
tion ordinance to the American
Planning Assoc {APAY in
Chicago.

After a review by that body,
the text is slated for discussion at
the National Main Street Confer-
ence to be held in Austin, Texas,
later this month. If approved, the
model ordinance will go out to
planning officials and landmarks
associations across the country to
aid in local preservation deci-
sions.

Attached will be photographs
of various categories of signs with
features the SCA considers im-
portant. ’

This will be the first time the
Main Street Conference has ever
broached the topic of historic
signs. Peter Phillips is cautiously
optimistic. “‘Organizations like

FOVIS Wyiim

STREET BEACON: Preservationist Arthur Krim helped save Boston’s Citgo sign
by arguing that it helps drivers orient themselves in a confusing street system.

the A and tha National! Trosg

for Historic Preservation are just

now beginning to recognize that -

there are historic signs worth pre-
serving,” he says.

The movement has gathered
steam, Mr. Phillips maintains, be-
cause of negative public reaction
to overly restored historic dis-
tricts. “Too many downtown
areas and historic districts have
taken the approach of eliminating
all old signs in order to start over
with a clean slate,” he explains.

“That’s been the MO for 15 to
20 years, since there’ve been sign
ordinances, and now people are
saying we den't like these cutesy,
sterile historic districts.”

ANY of the newer mu-
nicipal sign ordinances
1 i contain amortization
clauses, which call for the re-
moval of clder, nonconforming
signs. Ordinances often restrict
or prohibit flashing lights and
moving parts on signs; square
footage of signs; placement of the
sign on the building facade or
rooftop; and illumination of
signs.

“The amortization clause is
the corollary opposite to the
grandfather  clause, which
exempts already existing signs
from mandatory removal as long
as they remain unaltered from
their original state,” says Mike

e B TR I i ervi
el Jackson in a telephone interview

WELL-WEATHERED WORDS: Uneeda Biscuit sign in New Orleans is a classic.

from Springlicid, 1., where he
worrks s chitel tochitecr fon the
stute’'s  llistorie  Preservation
Agency.

Mr. Jackson stresses that the
SCA's model ordinance inciudes

e seo ale
ric signs, but also

not only hist
signs of artistic and cultural vatue
~ things that most historic preser-
vation ordinances don’t consider.
This concept protects quite a
number of signs, but not all. Says
Jackson, “The profession is look-
ing to modify the amortization
principle rather than promote a
blanket grandfather clause for all
signs.”

The obvious advantage of a
culturally sensitive sign ordinance
is that it would give communities
a set of criteria to examine and
thereby avoid costly and lengthy

individual  sign  preservation
battles.
“For every community it

comes down to someone having
to make a judgment whether a
sign is just a piece of commercial
advertising or whether it’s a piece
of American culture worthy of
preservation. In Massachusetts,
they recently debated the meriis
of a Coke sign all the way to the
state legislature. That shows you
how involved it can become. [ can
see that same kind of debate . ..
taking place in local planning
commissions  all  over the
country.”

The Coca-Cola sign Jackson
refers to was a neon and electric
spectacular that once marked the
Cambridge entrance to the Mas-
sachusetts Turnpike. People liked
its 1950s styling; they liked the
way it was reflected in the Charles
River. One day it was dormant, its
Late dependent on the building's
New Owilers,

In strode Arthur Krim, a
founding member of the SCA and
one of the most active voices in
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Times Sq. Plan Getting
Wary Public Approval

By MARTIN GOTTLIEBR

Civic and community leaders have
reacted to the $1.6 billion plan to re-
build Times Square with general sup-
port, but it has often been coupled with
sharp questioning or criticism of some
aspects of the proposal.

Their reactions have come at a series
of informal presentations by officials to
the representatives of about a dozen
groups before the project’s first public
hearing; scheduled for next Monday at
Town Hall.

Governor Cuomo and Mayor Koch
will be the first two speakers at the
hearing, according to William J. Stern,
chairman of the state’s Urban Develop-
ment Corporation, which, with the city,
is sponsoring the plan.

Scheduled to go into construction in
1986, the development would involve
widespread demolition over a 13-acre
site, construction of four large office
buildings, a merchandise mart and a
hatel and the renovation of nine “ac-
tion” movie houses into legitimate
theaters.

Called a No Man’s Land

At the presentations, officials have
portrayed the plan-as the only project
that can remake an area centered on
42d Street between Seventh and Eighth
Avenues, which they portray as a taw-
dry no man’s land. Sometimes the offi-
cials have met with enthusiastic sup-
port. ¢
‘“There is such public disgust about

that block that I hope it will overwhelm
- whatever opposition exists,” the Rev.

Robert Rappleyea of Holy Crouss

Roman Catholic Church, on 42d Street

between Eighth and Ninth Avenues,

said at a presentation last week before
the 42d Street Civic Association,
But usually the endorsements have

been more qualified, mixing general|. '

approval with a number of concemns.
The groups have asked, for example,
whedlerﬂiesexshopsanddmgdealers
who are pushed off 42d Street will over-
runm other streets, whether low- and

di inc resid and ' busi-
nesses will be displaced and whether

buildings

the austere office designed by
- Philip-Johnson and - John Burgee will
‘rob the area of its glitter and vitality.

Other questions have been raised
about traffic and whether it will be-
come hopelessly mired in the area and
whether the public will have a:fair
chance to comment.

More Details Sought
. ““There is widespread support for the
| basic effort,” said Richard T. Ander-

| son, executive vice president of the Re- |
gional Plan Association, a civic group. |/
‘At the same time there is a strong |/
{eeling this is an unfinished proposal.

Detailed information about pedestrian
circulation and subway access, theater
preservation and what the hotel would
look like are not there. People want to

be helpful, we want to be supportive,
but we don’t want to be had.” .

In an B80-page draft environmental-
impact statement, consultants for the
city and state have made their own pro-
jections about several matters that
were of concern to the civic groups.
They contend, for example, that the sex.
businesses now on 42d Street will prob-
ably relocate in smaller concentrations
to only & few areas, such as the porth-
ern part of Times Square, 34th Street
west of Seventh Avenue and possibly
Union Square. They also say that traf-
tic flow will improve and that shops,
restaurants and the restored theaters
‘will generate a lively atmosphere:

But many civic groups question some
of these projections. Such longtime
groups as the New York Chamber of
Commerce and Industry and the Citi-
zens Housing and Planning Council
mix their endorsements with concern
over projections that traffic flow will
actt;xally improve.

Less of Glitter Feared

Arnong more design-oriented groups,
such as the local chapter of the Amer-
ican Institute of Architects and the
Landmarks Conservancy, there is a
concern that little thought has been
given to how the theater conversions
will be financed. They also question
whether the Johnson-Burgee buildings
will fit-into vibrant Times Square.

““Times Square should be defined by

large signs and bright lights, as it is,

now,’’ said George Lewis, executive di-
rector of the local chapter of the Insti-
tute ‘of Architects. *““They create a sort
of extravaganza of life and high spirits
- thereisn’t anything like it anywhere
else. One has the feeling that what this
project will do will be quite _dxﬂexent ”

neighborhoods,

that _ “wholeheartedly endorses the
basic aims and of the redevel-
opment"” but also calis for efforts to in-|

sure that local residents and busi

efforts be made to.insure that the sex
shops do not move to Union Square or
other areas of Cheisea and Clinton. It’
asks that 1 Times Square Plaza, the
former Times Tower, under consideta-
tion for demolition, be retained be-
cause it is ‘‘an emotional cermer for
New York."”

Community Board 5, whlch covers
Times Square itself, has voted to con-
sider the project over several weeks, as
it would projects that go through the

d é?‘:}tmml l;;ivzlw proews Because of
; rban opment - Corporation
invol however,

board cmslder—
ation is not required.- bty

" “We’'ve never been so bypasaed"
said Stan Herman, chairman of ‘the

boud s new construction committee.
‘Area Concerns Studied . .
PauIA Travis, seniorvieepmident
of the city’s Publxc Development Cor-
poration, said, “I believe we will re-
spond to the issues people are raising.”’
He said the city was considering ways

to work with property owners and to

reallocate . police . officers to l're?
wberesexbusim might relocate,

*“Michael Hattersley, assistant dirog
tor “of public affairs for the U
Development Corporation, said Par;
Tower Realty, which would build ﬂvg
{? e Phi adglmd architect, tp

enturi, a ladelphia
studythebestu.seottheold'ﬂmeq
Tower sfte. .

Both he and Mr: Travis said the pub-
lic discussion process was only begin:
ning and would continue when the
Board of Estimate held its own hear.
ings on the project this summer.
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Times Square on View

ahere is a dazzle of flashing lights
i and some controversy in the new
exhibition at the Urban Center. The
show is about Times Square and what
should be done about it.

The center’s exhibition halls at
Madison Avenue and 51st Street are
tilled with photographs of what the
square has meant, from indoor thea-
ter to outdoor dancing and gawking.
There are drawings of projections for
the square and cautions against level-
ing it and starting all over again.

One person concerned that the
planned redevelopment of the area
should not dim the old dazzle is Tama
Starr, vice president of the Artkraft
Strauss Sign Corporation. The com-
pany, founded by her grandfather,
has built most of the square’s electri-
cal signs. .

As guests mingled at the exhibi-
tion’s opening party, Miss Starr stood
protectively in front of a 12-foot-high
letter “I"" from a Times Square sign.
The letter’s 500 orange and green
lights flashed hotly over the crowd at
close range. The *‘I”’ gave off a danc-
ing, rhythmic clicking as the lights
went through their sequence.

“They’re all old-fashioned electro-
mechanical switches,” Miss Starr
said. “In the square you're too far

away to hear them.”

' Nearby was the lighted ball that
drops to mark the New Year. “My
grandfather invented that in 1807,”
Miss Starr said.

The show will run until June 15 at
the center, which is the Municipal Art
Society’s exhibition hall.

There is a blank book for visitors’
comments. One said, “Don’t make
Times Square more square.” Another

said, ‘“Make Times Square a more
hospitable environment after 6 P.M.”

Logue Quits Post
| At Bronx Agency

Edward J. Logue, president of the‘;
South Bronx Development Organiza-|
tion since its creation six years ago,’
has resigned, effective Oct. 1.

No successor has been named, ac-
cording to Mayor Koch, who said he
had urged Mr. Logue not to quit his
$120,000-a-year post.

!n a letter to the Mayor, Mr. Logue
said he was leaving to join his wife of
36 years, Margaret, in Boston, where
she directs a private school for dys-
lexic children.

Mr. Logue, 63 years old, gained a
reputation as a master of urban
development in New Haven and Bos-,
ton in the 50's and 60’s. He was the
head of the New York State Urban |
Development Corporation from 1967 :
to 1975, -

Mr. Logue said he did not yet have
iob lined up in Boston.
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'ph Bostic, 79,
“ports Journalist

da Disk Jockey

y THOMAS ROGERS \

: Bostic, a former newspaper-
_sadcaster and promoter who
-Bainst-racism_in the sports
ed of a heart attack Sunday at
-yton (L.1.) Hospital. He was 79

Robinson broke baseball’s
. vier in 1947 when he was
- a Brooklyn Dodger contract

+ Rickey. Two years earlier,

- escorted two players from
s leagues to the Dodger spring
camp at Bear Mountain and
1 tryouts for them. At the

Bostic was an announcer for
:gue games and the sports edi-
;ple’s Voice, a weekly newspa-
‘videly in black communities.

was reportedly surprised and
- stressed, but allowed the

take place under the supervi-
"1ager Leo Durocher. Neither
eived a contract with the or-

A

lack in Writers’ Groups

spaperman, Mr. Bostic, who
e sports editor of The Am-
. WS, was gpe' first black ad-

cm m A Twnanls

Melvin Starr, 69, Head of a Firm
That Created Signs on Times Sq.

By ALFONSO A.NARVAEZ .

Melvin Starr, the president of a com-
pany that has set Times Square ablaze
with spectacular signs for almost a
century, died Tuesday at his home in
the Riverdale section of the Bronx. He
was 69 years old.

Mr. Starr ran the company, Artkraft
Strauss Sign, for 30 years. Its handi-
work includes the huge illuminated ball
that delights millions of people each
year as it slowly descends to mark the

.beginning of the New Year.,

% The company also made the famous
smoking-cigarette sign for Camel ciga-
rettes, the block-long Bond’s waterfall,
Anheuser-Busch’s flying eagle and
hundreds of glittering billboards, thea-
ter marquees and illuminated signs
that symbolize New York City to visi-
tors from around the world.

Once, when asked about New York-
ers seemingly blasé attitude toward his
signs, Mr. Starr said: ‘“New Yorkers
see the signs. It’s just that they'd drop
dead before they’'d allow anybody to
catch them gaping at them.” .

Mr. Starr’s company also created the
scoreboards at Yankee and Shea Sta-
diums, Veterans’ Stadium in Philadel-
phia, Busch Memorial Stadium in St.
Louis, Forest Hills Tennis Stadium and

the Anaheim (Calif.) Convention Cen-
ter.

Mr. Starr was known to many of his
friends as Mr. Broadway because of his
flamboyant, Runyonesque-style of
dress and his creative designs for his
signs.

“He was so involved with the charac-
ter of Times Square,” said his daugh-

-ter, Tama Starr, executive vice presi-

dent of Artkraft Strauss in Manhattan.
““He " was very, very creative and
thought very big."” ,

Artkraft Strauss began as the
Strauss Sign Company, founded by Mr.
Starr’s father, Jacob, at the turn of the
century. Its first signs were illumi-
nated with gas. In 1932, Strauss merged
with Artkraft of Lima, Ohio, which then
controlled the process for illuminating
signs with neon gas.

Mr. Starr was a director of the
Trans-Lux Corporation, a manufac- -
turer of information display terminals;,
He was also involved in many Jewish-
charities. C

Besides his daughter, he is survived-
by his wife, Jean; a son, Jonathan of'
Hana in Maui, and a sister, Lita of Man-
hattan. - .
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1 advocacy today.-Mr Krim,
< teaches a course titled Urban
‘sgraphy at Salve Regina Col-
‘v in Newport, R.1,, and once
rked for the Massachusetts
vorical Commission, began a
*ne campaign to save the sign.
=t was nine years ago. The ef-
: became mired in politics, says
‘. In the meantime, the sign
ippeared.
sound like 2 defeat? Well, yes,
- that's just one battle in the
= conflict. All was not lost,
wver, for dealing with bu-
ucracies, corporations, and
aews media gave Krim the
Hulary he needed to hone his
+zrs of persuasion — which he
i on the Citgo Company.

i AVING the pulsing neon
. Citgo sign in Boston's Ken-
" more Square ~ “the Eiffel
v of Boston™ ~ is undoubt-
.7 the greatest victory in sign
s eservation to date,

Initiated by Krim, the effort
wwok four years, involving so
many twists and turns that to give
a chronology of events would be
tedious. But sign aficionados
might gain insight from Krim's
technique: Is there a discernible
method to this sign-saving proc-
ess, or does he simply charm the
Powers That Be into submission?

“It's just 2 matter of gaining
the trust of the major parties and
convincing them through humor
and logic that this sign, whatever
it may be, is worth their restora-
tion efforts,” Krini says,

For instance, one of his argu-
ments for the Citgo sign was that
it serves as a beacon of orienta-
tion in Boston’s confused street
systemn. '"That was how | justified
it,” he says, ““and people accepted
it

¥rim also had no qualms about
identifying himsell with the SCA,
replete with scholarly connota-
tions, not to mention an office in
iy Smithsonian Institution.

“The actual name of the soci-
z1y sounds so serious,” he ex-
ins, “‘that it acts as an entice-
nt for those who want to get
lved in the project. When
ihese corporations hear the name
-~ we even have commercal in the
ticle ~'they think, ‘Gee, we have a
scholarly organization willing to
tiack our commercial instincts.” ™

¥rim says that in the early days
110 one had ever heard of the soci-
- “'Still,"” he put in, **l was using
ame to gain professional rec-
ion, if not clout, as I was
calling people on the phone,
ich is how it’s all done.”

And the concept of “commer-
cizi archacology” proved attrac-
1ive to the news media.

Freservation efforts take a
goud deal of time and energy.
Perhaps the model sign ordinance
will be taken seriously by plan-
ning commissions so that individ-
uals like Krim don’t have to si-
phan their own resources to fight

for each imperiled sign. Many of

these artifacts have become an
important part of America’s ma-
terial culture.

\ SCA Society for Commercial Archeology
W Room 5010

MNational Museum of American History
Washington DC 20580

February 1989
Dear SCA Member:

Signs are one part of the commercial landscape, and by
their nature one of the most visible elements. They can be
bold and invigorating or simple and elegant, but they all
seek 10 convey a special public presence to a place, product
or person. Because they are so visible, signs have also
taken the blame for much of what has been called

"commercial blight." Many sign ordinances have been
passed in recent years which "downsized” acceptable signs
and required removal of non-conforming signs. These

requirements have led to the removal and destruction of
many projecting signs, particularly neon signs. This has
been a preservation issue for years, which we have now
addressed.

The PAS Memo ouilines an effective way for SCA members
1o heip save historic signs without having to mount one on
one publicity campaigns for each sign. By approaching
the planning board or historic preservation commission in
every communily we can gel our message across. An
established review board should be identified as the agent
for sign ordinance variences. The role of SCA and its
members to make communities aware of this ordinance
ianguage and get them to act. If you would like to pursue
this idea in your community please write to us and ask for
extra copies of the the PAS Memo.

Special thanks to SCA board member Pete Phillips, who
wrote the PAS Memo. And thanks to the American
Planning Association for selecting it and distributing it to
thousands of planners across the country.

Mike Jackson
SCA President
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Sign Controls for Historic Signs
By Peter H. Phillips, AICP

In the rush to control or dismantle unsightly commercial
strips, or to impose restraint, “good taste,” and carved wooden
signs on downtown storefronts, nearly every city adopts a sign
ordinance requiring removal of nonconforming signs.
Generally, a grace period of several months or a few years is
allowed, but, in the end, all viclating signs—historic or not—
are required to be taken down to make way for something less
garish. Some jurisdictions even make payments or have grant

programs to encourage the owner to replace the offending sign.

When this action by the city occurs, it simply adds another
disincentive for the continuation of a sign. High maintenance
costs (especially for painted and neon signs), turnover of
building tenants, and updated logos and materials imposed by
corpdrate franchises all contribute to the demise and removal
of old signs.

Why be concerned over the elimination of unsightly signs?
Weren't these same signs derogatorily referred to in the 1960s
as “the neon jungle?” In today’s cost-conscious, homogenized
society, the expensive, unique, labor-intensive signs of the
past have all but disappeared. Formless, backlit plastic signs
are everywhere. Old historic signs are examples of a dying art
(bending necn tubes, for example). Unusual signs provide
local color, historic character, individuality, a sense of place
or orientation (especially with landmark signs), and clues to a
building’s history. This Memo describes some ways of
defining and distinguishing those signs that should be
preserved. It looks at some cities that have historic sign
ordinances in place and offers some suggestions for amending
the community sign ordinance so that it takes into account the
value of historic signs.

What Should Be Designated or Saved?
When the city of Pasadena, California, recently revised its
sign control ordinance to protect historic signs, part of the
amending language was a requirement that a written inventory
of historic signs be established and maintained by the city’s
Cultural Heritage Commission. Rockford, Illinois, and
Manhattan, Kansas, have also undertaken and completed
citywide historic sign surveys following the realization that
their respective sign control ordinances could mean the
unintentional loss of significant cultural or historic resources.
Although it is not imperative, including an inventory
requirement in an ordinance regulating historic signs is a very
good idea. One should not, however, allow the cost and other

Peter H. Phillips, AICP, is the director of community development for
Gloucester, Massachusetts. He also is a board member of the Society for
Commercial Archeology (SCA), which has headquarters at Room 5010,
National Museum of American History, Washington, DC 20560. SCA is a
national organization that seeks to document and preserve significant
American roadside structures and landscapes. SCA assisted with the
preparation of this report.

resource considerations of an inventory to discourage a city
council from enacting a protective ordinance. Loading a new
ordinance up with staffing and other front-end costs is a sure
way to get defeated in a small or fiscally strapped community
where the political support for historic preservation is not
solid.

If an inventory is possible, it should include:

1. Neon signs (visible glass tubing);
2. Incandescent signs;

3. Porcelain signs (many neon and incandescent signs have
porcelain backgrounds);

4. Painted wall signs, the oldest of which are called “ghost
signs” due to their faded character. These signs often
reappear after a rain storm or following the demolition of
a neighboring building;

5. Cararra glass or Vitrolite signs on storefronts from the
Art Deco period;

For many years, the Magnolia Building was Dallas’s wallest, and
Pegasus was a highly visible city landmark. A 1984 sign ordinance
amendment will keep Pegasus flying.




6. Cast aluminum or stain-
less steel lettering,

and free standing, above
or attached to a store-
front; and

7. Barber poles.

While this list is a start, each
community should determine
which of its signs are unusual,
significant, or meaningful to
its streetscape and its history.

Once completed, the
inventory should be edited, printed, and distributed to
downtown business owners, chambers of commerce, news
media reporters, and local preservation groups as a means of
raising the community’s consciousness and lining up support
for the actual adoption of the historic sign ordinance. This list
can also be used to provide guidelines for future decisions on
whether or not to confer historic designation on individual
signs.

Peter H. Phillips

Methods of Preservation Through Zoning

Once a sign is adopted, individual exemptions from
amortization and conformity standards are usually granted for
certain signs. The exempt status is typically conferred by a
locally appointed body, such as the landmarks commission,
planning board, or city council.

In Culver City, California, the city council may declare a
sign to be of “historical significance” upon application by the
sign’s owner and a recommendation from the planning
commission. Culver City’s definition of historical significance

"is more limiting than most, Téquiring that all of the following "

conditions be met.

a. The sign and the use to which it pertains have been in
continuous existence at the present location for not less
than 50 years. [This would eliminate the majority of
historic signs in many communities. ]

b. The sign is an appurtenant graphic (i.e., an on-premises
sign that relates to the use of the property, as opposed to
an off-premises billboard).

c. The sign is unique and enhances the cultural, historical,
or aesthetic quality of the community.

d. The sign is structurally safe or is capable of being made
so without substantially altering its historical
significance.

e. The sign complies with certain movement, bracing, and
intensity of illumination requirements contained in
another section of the overall sign control ordinance.

Once it is so designated, the
historic sign is deemed in
compliance with the entire
sign ordinance, regardless of
its current location or dimen-
sions. It now has immunity
from the amortization and
conformity deadlines of the
sign ordinance.

The Pasadena, California,
ordinance follows a similiar
individual exemption

Dennis McClendon

usually three-dimensional

procedure but is much more liberal in its interpretation of what
constitutes a historic sign. To be designated “historically
significant” by the Pasadena Cultural Heritage Commission-—
and thereby exempt for the height, location, and area
requirements of the city’s sign code—a sign must have been
installed prior to 1960 and, unlike the Culver City code, meet
only one of the following criteria.

a. The sign is of exemplary technology, craftsmanship, or
design of the period in which it was constructed; uses
historic sign materials (wood, metal, or paint directly
applied to buildings) and means of illumination (neon or
incandescent fixtures); and is not significantly altered
from its historic period. If the sign has been altered, it
must be restorable to its historic function and
appearance.

b. The sign is integrated into the architecture of the
building. Such signs shall include but not be limited to
sign pylons on buildings in the Moderne style. [This is
an excellent provision for buildings constructed from the
late 1930s to mid-1950s, which are just beginning to be
recognized as architecturally significant in some circles.]

c. A sign not meeting criterion
“3” or “b” above may be con-
sidered for inclusion in the
inventory (and thereafter
be designated historic) if it
demonstrates extraordinary
aesthetic quality, creativity,
or innovation, and findings
to that effect are made by
the Cultural Heritage Com-

" mission. :

A third and somewhat dif-
ferent example of individual
sign designation and exemption
comes from Dallas, Texas. The
o Dallas City Code was amended
' in 1984 to allow the city plan
commission to review applications for “landmark sign” status.
The commission makes its recommendation to the city
council, which is the official designating authority. To be
considered a landmark in Dallas, a sign must:

Peter H. Phil

a. Beatleast 15 years old;

b. Be visible from a distance of 1/2 mile or more from a
major thoroughfare or expressway;

¢. Possess unique physical design characteristics, such as
configuration, color, texture, or other unique
characteristics; and

d. Be ofextraordinary significance to the city.

That city’s best-known beneficiary of this ordinance is the
Mobil Oil Company’s flying red horse (Pegasus) atop the
central business district’s 29-story Magnolia Building. For
many vears (ca. 1920-1960), it was Dallas’ tallest structure
and is still visible from some of the downtown expressways.

Almost every major city has its well-loved landmark sign. In
Boston, it is Kenmore Square’s Citgo sign. In Baltimore, itis
the Domino Sugar sign across the inner harbor. In
Minneapolis, it is the Grain Belt Beer sign, a neon spectacular
next to the Mississippi River. In Atlanta, up until 1981, it was
the 33-foot diameter Coca-Cola sign in Margaret Mitchell



Square (said a Coke spokes-
person apologetically at the
occasion of its January 1981
demolition, “Like most Atlan-

emotional attachment to the
sign”).
While the Dallas sign

and enlightened than most, it
does not recognize other
historic, nonlandmark signs
(although over a dozen signs

Peter H. Phillips

designated there). A broader designation of “historic” would
allow for the preservation of antique porcelain signs of all
sizes, downtown theater marquees, three-dimensional
stainless steel lettering, etc. A footnote to the Dallas ordinance
is worthy of mention because it sounds as if it were tailored to
help preserve nonlandmark signs. It exhorts the reviewing
board to base its designation on “the historical significance of
the physical composition or structure of the sign . . . [and]
the importance of the sign in identifying a particular area of
the city and the attitude and sentiment of the community, .
without regard to the historical significance of the company or
other entity that is identified by the sign”

Another method of preservation is the wholesale exemption
of certain areas or districts from the sign ordinance.
Baltimore’s Burlesque District (popularly known as “The
Block™ is the best example. In this case, however, the
exemption is not so much to save historic signs as it is to
preserve a certain ambiance or character (or, perhaps, to
legally throw up one’s hands!) that is promoted by the gaudy
strings of bare, flashing light bulbs on every building in this
small portion of the central business district.

A more polished version of the above is the “Special Sign
District,” which is found in Dallas, Texas, and Seattle,
Washington. In Dallas, Special Sign Districts are delineated
and adopted by a zoning ordinance amendment approved by
the city council, similar to adoption of an overlay zoning
district amendment. The special district’s sign regulations, in
theory, may be stricter or more lenient than the citywide
restrictions. In practice, the only special sign district in Dallas
has resulted in a stringent ordinance to ensure that signs are of
“appropriate historical design” and do not “visually obscure
significant architectural features” of the city’s early twentieth
century West End Historic District. In Seattle, the special
restrictions are in force in the Pioneer Square Historic
District.

The final —and the most radical—method of significant sign

Mike Jackson

tans, we at Coca-Cola have an

ordinance is more progressive

have been designated there). A

preservation is New York City’s recent zoning ordinance
amendment that requires all buildings in Times Square to be
adorned with neon spectaculars! In an effort to preserve and
encourage the dazzling displays that have historically given
Times Square its character, the city now specifies minimum
sizes and levels of illumination for signs on all buildings that
front on Seventh Avenue or Broadway, between 43rd and 500
Streets. It seems that the city planning department and several
neighborhood groups were concerned that Times Square migl
lose its chaotic, exciting atmosphere and become yet another
indistinguishable canyon of office buildings.

Recommended Ordinance Langunage

Other PAS monographs and other sources should be consulted
for guidance in preparing an entire sign control ordinance.
Such an effort is beyond the scope of this paper. Included
here, however, are the elements that should be incorporated
into any sign ordinance to ensure a sensitivity to, if not
outright preservation of, historic signs.

Mike Jackson

Purpose. The statement of purpose of the sign ordinance may
require minor modifications so as not to exclude sign
preservation. Words such as “sign guidelines,” “balanced
system of street graphics,” “opportunities for individual
expression,” and “compatible with surroundings” should be
added to the statements from an earlier ordinance that sought
to “control, eliminate, or amortize” all nonconforming signs.

If a certain 1950s commercial strip, for example, is to be
exempted from normal sign controls or is to receive special
preservation consideration, reference to “the advertising
needs” or “unique character” of “a particular area within the
city” should also be made in this preamble.

Definitions. Provision should be made for a variety of signs,
including “animated or flashing graphics,” which give the
great neon spectaculars of the 1950s-1960s their character,
and ghost signs.

Animated Graphic. Any sign that displays its message
through a series of changes in design, color, percentage of
illumination, or caricature action, requiring electrical or
mechanical energy to do so. Such sign shall not change color
or intensity more than once in three seconds, nor shall such
sign contain any exposed lamp over 15 watts nor any luminous
tube over eight wazts per foot.[This prevents a potential
nuisance or traffic hazard from strobe lights or beacons. ]

Ghost Sign. A faded sign at least 50 years old on an exterior
(usnally brick) building wall. [Age may need adjusting,
depending upon the age of the city’s building stock.] Such



Peter H. Phillips

signs are unique due to their age, letter style, outdated
trademark, defunct company, obsolete product, or clue as to
the history of the building’s occupancy.

Landmark Sign. A sign at least 20 years old that is visible for
one-half mile or more from a major thoroughfare or
expressway and which, by reason of unique design, size,
configuration, or its product’s/company’s long association with
the city, is of extraordinary local significance. [This may have
to be adjusted for various parts of the country.]

Historic Signs. A sign that, by its construction materials,
unusuval age, prominent location, unique design, or
craftsmanship from ancther period, makes a contribution to
the cultural, historic, or aesthetic quality of the city’s
streetscape. Historic signs may be spectaculars, landmark
signs, ghost signs, porcelain or neon signs, theater marquees,
or signs made up of three-dimensional stainless-steel letters,
and/or must be of such an age that they are no longer
economically viable to preduce or manufacture.,

Spectacular. Alarge, lighted (usually neon) sign that is 2
landmark due 1o its extreme size, elaborate animation, variety
of colers, and obvious expense. A sign must embody all of
these characteristics to be considered as “spectacular” In all
likelihood, such sign dates from the 1945-1965 period. [The
dates should be appropriate for each city.]

Unique Sign District. An area of the city, delineated by the
city council, having unusually lavish signs (many of which are
historic) that unify and enhance the area’s character.

Procedure. The following language will provide
administrative guidelines for the protection of historic or
unique signs.

1. Other than safety and structural requirements, the
provisions of this sign ordinance may be waived by the
City Council for historic or unigue signs upon
application for relief by the sign owner or by a city-
initiated application,

2. Upon filing of said application, the Design Review
Board (or Planning Comimission) [one or other other
should be specified in the ordinance] may recommend,
and the City Council may declare a sign or group of
signs to be “historic” or “unique,” by making findings
according to the guidelines below. Notwithstanding
safety, maintenance, or structural regulations [indicate
here the sections of your ordinance dealing with safety,

o

Daniel Paganc
225 Broadway, 23rd Floor
New York, NY 10007

traffic hazards, and structural integrity], a sign so
designated by the City Council shall be deemed to
conform with this chapter [the entire remaining sign

rdinance should be cited here by article and seciicn
number].

triets of

3. Historic or unique sign guidelines. Signs or dis
signs may be so designated upon the finding that they
exhibit unigue characteristics that enhance the
streetscape or the historic identity of the city or
neighborhood. The sign shall be found to be an animate!
sign, ghost sign, historic sign, landmark sign, or
spectacular (see definitions), the continued existence of
which is encouraged and is beneficial to the public good.
Such a sign contributes to the historical or cultural
character of the streetscape and the community at large.

4. Nothing in this section shall prohibit the owner of a
designated sign from removing such sign. [This
provision may be optional, depending on whether or not
the sign is within the boundary of a lecally designated
historic district].

Call for Information:
Urban Shopping Centers

We are seeking information about zoning provisions for new
urban shopping centers in order to prepare a PAS Report. Two
types of shopping centers are of special interest: those
established in existing buildings as part of an adaptive reuse or
retail redevelopment project and new infill centers in existing
commercial districts.

We are especially interested in the types of provisions and
standards under which these centers are developed. If
developed under PUD provisions, we would also like to know
if the criteria and guidelines have been negotiated with
developers to improve the design of the projects. Also tell us
about how the ordinances are working; about problems in
applying the standards to specific projects; and about the
relative quality and success of the projects that have been
developed under such provisions.

Please send your response by January 27, 1989, to: Jim
Hecimovich, Research Publications Manager, APA, 1313 E.
60th St., Chicago, IL 60637.

The PAS Memo is a monthly publication for subscribers to the Planning Advisory
Service, a subscription research service of the American Planning Association: Israel
Stellman, Executive Director; Frank 5. So, Deputy Executive Director.

The PAS Memo is produced at APA: James Hecimovich, Editor; Adele Rothblai,
Assistant Editor.

Copyright 1988 by American Planning Association, 1313 E. 60th 8t., Chicago, 1L
60637. The American Planning Association has headquarters offices at 1776
Massachusetts Ave., N.W., Washington, DC 20036.

All rights reserved. No part of this publication may be reproduced or utilized in any

form or by any means, electronic or mechanical, including photocopying, recording, or
by any information storage and retrieval system, without permissiop.in-writing from the
American Planning Association.
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I'mes Square as a Living Stage

The 42d Street redevelopment plan opens on
roadway Monday night. The big, bold plan, in-
nded to rescue Times Square from tawdry vice
1d violence, needs no formal public approval. That
eans the hearing at Town Hall Monday will be tl}e
rst and the most important chance the public will
we to comment, We hope people will turn out km
yplaud the plan enthusiastically — but glsa to in-
st that the sponsors put some life into it

] ®

The 42d| Street plan, devised by a state-city
nnershipy’would renovate the block between Sey.
th and Eighth Avenues and pay for it by concen-
iting development rights on the corners of Bmacfl»
ty-and Seventh Avenue. These “ajr righi:s”' permit
ecting buildings that exceed normal building size
lits. In return, the developer is expected to pay
‘acquiring the land, modernizing theaters on 42d
eet and completely rebuilding the huge Times
hare subway station. .

Evenif all that is accomplished, something pre-

us remains at risk. The glories of Times S(guazcje
iy be faded. But even now, with its great movie
ises and many of its famed restaurants gone, it
racts visitors from all over the world seeking the
itement of the living stage. Q
Preserving that spirit will be no easy job, espe-
lly when the southern end of Times Square is
iped in office towers of the sort that elsewhere g0

dead after dark. The 42d Street plan stipulates that
the lower floors of the new buildings are to be re-
served for enterprises that will pull people off the
sidewalks, to eat, to shop, to amuse themselves.

's only a start,

%ag)\/shat gmvision will be made for huge, flashing
signs that denominate the Great White Way, Amgrlﬂ
ca’s electronic marketplace? The old Times bm'l!dw
ing should be removed, lest it interfere with renting
the new buildings on which the whole plan’s fi-
nances rest. But what will replace it? A small»scal.e
replacement that will add vitality to the square is
essential.

Throughout, the challenge will be to make the
sidewalks and even traffic islands inviting, w}me
discouraging drug dealing and nuisances. All }hxs
will take special taste. The di‘versiang appropriate
to an urban theatrical district are different from
those appropriate in a seaside amusement parlg.
Imagination has to be accompanied with the pra;ct;-
cal skill to make ideas real. Then comes the ulti-
mate reality of cosis.

Cities from Montreal to Vienma to Syginey have
learned that projects to revitalize urban life usually
cost far more than expected. While everyone hopes
that the original financial plan will cover all costs,
nothing would be 80 expensive to New York as a dull
theatrical district, as deadly at night as Wall Street,
That, in the words of the Broadway musical, is what
Monday’s hearing should be addressed to — to life.

| Light of Day and New
Refresh First Coca-

| ATLANTA, June 3 (AP) — The

Coca-Cola wal] s51gn was no

getting as much atiention as
masterpieces,
Two preservationists, Alison

tives agree is the first of it kind.
Restoring the large red-and

sales-

man and artist who painted the Tirst

Rem-

brandt, but 95 years later his work is

s0me

Free

and Aggie Ferguson, have done a
month of work on the side ol Young
Brothers Pharmacy in Cariersville
about 30 miles northwest of Atlanta, to
bring to light what Coca-Cola execy-

B

-white

sign, which says “Drink Coca-Cola,”
was the idea of Dean Cox, the pharma-
cy's owner. He said the townspeople
had told him he had g historic treasure

Dmumumfn>mnpsmuﬂ
Pistol-Shaped Juice Pac

SANTA FE SPRIN
(AP) — A distributor has a
continue sales of a pistol-shaped

“ipackage from which children dri
putting the barrel in theiy mauths,

“We're doing it because of the

Sy, general manager of Mackie
national, said Friday.

The product prompied New

would outlaw any food product
aged in the shape of 2 firearm,

Spano said of the juice gun. “Th
thing we should teach children ig
gun barrels in their mouths.”

Company News:
Tuesday through Friday,
Business Day

g
kage

Calif., June 3
greed to dis-

e
nk by

marny

complainis we're received,” Michack

Inter-

Mr. Sy said the 35-cent juice gun,
made in the Philippines and sold under
the name Chilly Bang! Bang!, had been
on the market less than two months
and generated numerous complaints
from New Vork and Pennsylvania,

York

State Senator Nicholas Spano of Yon-
kers t¢ propose legisiation Friday that

pack-

“This is a disgusting product,” Mr.

e last
Lo put

| operaies a restoration company, GP;

=

aint
-ola Sign

under layers gf paint on the store’s
wall. “I'd heard the rumor for years,”” |
Mr. Cox said, “and then I finally got
confirmation from Coca-Cola that this
was ihe first painted wall sign.”’

A Coca-Cola representative, Randy
Donaldson, said the sign was painted in
1854 by James Couden, the salesman
Who set the precedent for what later
became a standard offer: sell Coca-
Cola in your shop and the company will
paint vour wall for free.

“Couden was 5 salesman first and
painter next,” Mr. Donaldson said, ‘50 |
his sign is not quite up Lo specs. The lei-|
tersare kind of squashed.”

Ms. Free, who with Miss Ferguson |

seribed those letiers as “chunky” and !
said she found another teature that at-
testing 1o his amateur statns as a paint-
er. “He left the ‘I’ out of drink,” she
said. “It looks like he feft it out and
then stuck it back in there. t's
crammed up with the ‘N, > .
She and Miss Ferguson had a diffj. |
lme petting v the point where

>y could critique the s 0. They said |
what they had theught wouid be g five- ||
day job ended up taking almost 30, :

‘the task was made difficult because |
they could not be syre that the Coca-
Cola sign was the first paint put on the
brick wall. “If we had taken all the
paint off {except the bottom layery in
the beginning, we could have lost the
sign,” Miss Ferguson said.

50 they used heat guns and spatulas
o chip away at a section of the wall
thai held a modern Coca-Cola sign.
After going through laver after layer of
Coca-Cola advertising, they found the
original sign.

After the oldest Coca-Cola sign was ||
exposed, the painters worked at match-
ing the priginal colors, They plan to re-
paint it next weelk

The extra work increased the cost of
the restoration project. My, Cox said
the final bill would he $8,000 to $10,000,
He Is paying most of the tab, but Mr.
Donaldson said Coca-Cola would pay
part,

"I hope the state will put up a histori-
cal marker,” Mr. Cox said. “But if not,
fwill or maybe Coca-Cola will”’

——
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" Commission #pri1 26, 1988

o

_ City of Boston ;
_ The Environment Mr. Gene Norman A
Ml-chparhncnt - New York Landmarks Preservation Commission “LANE’AARKS P
" Boston City Hall/Room 805 . 2 Lafavette St. . . . R COMMFR,‘ ERVATICN
. Boston, Massachuseus 02201 22nd Floor HSSION :
617/725-3850 , New York, New York 10007 . B

UL Dear Gene: -

S Just a note about qpectacular Spectaculars, oOr the CITGO sxgn in

. Boston.” A lawyer from Atlee, King, Rosen & Fleming, representing

~ Pepsi Co. we think, have called us about the particulars of the CITGD

... 27 77 pigni- they have you saving that the Boston Landmarks Commission
e 7;»designated it We didn't and I've enclosed the vote describing why~

. ' . mot.: Public pressure, and a lot of shove from us, succeeded in ‘

. e getting CITGO (owned by Southland Corp. then Occidental O0il Co. ) to
T : rehab the sign and light it for another three vear period under &

T . lease with Boston University which owns the bu11d1ng on which it

‘ ' site.. That expired a few years ago. Public pressure, and a good Red
Sox season, helps keep the sign in place. Every view of the "Green
Monster” at Fenway Park shows the sign. Any time a new

- do-dad--stationery, sweat shirt, coffee mug--with a Boston skyline
including the sign comes out, I send the Presxaent a package to remlnd
him of such free advert1slng.

R ) ) .

Hope this helps. ..

~7:mgM A“§im$rﬂy;~3;V - -

g;gith B. McDonough z
Executive Director

. Boston landmarks Commlsslon
"~ Environment Department

- Attachment ~ ﬁ/

T T IR Lo e e
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BOSTON LANDMARKS COMMISSION VOTES NOT TO DESIGNA’."E'iE-' THE CITGO SIGN

AS A LANDMARK

At its public meeting tonight the Boston Landmarks Commission

e ; voted against designation of the Citgo Sign in Xenmore

Square as a City landmark. Although the Commission indicated in its
study report that the Citgo sign in fact met statutory criteria for
designation as a landmark, being a rare, well-crafted example of a
spectacular neon display which represents an important aspect of our
recent cultural heritage, the Commission pointed to its enabling'
statute in refusing designation citing the fact.that the

statute warns against landmark designation that would "damage the
owner unreasonably in comparison to the benefit coﬁferred upon the
public”®,

A standard frequently applied to evaluate whether an unreasonable
economic burden has been visited upon an owner is whether the
property can yeild a "reasonable return". With a building, the economic
return can be measured. However, in the case of a sign, the measurement
of return is far more complex. The Citgo sign is the marketing logo
of Cities Service Company, and if their product is no longer sold
locally, or the company changes its logo or reorganiz=s, the sign,
other than perhaps its structural supports, frame and possibly the
value of the sign permit, has no inherent value. Speaking on behalf
of the Boston Landmarks Commission, Marcia Myers, its Executive
Director stated, "To force an owner to maintain such a sign, to pay

rent for its space, taxes and other permits, and in the case of the



* "NEWS RELEASE - CITGO -2-

Citgo sign, to operate it is, we conclude, an unreasonable burden.
While it might ge demonstrated that refurbishing the sign would have
substantial marketing value to Cities Service in 1983, especially
in relation to the publicity which has been and could be generated
by such an action, that value could be very different in 3 or 5 or
10 years, given business decisions by Cities Service and its parent
corporation or successors."

The Landmarks Commission agreed that the most desirable preserva-
tion solution would be for the Cities Service Company to undertake
on a voluntary basis to refurbish the sign and operate it for some
period of time which is consistent with the Company's goals and
objectives. In deference to area residents and energy usage, the
nightly time should be limited. If Cities Service is unable or un-
willing to refurbish the sign, the Commission recommended that they
make available to the Society fog»Commercial Archaeology whatever
portions of the electronic equipment are of interest to them. They
also recommended that a copy of the film "Go Go Citgo" be located and
a copy of it made available to the Society or some other appropriate
repository.

Consideration of landmark designation of the Citgo sign began
in March 1982 when the Commission received a’petition from 10
registered voters requesting that it be considered. Acceptance of
such a petition by the Landmarks Commission means that the Commission's
staff must prepare a study report on the subject. This is the first
time that the Commission has considered an object, as opposed to
buildings or parks, as a landmark. The finding of the Citgo study report,
that the sign fits within criteria for landmark designation as contained
in the Commission's enabling statute, were the subject of the Commission

hearing January 1lth. At this hearing, the owners involved with the
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Citgn sign, Cltles Serv1ce Company (owners of the marketlng logo),

Boston Unlver51ty (owners of 660 Beacon Street, on which the sign

stands) and Unlver51ty Brink, Inc, (owners of the sign structure)
testlfled against landmark designation. They did, however, announce
that they were in the final stages of negotiation of a compromise
solution - to refurbish the sign and keep it going for another three
years.

The Boston Landmarks Commission was established in 1975 to pfovide
a mechanism for the orderly preservation of the City's historic culture
through its buildings, landscape features and neighborhoods. It is
made up of 9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizationsprovide a slate of
nominees for appointment; architects, historians and realtors are

represented as well as the community at large.
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BOSTON LANDMARKS COMMISION MEETING # 147
25 January 1983

PRESENT :

Roger Lang, Acting Chair

Susan Davis

Iuix Overbea

Virginia Aldrich

James Alexander
Wood

Stanford 0. Anderson

Carl Zellner

John Cocke

Joan Goody

Meeting was called to order at 5:20 p.m.
CITGO SIGN

Marcia Myers read a memorandum from staff to the Commission which listed
reasons staff recamended that the Commission deny Landmark designation.
Roger Lang asked for a motion to deny. Mr. Overbea moved that the Com—
mission vote to deny landmark designation to the Citgo Sign. Seconded
by Virginia Aldrich.

At this point, Stanford Anderson asked for the floor. He wanted to know
if it were possible to get absolute assurances from Cities Service in
advance that the refurbishing would be done. Ms. Myers felt it would be
putting too much "cause and effect" on the Campany, However, Mr.
Anderson pointed out that many peocple objecting to the sign had never
seen it illuminated. That in the three years Cities Service plans to
operate the sign, many people would be able to appreciate the effect of
the sign. He felt that, at that time, it would be appropriate for the
Comission to consider designation as a landmark. Mr. Anderson suggested
tabling the motion and bring forward the petition again in two or three
years when the sign has once again beccme a noticeable landmark.

Roger lang pointed out that whatever action is taken today will not pre-
clude other action in the future. The request for designation could be
brought back for consideration any time after one calendar year had elapsed.

Joan Goody spoke strongly in favor of the staff recommendation for a
variety of reasons. She felt it would be unfair to leave this an cpen
issue for two or three years, particularly as it would be a very complex
designation. Ms. Goody said she had never considered the sign to be of
landmark quality. '

Roger Lang said tabling was a useful tactic when all the facts or a matter
_are not in. In this case, all facts are in and the Comission should take
action. :
Carl Zellner also felt the sign did not warrant landmark status, and thought
that by tabling, the Coammission would be holding a club over the owners
head. He stated that the public, and those interested in preserving the
sign, have a three year reprieve which they did not have before. To all
intents, if the landmark issue had not arisen, the sign would now be down.
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This reprieve will give a foundation or a group time to find a way

of preserving the sign, either where it sits or in some sort of
museum. He compared the Citgo sign to the Sanakay Milk Bottle which -
was saved and is at the Children's Museum.

Roger Lang, as Chair, said it had been moved and seconded that the
Boston Landmarks Commission vote not to designate the Citgo sign
as a Boston Landmark.

He asked Ms. Myers to call a roll call vote:
Voting Not to Designate:

Lang

Wood
Cocke
Alexander
Goody
Zellner
Aldrich
Overbea
Davis

Voting to Designate
Anderson
The rotion carried.

The Cammission ahs voted not to designate the Citgo sign as a Boston
Landmark by a vote of 9 in favor and one against. No abstentions

ENVIRONMENTAL IMPACT REPORT

Ms. Myers called the attention of theCommi ssion to a section of the

E.I.R. for Marketplace Center which is to be constructed on State Street
behind Quincy Market. The section distributed dealt with the visual impact
of the new construction on the view of the Custom House Tower. Ms. Myers
felt this issue was important and controversial and should come before the
Commission. The issue is essentially whether.the height and massing of the
proposed project should be camented on to the Mass. Environmental Pro-
tection Agency. Comments are due them by February 9th.

The Mass. Historical Cammission does rot feel it is within its review
authority to consider the visual impact of any structure on the views of a
national register landmark. They are concerned with the setting,but not
the distant view. Since the Cammission is not bound by the MHKC, comments
were requested from the members. Joan Goody felt there was too much cubage.
That it was just too much building for the location. Marcia Myers said the
building had already been approved by the Board of Appeals and that the BRA
finds the design acceptable.

Stanford Anderson moved that the Commission issue a statement that it is

the sense of the Commission that this plan is much too large in bulk for
that site. Motion was seconded by Joan Goody. None opposed. Motion carried
At statement will be sent to MEPA.
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Iwéil}(ifliéirlxs BOSTON LANDMARKS COMMISSION STATEMENT - CITGO sign
(:(DIT]IlilelC)I) Wednesday, November 17, 1982

725-3850

contact: Allyn Rogers

The Boston Landmarks Commission yesterday issued a cease and
desist order to Cities Service Company and University-Brink Co.
on the CITGO sign. The sign is the subject of a petition filed
in March, 1982 by 10 registered voters requesting that the
Landmarks Commission designate the object as a landmark. The
Commission in voting affirmatively to accept the petition
authorized. its staff to prepare a study report which summarizes
the research findings and, of most significance, whether or not
the subject of thepeition meets the Landmark criteria required
~under the Landmarks Commission enabling statute, Chapter 772

of the Acts of 1975. A public hearing is then held on the
recommendations contained in the report.

The Commission issued the stop work order because the process of
cons1der1ng the proposed designation has not been completed. It
is, of course, critical to have the object under study remain

in existance until a final decision by the Commission is mace;
otherwise the Commission's statutory obligations to protect
Boston's historic resources would be negated.

This is the first time the Commission has been petitioned to
designate an object. It has previously issued & cease and desist
order at a similar phase of the designation process in the case of
St. Mary's Church (1977). The Commission in that case denied

designation.

- The Landmarks Commission involked its emergency designation procedures
and set a hearing date of January 11, 1983 at 5:15 pm, at the BRA

P Board Room, 9th floor, Boston City Ha]] The study report will be
available on or after December 21, 1982.
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BOSTON LANDMARKS COMMISSION HOLDS PUBLIC HEARING Of
POTENTIAL DESIGNATION OF CITGC SIGN

5 BOSTONIA =
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The Boston Landmarks Commission conducted a public

Boston hearing tonight on the findings contained in their study
I;aruinqa;ks report on the Citgo Sign located in Kenmore Square and to
Commission

hear from petitioners, owners and interested members of
City HS]H, Boston
Massachusetts 02201 . : . . .
(617) 7294300 the public. The Commission took the matter under

advisement; it can recei&e written testimony for 3 days
following the hearing and is expected to act at their
next public meetiné scheduled for January 25th.

In March, 1982, a petition signed by 10 registered
voters was submitted to the Commission to consider the
neon sign as a designated City landmark. This is the
first time that an bbject; as opposed to buildings or
parksi has been brought before the Boston Landmarks

~Commission forjcohsideration. In their study report,
the Commission;s staff concluded that the Citgo $ign,
being a key?#isual laﬁﬂmark on the Boston skyline, a
fine andVlocally~?ery rare example of the spectacular
neon display.and an hiétoricélly significant form of
technological adéertising, does meet the criteria for
Landmark designation as found in~Sections 2 & 4 of
Chagter 772, Acts of 1975, as amended. However, the
potential designation of the Citgo gign is surrounded

by numerous legal and economic questions that must be

resolved pending legal counsel.

= more =



If the Boston Landmarks Commission votes in

th

the affirmative potential designations are brought
before the Mayor for approval, it is then forwarded
to the City Council for approval.

The designation not only confers historical
significance, but brings into play a systematic design
review process. This process assures that future
physical changes are appropriate and sensitive to the
historic value of the property or setting.

The Boston Landmarks Commission was established in
1975 to provide a mechanism for the orderly preservation

f the City's historic culture through its buildings,
landscape features and neighborhoods. It is made up of
9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizations
provide a slate of nominees for appointment; architects,

historians and realtors are represented as well as the

community at large.
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TO: Boston Landmarks Commission
FROM: Marcia Myers, Judy McDonough
with advice of John Devereaux

T .
DATE: . January 18, 1983

[y

SUBJECT: CITGO SIGN

The study report for the Citgo sign indicated the staff opinion
that the Citgo sign does in fact meet the criteria for designation as a
Landmark. It is, in our view, a rare, well handled example of the
spectacular neon display, and represents an important aspect of our
recent cultural heritage. In particular, it speaks to the automobile
dominated, less energy conscious decades of the mid twentieth century
and especially to the pop art culture of the 60's. We are not generally
in favor of billboards, or "off premise signs" which thig is, and would
not want to see them proliferate around the city. But if one were to
be saved, one special example ot its type, then this would be the one.

Having acknowledged this view, however, the staff cannot
recommend that the sign be designated as a Landmark. We are reminded
that the statute creating the commission warns against Landmark
designation which would '"damage the owner unreascnably in comparison to
the benefit conferred upon the public." A standard frequently applied
to evaluate whether an unreasonable economic burden has been visited
upon an owner is whether the property can yield a 'reasonable return."
With & building, the economic return can be measured. If the owner does
not want to use it for his own purposes he can rent or sell the building
and realize an economic return.

The purpose of a billboard or sign is to sell goods. If the
product is no longer to be sold locally, or the company goes out of
business, the sign, other than perhaps its structural supports and frame,
and possibly the value of the permit, has no inherent value. To force
an owner to maintain such a sign, to pay rent for its space, taxes and
other permits, and, in the case of the Citgo sign, to operate it is,
we conclude, an unreasonable burden. While it might be demonstrated
that refurbishing the sign would have substantial marketing value to
Cities Service in 1983, especially in relation to the publicity which
has been and could be generated by such action, that value could be
very different in 3 or 5 or 10 years, given business decisions by Cities
Service and its parent corporation or successors.

While it might be argued that the Commission could designate
the sign as a Landmark now and then consider an application for certificate
of exemption based on hardship at a future time, the provisions of our
statute only allow such a certificate if the proposed action "would not
materially impair the —-- significance of the Landmark." (This is a
problem whichwe believe needs to be corrected) T



TC: Boston Landmark Commission
January 18, 1983

Page 2,

Given the nature of the resource, we feel that the most
desirable preservation solution would be for the Cities Service
Corporation to undertake on a voluntary basis to refurbish the sign
and operate it for some period of time which is consistent with the
Company's goals and objectives. 1In deference to area residents and
energy usage the nightly operation time should be limited.

If Cities Service is unable or unwilling to refurbish the
sign, then the company should be encouraged to make available to the
Society for Commercial Archaeology whatever portions of the electronic
equipment may be of interest to them. ’ e

Also the film "Go Go Citgo' should be located and a copy of

the film also made available to the Society or some other appropriate
repository.

MM/ fac
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BOSTON LANDMARKS COMMISSION VOTES NOT TO DESIGNATE THE CITGO SIGN
AS A LANDMARK

At its public meeting tonight the Boston Landmarks Cormission
y voted against designation of the Citgo Sign in Renmore
Square as a City landmark. Although the Commission indicated in its
study report that the Citgo sign in fact met statutory criteria for
designation as a landmark, being a rare, wellecrafted example of a
spectacular neon display which represents'an important aspect of our
recent cultural heritage, the Commission pointed to its enabling
statute in refusing designation citing the fact that the

statute warns against landmark designation that would "damage the
owner unreasonably in comparison to the benefit conferred upon the
public”,

A standard frequently applied to evaluate whether an unreasonable
economic burden has been visited upon an owner is whether the
property can yeild a "reasonable return". With a building, the economic
return can be measured. However, in the case of a sign, the measurement
of return is far more complex. The Citgo sign is the marketing logc
of Cities Service Company, and if their product is no longer sold
locally, or the company changes its logo or recrganizes, the sign,
other than perhaps its structural supports, frame and possibly the
value of the sign permit, has no inherent value. Speaking on behalf
of the Boston Landmarks Commission, Marcia Myers, its Executive
Director stated, "To force an owner to maintain such a sign, to pay

rent for its space, taxes and other permits, and in the case of-the



Citgo sign, to operate it is, we conclude, an unreasonable burden.
While it might be demonstrated that refurbishing the sign would have
substantial marketing value to Cities Service in 1983, especially
in relation to the publicity which has been and could be generated
by such an action, that value could be very different in 3 or 5 or
10 years, given business decisions by Cities Service and its parent
corporation or successors."

The Landmarks Commission agreed that the most desirable preserva-
tion solution would be for the Cities Service Company to undertake
on a voluntary basis to refurbish the sign and operate it for some
period of time which is consistent with the Company's goals and
objectives. 1In deference to area residents and energy usage, the
nightly time should be limited. If Cities Service is unable or un-
willing to refurbish the sign, the Commission recommended that they
make available to the Society for Commercial Archaeology whatever
portions of the ei;ctronic equipment are of interest to them. They
also recommended that a copy of the film "Go Go Citgo" be located and
a copy of it made available to the Society or some other appropriate
repository.

Consideration of landmark designation of the Citgo sign began
in March 1982 when the Commission received é petition from 10
registered voters requesting that it be considered. Acceptance of
such a petition by the Landmarks Commission means that the Commission's
staff must prepare a study report on the subject. This is the first
time that the Commission has considered an object, as opposed to
buildings or parks, as a landmark. The finding of the Citgo study report,
that the sign fits withinhcriteria for landmark designation as contained
in the Commission's enabling statute, were the subject of the Commission

hearing January 1lth. At this hearing, the owners involved with the
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Citge sign, Cities Service Company (owners of the marketing logo),
Boston University (owners of 660 Beacon Street, on which the sign
stands) and University Brink, Inc, (owners of the sign structure)
testified against landmark designation. They did, however, announce
that they were in the final stages of negotiation of a compromise
solution - to refurbish the sign and keep it going for another three
years.

The Bosteon Landmarks Commission was established in 1975 to pfovide
a mechanism for the orderly preservation of the City's historic culture
through its buildings, landscape features and neighborhoods. It is
made up of 9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizatiornsprovide a slate of
nominees for appointment; architects, historians and realtors are

represented as well as the community at large.
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Save the Hat

The Brown Derby has sat like an oversized haber-
dasher’s ad on Vilshire Boulevard, Los Angeles. since
1925, Buileon 1 bes made by plavwrighe “Vilsen Mizner
shar T veu Grow anvthing about foed. vou can setl i@
out of 2 hat,” entrepreneur Herbert Jomboern butit “the
Har.'" His prorese Robert H. Cobb tock over the origine
3 Browa Derdw and its successors, the World Famous
Hoilvwood Brown Derdy and also the World Famous
Beveriy HillsBrown Derby in 1934, Altheugh it was
the Hollvwood Derby where deMille calculated movie
budgers on tbleclochs, the Original Brown Derbv laun-
ched the legend, and functioned for vears as a popular
rescavrant. In Sepremper of 1980, its owner, Gloria
Dalv { daughter of actress Gloria Swansor] appiled fora
demolition permit to raze the Brown Derby for a park-
ing lot. Hoping to avoid the anticipated uproar, manage-
ment announced the restaurant’s closing without wam-
ing. Two Los Angeles preservation groups and the
media were cerred o the crisis bv longrime Derby
waitress Aneela Stewart, Marion Gibbons, president of
Hoilvwoed Fontage, spearnezded the emergency etfort
ro save the sndangered strucrure, as a buildozer rested
orecariousiv near the restaurant’s back wail.

A compromise vas reached when the owners realized
chat advecates of the Derbv’s preservation wished
save the stracture, but would notvbject to its relocation
to another sirz. The Hat was subsequentlv Jonated to
Hoilywood Heritage and the Los Angeles Conservan-
<v. A zroup of investors known as the Wilshire Derby
Building Partnership bought the land under the Hat
rom Daly, and architect Abraham Shapiro developed a
ian o preserve the Hat on its site. This cailed for
incorperaning it into a lé-storev, 43 million-doilar
office building with the Derby in the front center.
Tinancing for the office structure has not been success-
fui w0 date. It remains to be seen if the Brown Derby,
paving survived this far, can escape becoming another
victim of the recession.
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The Brown Derby, on. Wilshire Boulevard, Los
Angeles, 1928. Photo courtesy of Marc Wanamaker,
The Bison Archives {Beverly Hills, CA).

Addenda: Talking Viotels

A remarkably early recording of more/ is preserved in
the classic film. The Man Who Came to Dinner
(1941) where Mr. Stanley is forced from his smail
town Ohio home by the infamous intruder Sheridan
Whiteside saying *“There is alwavs a motel for vou
and Mrs. Stanlev.” This bit of quick diajogue does
not appear in the original New York stage play by
Moss Hart and George S. Kaufman {1939} and there-
fore must be a Hollywood adaptation of pre-War
California vernacular.

— Arthur Krim

The Citgo sign above Kenmore Square, under repair. Although it was denied landmark status by the Boston
Landmarks Commission due to complications associated with its long-term retention and maintenance, the sign has
been refurbished By its owner, the Cities Service Co., which has agreed 0 keep it lit for at least 3 years. It is

]
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News Briefs

West Coast SCA member Alan Hess is engaged in
rracing the Southern California roots of McDonald’s
solden arches. Since reading in the autobiography of
Rav Kroc {creator of the McPenald’s Corporatdion)
that the McDonald brothers had hired an architect 1o
design 1 aew building for them before Kroc came
along (the building that turned out 1o be the famous
golden arch stand), Hess became interested in sear-
ching for the architect and locations of the first
stands. He has researched the locations and dates of
the original franchises, and interviewed the previous-
ly uncredited architect of the prototype, Stanley Mes-
ton. These illuminating findings appeared in his arti-
cie, “Golden Archirecture” in the Los Angeles Inst-
ture of Contemporary Art's Journai in April of this
vear.

Hess identified the earliest remaining McDonald’s
stand as being that of Downey, in the merropolitan
Los Angeles area. It opened in 1933, and has sur-
vived almost entirelv intact. Hess writes that its uni-
que 40 foot elongated arch sign
ple of commercial signage integrated with the
architecture of a building.”” {t is still owned and oper-
ated bv the two men who franchised it directdv Tom

rhe McDonald brothers before the latter were disco-
vered by Rav Kroc. The stand, aever associated with
the McDonald’s Corporation, has therefors not been
remodelled.

In an effort to promete conformiry 0 a aew sign
code, the city of Downev atrempted to have the awn-
ers of the McDonald's remove their roadside sign.
The owners protested and were supported by letters
from Hess and Chester Liebs. The interest resulted in
plans for the building to be declared a city landmark,
and recognition from the Downey Historical Society.
Hess is in the process of nominating it to the Narional
Register.

On a related subject, members who have had con-
tact with the Des Plaines Historical Society on the
McDonald’s Corporation regarding the effort to pre-
serve the first in a series of stands franchised by Ray
Kroc there are encouraged to contact Alan Hess at 29
Belle Ave., San Anselmo, CA 94960, (415)456—
3436. |

is ‘““an exceilent :xam-

Mike Jackson passed along this story from The
Gambit (7/24/82), a weekly newspaper in New
Orleans. It relates the unique way that one MeDo-
pald’s became a recognized exemption from a strict
sign code: “The city council added a curious amend-
ment to Councilman Mike Early’s ordinance: last
week which declared 2 meratorium on fast food and
drive-in restaurants in certain areas of Algiers. Au-
thored by Councilman Bryan Wagner but signed by
all of the counciimen, the amendment read: "Wiere-
as. one of the must noole contributions to contempor-
arv American culture is the distincrive Golden
Arches of McDonald's restaurant; now, therefore,
add the following: the world famous Golden Arches
accepred. Explanaticn: this amendment recognizes
significant contemporary American cultural con-
tributions to landscaping.” The amendment was in
reference to a proposed Algiers McDonald’s that got
the necessary approval before the resolution; was
adopted with the provision, by Early, that the arches
be removed.” |

Warren Belasco is trying to figure out how pizza, a
rather strange ethnic specialty, became aniAll-
American food in the post-WW II period. He is
particularly interested in tracing the epic rise of Pizz
Hut. which originated in Kansas and is now a part of
the PepsiCo empire. Warren would like to hear from
SCA members about their own pizza insightd and
experiences. Where do we find the best pizzall The
worst! What do we make of pizza “parlor” design and
architecture? What are the structural characteristics
of the food jtself? Please write to Warren at 6309 5th
Qeresr. NW. Washinoron. DC 20012.



TURNED ON
AND TURNED OFF
IN BOSTON

ing tt ‘e farmed Cligo sign in Bosten
in Aug_s 1983, has “anewed interast in
other f“onumer“‘ai nean signs along the
Charles River Basin. A virtual nightime
museum of the area’s commercial art may
be sparked. The giant alectric Shell sign
of 1933 was restored in Septemnber, 1983,
and the Electronics Corporation of
Arnerica’'s “lightening bolt” is on full
dispiay ~n Memcrial Crive in Car'hbridge.
The 'arcmark Coca-Cola sign, leng a2n in-
terest of the SCA, was turned off on
January 20, 1983, However, the Ccoca-
Cola Company and Ailiston Hotel are
cmmitted te restering one of the original
Ccke :ign boards wren construction is
cempletad over the next two years. Cther
antique necn displays stll remain intact.
notaply the huge Schrait's sign in
Charlestown.
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—Arthur Krim.

EDITOR’S
CORNER:
A CALL

How to save motels, shopping centers,
and strip developments? Document
them! interpret theml Advocate- the

"fpr=sewat cn of appropriate =xampms _

as histeric .andmarks'

4
s, That is what the Society for Com-

mercial Archeclogy has been doing
since its start seven years ago. The
SCA is the cnly organization dedicated
exclusively to preserving and

BOSTON, MA. These giant Coca-Cola signs which cast their red necn glow over the Charles
River are shown here just six mmutes away from their shut-off on January 30. 1984. Photo:
The Bosten Clobe.

‘exhibits,

understanding the structures and
landscapes of the : American
automcbile roadside. Successes
include assistance to the Mississippi
State Historic Preservation Office to
preserve Mammy's Cupboard. a black
mammy-shaped lunchstand with gas
station outside Natchez. More recently,
SCA railied the faithful to an annual
mesting in Wildwood, NJ, to help the
city raise public awareness abcut the
community's heritage for a family
resort. !

The Society for Commercial Arch-
eology News Journal regularly calls
members to these preservation
campaigns and reports the results.
SCAN also lays the base of public
education necessary for future
successes by carrying the news of
research, and ;technology.
Bock reviews and historical notes have
occasionally appeared. Feature length
articles will be added when feasible.

These hold the reasons why examples
of the Ameritan automobile roadside
shouid be selected to interpret for later

generaticns. Of course, SCAN wiil
continue to carry news about preserva-
ticn controversies around the nation so
lesscns can be adepted and adapted by
readers for their community's
commercial archeclogy resources.

All of this is an adventure, in the
best sense. It is a positive view about
the prospect of managing our cities
and rural roadways. It cpens thinking
about types of structures and places
that have been clesed to serious regard
except to manipulation for profit.
Developing reasons while mobilizing
opinion, however, is a tall order. SCA
weicocmes your participation. Join if
you are not a member. Contribute
news! Propose an article! No initiative
will be ignored. Write,

—Keith A. Sculle and
Mike Jackson

Society for Commercial Archeclogy

e Room 3010

Washington DC 20560

Mational Museum of American History

%nthony W. Robins
50 W. 67th St. #1-pi
New York NY 10¢23

Sleigh 18808

LbAa 2¢ \ommmt
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Approxunareis 330 vintave roadside stgns in
Howard Connee. MDD not in conformancees with an
ordinance. were recently threatened with demoli-
ywdinunce, pazsul in 1972, permitted
ilboards to remuin, but Zave free-
stuncding signs i ear Jrace period. arter which
rhev were to be sliminated. The signs in question
are on Routes 1 and 40, and included those of the
Enchanted Forest theme park and Old King Cole.
The untiquity of the signs. as well ay the high mone-
tary and commevcial tolls associuted with their re-
moval, led Connty Executive [. Hugh Nichols to
propose giving them a 25-vear extension. This was
the fopic of a pubiic pearing, at which the SCAL to-
gether with operators of small businesses und many
of their emplovees supported the extension con-
cept. After the heated meeting, a deciding vote cast
bv Llovd G. Knuwles enabled the council to grant
the sizns “zrandfather” rights to stand for another 25
vears. The following is the testimonv of Dr. Peter H.
Smith. a director of the SCA. before the Howard
County Council on Oct. 26, 1951:

"im\ The
then-standing bil

My name is Peter H. Smith and [ represent the So-
ciety for Commercial Archeology, of which I am a
Director. 1.ie Society is concerned about the possi-
bl udverse effects that the 1972 Howard County
sign ordinance may have on a number of culturally
important signs throughout the County.

The Society for Commerical Archeology is u na-
tional orgunization promoting the understanding
und documentation of the commercial built enciron-
ment. Commercial Archeology is largely concerned
with the influences that the automobile and the
highway have had on the American landscape. The
Society believes that signs, especially highway signs,
are an important aspect of twentieth century Ameri-
can culture . Since the automobile became more than
simply a toy for the rich over three quarters of acen-
tury ago, it has had a profound effect on America.
Not only did the automobile alter the land to meet its
own needs, it altered the psychological perceptions
of Americans as well. Almost no aspect of American
life has remained unaffected by the impact of the au-
tomobile .

The infuence that the automobile has exerted is
most graphically evident on the highway strip.
There, a type of individualistically American ar-

U @ mo 1 ¥ s g8 ¢

Peter H. Sauth

Hotor Court sign, on Reate L is one of 3530 signs shreatened by “bewutification” ordi-

Landmark Signs of Howa}d County Spared

chitecture developed which met and ,rmquerml
challenges that r,\mui not eren be conceived of in
non-automotive age. That architecture which in-
cluded gas stations. tourist cabins. diners, drice-in
theatres und motels, is made up of large illuminated
signs and visually distinctive buildings and strue-
tures. All are designed to attract the consumer. The
architecture of the highway, andthat includes signs.
is one of speed. for the structures and signs are de-
signed to be seen from the inoving cehicle rather
than by someone walking. [t is a successful type of
architecture in meeting this goal.

Signs are one of the most important elements that
go into defining the roadside encironment. Signy
provide motorists with information, a sense of direc-
tion und often a sense of place. For many people, de-
finingwhere they ure is done by asign. For example,
when I'm driving to Baltimore from Washington on
Route L, [ know that I'm nearing the end of the jour-
ney when [ spot Pool s Evergreen Motor Court
sign. [ am not conscious of the information that the
sign is trying to concey to me, but rather the sign
marks. for me. the number of miles I have driven. In
that sense [ use the sign as a landmark, a distinctice
feature of the built environment. Signs can and do
define place und give a sense of spatial refationships
to motorists.

The physical manifestations of the automobile-
oriented culture of the roadside deserve study, un-
derstanding, protection and, in some cases, preser-
vation. As early us the 1930's it was recognized that
this uspect of Americana culture deserved attention.
Many of the signs in Howard County that would be
affected by the 1972 ordinance date from this
period. An article in a 1933 issue of Harper's
Muagazine said, "Before it is too late someone with a
camera and a passion for Americana should motor
about the country collecting material for « monog-
raph on the architecture uf tourist camps, courts
and cottages of the early 1930's.”

Signs are one of the first elements of the roadside
built environment that has received serious atten-
tion from enthusiasts, scholars and museums. A
number of popular historical books have appeared
in the last few years on sign types, including neon
signs and billboards. Billboards and various three
dimensional signs were an important part of the
“Signs and Symbols of American Life” exhibition at
the Renwick Gallery of the Smithsonian Institution.

yes

Il “Natwne of Sations show ot e Sosewm of
Verican istory of the Soathsonwan s an exten-
it {/'\I”lul I[ JHOTL SN that futs Heen sembled
Fromg throughout the country. The it uilery at the
Fuilurton campus of the California State {nwcersity
heled an entire show devoted exclusicely to neon. A
manent rxiiition ab the Boston
oesportution in Massachusetts chroncies the in-

Mrsenm of

Dacr uf'//w awtomaoisde o e ladscaye

[ wave travelled throughout the couneryomd have
axtenswely photographed examples of
erpronInent. F/]t' £ Li”ll[ ERONTCYS JT '”&' 4'(‘(1([\1(1”
that are found in Huward County are wmong the
best in the nation. The Ecergreen Motor Court siyn
is indicidually outstending and [ firmly con-
vinced deserves the recognition of listing in the Nu-
tional Register of Historic Pluces as a prime example
of the culture of the roadside of America during the
’\:r\‘ falf of this century. The sign that advertises o

ot Juu stand wcith 2 picture of a4 duchsund in El-
is u prime un.vrm!e trchat I descrioed earlier
as individualistically American architecture. The
sigming for the Enchunted Forest is virtually in a
classiby itself. The figures that mark the entrance to
the Enchanted Forest are known o chddren and
therr parents throuzhout the vast coast.

hre rowdside

wt ndherence to the 1972 ordinance would re-
£ destruction of these examples and many
hers that dre important cxampHes of the cvolution
of American automonile culture . One can readily
compare Route [ or Route 40 with the muin streetin
Cotontal Williamsbury, the Duke of Gloucester
Street. The only real difference is in temporal spuce.
The tode of transportation has chenged from horse
drown carringes to qutomobiles. On both Route |
the Duke of Gloucester Street the vignage is ap-
spriate fo é/u,« demands of the transportation sys-
temn .. Today we revere the restored colonwal heritnge
or Williemsburyg. It is eusily conceivable that fwo
hundred years from now. the culture represented
by Rbute | will be equally revered.

Sereral years ago in an exceflent wmcle in the
Newi Yorker, “Thoughts Br(mgiz:‘ un by Prolonged
Expasure to Exposed Brick,” Culcin Tritlin ob-
servad that “when old warehouses und abandoned
factories all over the country started to be scrubbed
into thoutiques several years age. we travelling
people hud accepted them more or less the way we
had wecepred the advent of Holiday [nns—at first
murvelling at their presence and then zrumbling
thar they all looked alike.” The roadside environ-
ment of Route 1 or Route 40 doesn 't yet all look alike,
but ffear this could happen here in Howard County
if the 1972 ordinance is. strictly enforced. Seorything
will be uniform and look-alike. Today the signs
along the roadways of Howard County uare fully rep-
resentative of the evolution of automobile culture.
Instead of trying to stamp the graphic design tastes
of the lust quarter of the twentieth century on the
roads of Howard County, the full range of tastes,
styles, ideas und technologu that hus been developed
Jfor rvadside signs for the last fifty years should be
allowed to continue to stand.

The Society for Commercial Archeology urges the
County Council to fully consider the impuct of the
1972 ordinance on this important aspect of Ameri-
can twentieth century culture. We do not believe
thut zhe 1972 ordinance should be enforced us writ-
ten with respect to Section 3.504(b). Much has
changed since the original date of enactment. Wide-
spread interest in and concern for the roadside cul-
ture has developed. The oil embargo and its sub-
sequant effects have changed the perceptions of au-
tomobiles and their impacts that existed up until
1973, Cars are travelling slower today, fewer high-
ways are being built and Americans are conscious of
the need to use what exists rather than tearing down
and starting over when tastes change.

TheSociety for Commercial Archeology belicves
that the roadside signs that are defined by the 1972
ordinance as non-conforming should be given the
chance to continue to stand as part of American cul-
ture and to present their messages to the motoring
public.

|
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Boston*
Landmarks

COIHH]ESS]OH Wednesday, November 17, 1982
725-3850 ‘

BOSTON LANDMARKS COMMISSION STATEMENT - CITGO sign

contact: Allyn Rogers

The Boston Landmarks Commission yesterday issued a cease and
desist order to Cities Service Company and University-Brink Co.
on the CITGO sign. The sign is the subject of a petition filed
in March, 1982 by 10 registered voters requesting that the
Landmarks Commission designate the object as a landmark. The
Commission in voting affirmatively to accept the petition
authorized jts staff to prepare a study report which summarizes
the research findings and, of most significance, whether or not
the subject of thepeition meets the Landmark criteria required
‘under the Landmarks Commission enabling statute, Chapter 772
of the Acts of 1975. A public hearing is then held on the
recommendations contained in the report.

The Commission issued the stop work order because the process of
considering the proposed designation has not been completed. It
is, of course, critical to have the object under study remain

in existance until a final decision by the Commission is made;
otherwise the Commission's statutory obligations to protect
Boston's historic resources would be negated.

This is the first time the Commission has been petitioned to

designate an object. It has previously issued a cease and desist
order at a similar phase of the designation process in the case of
St. Mary's Church (1977). The Commission in that case denied

designation.

The Landmarks Commission involked its emergency designation procedures

and set a hearing date of January 11, 1983 at 5:15 pm, at the BRA
Board Room, 9th floor, Boston City Hall. The study report will be
available on or after December 21, 1982.
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For further information, contact:
Allyn Rogers 725-3853

BOSTON LANDMARKS COMMISSION HOLDS PUBLIC HEARING ON
POTENTIAL DESIGNATION OF CITGO SIGN

2 BOSTONLA S
\@JﬁﬂwmAﬁ.S/
W 1650, ™)

The Boston Landmarks Commission conducted a public

Boston hearing tonight on the findings contained in their study
];aruingapks report on the Citgo Sign located in Kenmore Square and to
Commission

hear from petitioners, owners and interested members of
City Hall, Boston '

%ﬁ%ﬁ;ﬁg&?ﬁml the public. The Commission toock the matter under
advisement; it can receive written testimony for 3 days
following the hearing and is expected to act at their
next public meeting scheduled for January 25th. |

In March, 1982, a petition signed by 10 registered
voters was submitted to the Commission to consider the
neon sign as a designated City landmark. This is the
first time that an object, as oppdsed to buildings or
parksi has been brought before the Boston Landmarks

- Commission for consideration. In their study repoit,

the Commission's staff concluded that the Citgo Sign,
being‘a keyivisﬁal laﬁdmark on the Boston skyline, a
fine and locally;yery rare example of the spectacular
neon display and an hiétoridally significant form of
technological adﬁertising, does’meet the criteria for
Landmark designation as found in‘Sections 2 & 4 of
Chagter 772, Acts of 1975, as amended. However, the
potential designation of the Citgo §ign is surrounded

by numerous legal and economic questions that must be

resolved pending legal counsel.

= more =



the Boston Landmarks Commission votes in
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the affirmative potential designations are brought
before the Mayor for approval, it is then forwarded
to the City Council for approval.

The designation not only confers historical
significance, but brings into play a systematic design
review process. This process assures that future
physical changes are appropriate and sensitive to the
historic value of the property or setting.

The Boston Landmarks Commission was established in
1975 to provide a mechanism for the orderly preservation
of the City's historic culture through its buildings,
landscape features and neighborhoods. It is made up of
9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizations
provide a slate of nominees for appointment; architects,

historians and realtors are represented as well as the

community at large.
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TO: Boston Landmarks Commission

FROM: Marcia Myers, Judy McDonough
with advice of Jchn Devereaux

ATE:
DATE: | January 18, 1983

SUBJECT: CITGO SIGN

The study report for the Citgo sign indicated the staff opinion
that the Citgo sign does in fact meet the criteria for designation as a
Landmark. It is, in our view, a rare, well handled example of the
spectacular neon display, and represents an important aspect of our
recent cultural heritage. In particular, it speaks to the automobile
dominated, less energy conscious decades of the mid twentieth century
and especially to the pop art culture of the 60's. We are not generally
in favor of billboards, or "off premise signs" which thig is, and would
not want to see them proliferate around the city. But if one were to
be saved, one special example ot its type, then this would be the one.

Having acknowledged this view, however, the staff cannot
recommend that the sign be designated as a Landmark. We are reminded
that the statute creating the commission warns against Landmark
designation which would 'damage the owner unreasonably in comparison to
the benefit conferred upon the public.'" A standard frequently applied
to evaluate whether an unreasonable economic burden has been visited
upon an owner is whether the property can yield a 'reasonable return."
With a building, the economic return can be measured. If the owner does
not want to use it for his own purposes he can rent or sell the building
and realize an economic return.

The purpose of a billboard or sign is to sell goeds. If the
product is no longer to be sold locally, or the company goes out of
business, the sign, other than perhaps its structural supports and frame,
and possibly the value of the permit, has no inherent value. To force
an owner to maintain such a sign, to pay rent for its space, taxes and
other permits, and, in the case of the Citgo sign, to operate it is,
we conclude, an unreasonable burden. While it might be demonstrated
that refurbishing the sign would have substantial marketing value to
Cities Service in 1983, especially in relation to the publicity which
has been and could be generated by such action, that value could be
very different in 3 or 5 or 10 years, given business decisions by Cities
Service and its parent corporation or successors.

While it might be argued that the Commission could designate
the sign as a Landmark now and then consider an application for certificate
of exemption based on hardship at a future time, the provisions of our
statute only allow such a certificate if the proposed action "would not
materially impair the -—- significance of the Landmark." (This is a
problem which we believe needs to be corrected) T



TO: Boston Landmark Commission
January 13, 1983
Page 2,

Given the nature of the resource, we feel that the most
desirable preservation solution would be for the Cities Service
Corporation to undertake on a voluntary basis to refurbish the sign
and operate it for some period of time which is consistent with the
Company's goals and objectives. In deference to area residents and
energy usage the nightly operation time should be limited.

If Cities Service is unable or unwilling to refurbish the
sign, then the company should be encouraged to make available to the
Society for Commercial Archaeology whatever portions of the electronic
equipment may be of interest to them. he

Also the film "Go Go Citgo" should be located and a copy of
the film also made available to the Society or some other appropriate
repository.

MM/fac
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Boston
Landmarks
Commission

Citv Hall. Boston
Massachusetts 02201
(B17) 7224300

City of Boston
Kevin H. White, Mavor

Members
Pauline Chase Harrell,
Chatrwoman
Lawrence A. Bianchi
Libby Blank
~Romas A. Brickus
SusanS. Davis
Thomas J. Hynes, Jr.
Martha L. Rothman
Sam Bass Warner
Henry A Wood

Alternates

Virginia Aldrich
Stanford O. Anderson
John F.Cooke

Joan E. Goody
Rosalind E. Gorin
Imre Halasz

Roger P. Lang

Luix Overbea

Carl A. Zellner

Marcia Myers,
Executive Director

NEWS FOR IMMEDIATE RELEASE January 25, 1983

For further information, contact:
Allyn Rogers 725-3853

BOSTON LANDMARKS COMMISSION VOTES NOT TO DESIGNATE THE CITGO SIGN
AS A LANDMARK

blic meeting tonight the Boston Landmarks Commissicon
$1y voted against designation of the Citgo Sign in Xenmore
Square as a City landmark. Although the Commission indicated in its
study report that the Citgo sign in fact met statutory criteria for
designation as a landmark, being a rare, well-crafted example of a
spectacular neon display which represents an important aspect of our
recent cultural heritage, the Commission pointed to its enablingA
statute in refusing designation citing the fact.that the
statute warns against landmark designation that would "damage the
owner unreasonably in comparison to the benefit conferred upon the
public"j

A standard frequently applied to evaluate whether an unreasonable
economic burden has been visited upon an owner is whether the
With a building, the economic

property can yeild a "reasonable return®.

return can be measured. However, in the case of a sign, the measurement
of return is far more complex. The Citgo sign is the marketing logo
of Cities Service Company, and if their product is no longer sold
locally, or the company changes its logo or reorganizes, the sign,
other than perhaps its structural supports, frame and possibly the
value of the sign permit, has no inherent value. Speaking on behalf
of the Boston Landmarks Commission, Marcia Myers, its Exscutive
Director stated, "To force an owner to maintain such a sign, to pay

rent for its space, taxes and other permits, and in the case of-the



Citgo sign, to operate it is, we conclude, an unreascnable burden.
While it might be demonstrated that refurbishing the sign would have
substantial marketing value to Cities Service in 1983, escecially
in relation to the publicity which has been and could be generated
by such an action, that value could be very different in 3 or 5 or
10 years, given business decisions by Cities Service and its parent
corporation or successors."

The Landmarks Commission agreed that the most desirarcle preserva-
tion solution would be for the Cities Service Company to undertake
on a voluntary basis to refurbish the sign and operate it for some
period of time which is consistent with the Company's goals and
objectives. In deference to area residents and energy usage, the
nightly time should be limited. If Cities Service is unable or un-
willing to refurbish the sign, the Commission recommended that they
make available to the Society for Commercial Archaeology whatever
portions of the ef;ctronic equipment are of interest to them. They
also recommended that a copy of the film "Go Go Citgo" be located and
a copy of it made available to the Society or some other appropriate
repository.

Consideration of landmark designation of the Citgo sign began
in March 1982 when the Commission received é petition from 10
registered voters requesting that it be considered. Acceptance of
such a petition by the Landmarks Commission means that the Commission's
staff must prepare a study report on the subject. This is the first
time that the Commission has considered an object, as opposed_ to
buildings or parks, as a landmark. The finding of the Citgo study report,
that the sign fits within criteria for landmark designation as contained
in the Commission's enabling statute, were the subject of the Commission

hearing January 1l1th. At this hearing, the owners involved with the
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Citgn sign, Cities Service Company (owners of the marketing logo),
Boston University (owners of 660 Beacon Street, on which the sign

tands) and University Brink, Inc, (owners of the sign structure)

10}

testified against landmark designation. They did, however, announce
that they were in the final stages of negotiation of a compromise
solution - to refurbish the sign and keep it going for another three
years. ’

The Bosten Landmarks Commission was established in 1975 to pfovide
a mechanism for the orderly preservation of the City's historic culture
through its buildings, landscape features and neighborhoods. It is
made up of 9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizationsprovide a slate of

nominees for appointment; architects, historians and realtors are

represented as well as the community at large.
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Property Profile Overview Page 1 of 1
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Bundlngﬁ CLICK HERE TO SIGN UP FOR BUILDINGS NEWS

NYC Department of Buiidings
Property Profile Overview
OBSOLETE BIN RETAINED FOR HISTORICAL PURPOSE ONLY

45-24 5 STREET QUEENS 11101 BIN# 4000023

5 STREET 45-24 - 46-28 Health Area 1720 Tax Block 121
Census Tract o1 Tax Lot 1
Community Board 1402 Condo :NO

Vacant :NO

View DCP Addresses... Browse Block

View Zoning Documents View Challenge Results Pre - BIS PA View Certificates of Occupancy

Cross Street(s): CENTER BOULEVARD, 46 AVENUE

DOB Special Place Name: INVALID HOUSE #/LOT #

DOB Building Remarks: RECONFIGURE BLOCK 20/LOTS1,5,7,15 & BLOCK 21/LOT-1

Landmark Status: Special Status: BIN OBSOLETE

Local Law: NO Loft Law: NO

SRO Restricted: NO TA Restricted: NO

UB Restricted: NO

Environmental Restrictions: N/A Grandfathered Sign: NO

Legal Adult Use: NO City Owned: NO

Additional BINs for Building: 4536842 4542629

Special District: UNKNOWN

This property is located in an area that may be affected by the following:

Tidal Wetlands Map Check: Yes
Freshwater Wetlands Map Check: No Click here for more information
Coastal Erosion Hazard Area Map Check: No

Department of Finance Building Classification: Q1-OUTDOOR RECREATIO

Please Note: The Department of Finance's building classification information shows a building's tax status, which may not be the same as the legal use of
the structure. To determine the legal use of a structure, research the records of the Department of Buildings.

Total Open Elevator Records
Complaints 0 0 Electrical Applications
Violations-DOB 68 17 Permits In-Process / Issued
Violations-ECB (DOB) 2 0 Hiuminated Signs Annual Permits
This property has 3 open DOB "Work Without A Pemit" Violations and may be Plumbing Inspections
subject to DOB civil penalties upon application for a permit. Open Plumbing Jobs / Work Types
Jobs/Filings 23 Facades '
ARA / LAA Jobs 0 Marquee Annual Permits
Total Jobs 23 Boiler Records
Actions 92 DEP Boiler information
S ) Crane Information
OR Enter Action Type: After Hours Variance Permits
OR SelectfromList:
Select... A

If you have any questions please review these Frequently Asked Questions, the Glossary, or call the 311 Citizen Service Center by
dialing 311 or (212) NEW YORK outside of New York City.

http://a810-bisweb.nyc.gov/bisweb/Property ProfileOverviewServlet?boro=4&houseno=45...  8/29/2014
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17 Geographic Online Address Translator
Welcome to the Geographic Online Address Translator (GOAT)!
GOAT allows you to enter a New York City geographic location, such as an address, intersection, street
segment, street stretch, block and lot or BIN, and returns back related geographic information, such as
cross streets, side of street, tax block and lot (AKA Parcel -ID), five-digit ZIP code, census tract and
block, police precinct, community district and city council district.

Information on the functions can be found in the GOAT User Guide.

Dispiay Street and Property Level Information by Address

Select a Borough Address Number Street or Place Name
Queens  [v] 45-24 5 STREET [ Submit

Hide Search Options

Normalize Input Street Name as:
& Address Range List
Complete BIN List
..' Display Both

["1Roadbed Specific Information
B TPAD

Input Street Name

Primary Street Name
Principal Street Name
) preferred Street Name

Geographic Information for 45-24 5 STREET in QUEENS

lated Resources |Send Feedback

Orientation:
Address is on the right when facing from CENTER BOULEVARD to 46 AVENUE

X, Y Coordinate: 996739 , 211731 From Node: 9035390
Community District: ﬁf‘égzueens 02 From X,Y Coordinate: 996749 , 211762
ZIP Code: 11101 To Node: 0022944

LION Face Code: 5138 To X,Y Coordinate: 996705, 211554
LION Sequence Number: 01010 Coincident Segment Count: 1

Street Code B10SC: 40519001010 Segment ID /Length: 0036595/ 213
Alley/Cross Street Flag: No Split/Change Segment Type: Undivided
Traffic Direction: T Feature Type: Street

2010 Census Tract: 1 Roadway Type: Street

2010 Census Block: 1005 Right of Way Type:

Atomic Polygon: 223 Physical ID: 0011826

2000 Census Tract: 1 Generic ID: 0010010

2000 Census Block: 2003 Bike Lane:

CD Eligibility: Not CD Eligible Special Address:

DCP Preferred B7SC / Street Name:40519001 / 5 STREET

Low House Number: 45-24 High House Number: 45-98

Low End Cross Street(s): High End Cross Street(s):

B7SC Street Name B7SC Street Name

43864301 CENTER BOULEVARD 41029001 46 AVENUE

City Service Information

Police Borough Command: Queens North Sanitation District/Section: 402 / 023
Police Precinct: 108 Sanitation Subsection: 3B

Fire Division: 14 Regular Sanitation Pickup: TTHS
Fire Battalion: 45 Recycling Sanitation Pickup: ET

http://a030-goat.nyc.gov/goat/Default.aspx 8/29/2014
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G

s E\ME Geographic Online Address Translator

Welcome to the Geographic Online Address Translator (GOAT)!

GOAT allows you to enter a New York City geographic location, such as an address, intersection, street
segment, street stretch, block and lot or BIN, and returns back related geographic information, such as
cross streets, side of street, tax block and lot (AKA Parcel -ID), five-digit ZIP code, census tract and
block, police precinct, community district and city council district.

Information on the functions can be found in the GOAT User Guide.

Display Property Level Information by Block and Lot

Select a Borough Block Lot
Queens  [+] 21 1

|_Submit |

Hide Search Options

! Address Range List

“ltpAD
% Complete BIN List
#' Display Both

Property Level Information for BBL: 4-00021-0001 in Queens

Related Resources |Send Feedback
Tax Block: 21 RPAD SCC: 4
Tax Lot: 1 RPAD Building Class: Q1
BBL: 4000210001 RPAD Interior Lot: Not Interior Lot
Block Faces: 3 RPAD Irreg. Shaped Lot: Not Irregular Lot
Sanborn Boro/Vol/Page: 4/01 /009 RPAD Condo Number: N/A
X, Y Coordinate: 0996350, 0211643 RPAD Co-op Number: N/A
Structures: 0 Condo Lot: Non-Condo
Vacant Lot: Vacant Tax Map /Section /Volume: 4/01/01
Low BBL of Condo: N/A High BBL of Condo: N/A
BIN: 4000000 BIN Status: No activity
TPAD BIN: TPAD BIN Status: No activity
Corner Code: YES TPAD Conflict Flag: 1
Business Improvement District:
Address Range List (Number of Addresses: 3 )
Type: :-\z‘gress #: :Eig;:-ess #: Street Name BIMN: TPAD BIN Status
F 47 ROAD 4000000 No activity
Q 45-24 46-00 5 STREET 4000000 No activity
Q 4-17 4-17 47 AVENUE 4000000 No activity
"Type' Field
F = Vacant Street Frontage
Q = Pseudo Address
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Tour The Huge New Rental Behind Long Island City's Pepsi Sign

OVERLLIO FLINCOLN CENTER
NGO FEE RENTALS 160 W 62nd St « BBB.631.2555

NEED to KNOW

4610 CENTER

12 COMM
BOULEVARD ; R
4510 Center Bonlovard, A5 13,20
{ueens HY

LOKG SLAND CITY
12 COMMENTS

515 PHL AUE, 132004

[4610 Center Boulevard, from Gantry State Park along the East River waterfront. All phbl6EYS Tour The HUge New Rental
oulev ar (o B > . .
' v Behind Long Island City's

Will Femia.] . ar
Pepsi Sign

Long Island City rentals are proliferating like mad, and here's a closer look at
584 of them. 4610 Center Boulevard started leasing in April, which marked the
sixth and final building in developer TF Cornerstone's massive East Coast
development along the river. Its claim to fame? A design, courtesy of
Arquitectonica, that literally embraces the waterfront's iconic Pepsi-Cola sign, a
vestige of the area's industrial past. "We opened the first building in 2006, and
since then we've been doing one after the other for years. This is the final

chapter of this great story where there was nothing and now it's an incredible
place," says TF Cornerstone executive vice president Sofia Estevez. "In my
opinion, it's probably the best building because of the way it curves.” Right
now, studio pricing starts at around $2,395, one-bedrooms from $3,180, and two
- and three- bedrooms from $5,500 and $5,725. (There's one month free and
discounts on deposits, though.) There may be hundreds of apartments—many of
which have private outdoor space—but they're 70 percent leased as of early
August.

Let's go inside >>

THEY SAW THE SIGH

http://ny.curbed.com/tags/pepsi-sign 8/28/2014



[Photo of 4610 Center Boulevard via developer TF Cornerstone's website.]

As TF Cornerstorne's massive six-building, 2,100-apartment East Coast
megadevelopment continues to take shape along the Long Island City
waterfront, its latest under-construction project has taken into account the 147-
foot-long Pepsi-Cola sign that has been a neighborhood staple since the
Depression. Building Blocks guru David Dunlop chronicles the city's modern-day
love affair with the bright red, Gothically lettered billboard, which sports an
oversized bottle at its edge. Turns out the principal architect behind 4610 Center
Boulevard, Bernando Fort-Brescia of Arquitectonica, is a big ol' fanboy, and
purposely made the edges of the building rounded rather than perpendicular,
and recessed the bottom eight floors by 12 feet, in order to appropriately frame
the ad. This video love letter to the sign and its past that TF Cornerstone has on
its site and YouTube channel is worth a watch?some of Fort-Brescia's
excitement just might rub off.

Because the sign has an interesting history >>

http://ny.curbed.com/tags/pepsi-sign

25-Story LIC Tower Will Hug Iconic Pepsi-Cola Sign On Purpose

LONG ISLAND CITY
12 COMMENTS

340 PH, UL 10 2013
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LIC's Pepsi Sign Settles in to New Home

The reassembling of Long Island City's signature Pepsi sign is now complete,
and via NYC Grid, we note that the move north along the waterfront has slightly
altered the picture-postcard view of the classic sign as seen from Manhattan.
Now there's a pinch of construction madness and a dash of ruinous Smallpox
Hospital available to photographers seeking a more post-apocalyptic flavor.
Could this be a Coke ad?

- Pepsi Sign Returns [NYC Grid]

- Pepsi Sign coverage [Curbed]

Mets Caught Stealing Long Island City's Flavor?

[Photo: WCBS 880 Newsradio]
There we were, combing through WCBS's epic new Citi Field photo gallery
(looks ready to go!) when we stumbled across a very familiar site: Long Island
City's favorite waterfront advertisement! Or, at least, an imitation of it?we hope.
Conspiracy theory: The landmark Pepsi sign was recently dismantled and is
currently in the midst of a move to the north, right? So what if the Mets are
pulling a bait-and-switch?hijacking the original and swapping in a replica at
Gantry Park? Unlikely, yes, but perhaps a Queens civil war can help settle this
once and for all.

- Photo Gallery: Inside Citi Field - 2/12/200¢ [WCBS 880]

- All Citi Field coverage [Curbed]

- All Pepsi sign coverage [Curbed]

http://ny.curbed.com/tags/pepsi-sign
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New Queens West Amenity: World's Largest Scrabble Game

LONG [SLAKD CITY

14 COMMENTS
304 PR, NOYV. 12 2008

Tweet 0

As previously reported, the landmarked Pepsi Cola sign on the Long Island City
waterfront is getting dismantled and moved a few hundred feet, and folks, LIC

hasn't seen a photo op like this since the brilliant and short career of the Floating
Tree. Sweet, sweet Floating Tree, how we miss you so.

A view from above. Who wants to play anagrams? >>

LIC Landmark Begins March to Final Resting Place

LOKG ISLAND EITY

10 COMMENTS

12:59 P¥, BOV. 22008

Tweet.

Like 4 0

Long Island City's landmark Pepsi sign is beginning its long-awaited march

north. A Curbed tipster sent in the above action shot, showing the in-progress
disassembly. The move along the LIC waterfront in Gantry Plaza State Park is
just a couple hundred yards, but developer Rockrose's The View is called that
for a reason, and a big old advertisement getting in the way just won't do. The
neon sign first migrated to ground level in 2004 when the old Pepsi bottling
plant was demolished. It has dotted the Queens landscape since the '30s.

A rendering showing where the sign will end up. >>

http://ny.curbed.com/tags/pepsi-sign 8/28/2014



Saving a Spot for Pepsi-Cola as a Tower Goes Up - NYTimes.com
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Saving a Spot for Pepsi-Cola as a Tower Goes Up

The Pep&-Cola sign, a fixture in Long sl
P 4hd has sincé"been demolished.

By DAVID W. DUNLAP
Published: July 10, 2013
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waterfront billboard that PepsiCo has ShARE
owned and maintained since 1936 and
that is one of the most familiar PRINT
features along the East River. The REPRINTS

lower eight floors of the building have
been recessed 12 feet, keeping them 45
feet distant from the back of the sign.

Building designs are influenced by
zoning, financing, engineering and marketing. The 4610

David W. Dunlap/The New York Times
The lower eight fioors of a new
apartment tower under construction
were recessed to accommodate the

a swirls-and-curls, Depression-era, ruby-red, neon soft-
drink sign.
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A REFRESHING DECISION: PRESERVING THE PEPSI SIGN
IN LONG ISLAND CITY

Written by: Nikki Hess | July 17,2013

BT

Lately, it seems like everyone is feeling a bit nostalgic. From lusting after vintage everything to chatting
about the good old days of 80's, 90's, or [insert your favorite decade here], memory lane fever has struck us
all. Yet in spite of this, many New Yorkers were surprised by the news that Long Island City's iconic Pepsi
Cola sign will eventually become the focal point of the area's new construction, TF Cornerstone, a New York
real estate developer and property management company, is in the middle of constructing the massive,
ongoing development right along the East River that will produce a total of 2,100 new apartments in 6
different buildings as well as the community park that will put the cola company's famous billboard on
display.

The famous LIC sign itself displays the words "Pepsi Cola" alongside a tilted glass bottle of Pepsi, It stands at
147 feet tall, and its bright red logo represents a style of the past, having been designed in the 19th
century. The area in which it resides, Hunter's Point, was formerly a vibrant industrial zone back in the
1930's. In fact, it was during this decade that Pepsi Cola (what we now know as just Pepsi) set up shop in the
neighborhood. Taking the place of an old Standard Oil refinery, Pepsi Cola established its New York nucleus.
From then on, the plant was home to the production of the company's own bottle caps, syrup, and
packaging, and it was also the building from which they shipped their products around the country. To
showcase their pride in their company, Pepsi Cola commissioned the sign to be made for all the world (or

rather, all of New York) to see.

Yet both fortunately and anortunately, Pepsi saw exponential success in years to come, and by the 1950's
they were forced to expand beyond their Long Island City location. At first, the world headquarters was
moved to Midtown Manhattan. in the 1970's, research and development left its LIC home base. By 1998, the
building was entirely abandoned by the company, which was forced to find a newer, larger space to
accommodate its growth and vastly increased production. Long Island City's era of industrial production

appeared to be nearing its end, especially when considering the wave of artists and newfound interestin

capitalizing upon the area's neighborhood feel and ample space for development.

Bernardo Fort-Brescia, a founder of the international corparation Arquitectonica and the main architect
behind the construction, is the sign's biggest and most vocal advocate. In fact, his infatuation with the
billboard goes way beyond his interest in displaying it in a park. According to an interview with Brescia in
The New York Times, the rounded corners design of 4610 Center Boulevard, one of the towers within the

development, were influenced by the sign’s "swirls—and-curls.” As he explained, "I didn't want the sharp
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Fire Company: Ladder 115 DOT Street Light Area: 4
Health Area: 07.20 School District: 30
Health Center District: 41 DSNY Snow Priority: Primary
Neighborhood Tabulation Area:QN31 / Hunters Point-Sunnyside-West Maspeth
Political Information
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Property Level Information for 45-24 5 STREET in QUEENS
WARNING FLB-14: INPUT ADDRESS IS A PSEUDO-ADDRESS
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Block Faces: 3 RPAD Irreg. Shaped Lot: Not Irregular Lot
Sanborn Boro/Vol/Page: 4/01 /009 RPAD Condo Number: N/A
X,Y Coordinate: 0996350, 0211643 RPAD Co-op Number: N/A
Structures: 0 Condo Lot: Non-Condo
Vacant Lot: Vacant Tax Map/Section/Volume: 4/01/01
Low BBL of Condo: N/A High BBL of Condo: N/A
BIN: 4000000 BIN Status: No activity
TPAD BIN: TPAD BIN Status: No activity
Corner Code: YES TPAD Conflict Fiag: 1
Business Improvement District:
Address Range List (Number of Addresses: 3 )
Type: O s high .. StreetName BIN: TPAD BIN Status
Q 45-24 46-00 5 STREET 4000000 No activity
Q 4-17 4-17 47 AVENUE 4000000 No activity
F 47 ROAD 4000000 No activity
'Type' Field

Q = Pseudo Address
F = Vacant Street Frontage
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Massachusetts 02201
{617) 7224300

Citv of Boston
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NEWS FOR IMMEDIATE RELEASE January 25, 1983

For further information, contact:
Allyn Rogers 725-3853

BOSTON LANDMARKS COMMISSION VOTES NOT TO DESIGNATE THE CITGO SIGN

AS A LANDMARK

k Square as a City landmark.

At its public meeting tonight the Boston Landmarks Commission

_S@eTEU®)y voted against designation of the Citgo Sign in Renmore

Although the Commission indicated in its

designation as a landmark, being a rare, well-crafted example of a
spectacular neon display which represents an important aspect of our
recent cultural heritage, the Commission pointed to its enabling'
statute in refusing designation citing the fact.that the

statute warns against landmark designation that would "damage the
owner unreasonably in comparison to the benefit conferred upon the
public”.

A standard frequently applied to evaluate whether an unreasonable
economic burden gqs been visited upon an owner is whether the
property can yeild a "reasonable return”. With a building, the economic
return can be measured. However, in the case of a sign, the measurement
of return is far more complex. The Citgo sign is the marketing logo
of Cities Service Company, and if their product is no longer sold
locally, or the company changes its logo or reorganizes, the sign,
other than perhaps its structural supports, frame and possibly the
value of the sign permit, has no inherent value. Speaking on behalf
of the Boston Landmarks Commission, Marcia Myers, its Executive

Director stated, "To force an owner to maintain such a sign, to pay

rent for its space, taxes and other permits, and in the case of the
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Citgo sign, to operate it is, we conclude, an unreasonable burden.
While it might be demonstrated that refurbishing the sign would have
substantial marketing value to Cities Service in 1983, especially
in relation to the publicity which has been and could be generated
by such an action, that value could be very different in 3 or 5 or
10 years, given business decisions by Cities Service and its parent
corporation or successors."

The Landmarks Commission agreed that the most desirable preserva-
tion solution would be for the Cities Service Company to undertake
’ﬂon a voluntary basis to refurbish the 51gn and operate 1t for someu4 T

: A —— SIS SRS R
perlod of tlme which is consistent with the Company's goals and

objectives. 1In deference to area residents and energy usage, the
nightly time shoold be limited. If Cities Service is unable or:un-
willing to refurbish the sign, the Commission recommended that they
make available to the Society for Commercial Archaeology whatever
portions of the electronic eguipment are of interest to them. They
also recommended that a copy of the film "Go Go Citgo" be located and
a copy of it made a&ailabie to the Society or some other appropriate
repository.

Consideration of landmark designation of the Citgo sign began
in March 1982 when the Commission received a‘petition from 10
registered voters requesting that it be considered. Acceptance of
such a petition by the Landmarks Commission means that the Commission's
staff must prepare a study report on the subject. This is the first
time that the Commission has considered an object, as opoosed to
buildings or parks, as a landmark. The finding of the Citgo study report,
that the sign fits within criteria for landmark designation as contained
in the Commission's enabling statute, were the subject of the Commission

hearing January 11th. At this hearing, the owners involved with the
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Citgo sign, Cities Service Company (owners of the marketing logo),
Boston University (owners of 660 Beacon Street, on which the sign
stands) and University Brink, Inc, (owners of the sign structure)
testified against landmark designation. They did, however, announce
that they were in the final stages of negotiation of a compromise
solution - to refurbish the sign and keep it going for another three
years.

<The Boston Landmarks Commission was established in 1975 to pfovide

a mechanism for the orderly preservation of the City's historic culture

v.%&;pggugh‘its'buildingguklgndsc;pe features and neighborhoods. «It_i%mw; .
made up of 9 members and 9 alternates appointed by the Mayor and

confirmed by the City Council. Local organizationsprovide a slate of
nominees for appointment; architects, historians and realtors are

represented as well as the community at large.



THE SOCIETY FOR THE ARCHITECTURE OF THE CITY

Testimonv on the designation of the Pepsi-Cola Sign in Long

Island City, at the Hearing of April 19, 1988.

This Society does not normally speak against
designations, but on this occasion, we must express some
doubts, both about the merits of the proposal, and about the
policies of the Commission which made it possible.

When the landmarks law speaks of preventing an
"1rreplaceab1e loss to the people of the city", or of
preserving "improvements" of "a special historical or
aesthetic interest or value," we do not understand those
words as a description of anything so peripheral as this
calendar item. On the otHer hand, if we are wrong, and
electric signs are indeed a legitimate subject for the
Commission’s attention, then this designation is a sorry
example of too little too late, since the most glorious and
world-famous collection of electric signs ever to exist has
recently been demolished without a word of protest from the
Landmarks Commission, in the redevelopment of Times Square.

We have listened with decreasing patlence to complaints
about the enormous workload of the Commission. We are asked
to believe that this workload makes it impossible for the
Commission to act on numerous important items which have
already received public hearings. If the Commission is
unable to deal with the items already heard, should it
really take still more time from the survey staff, the
research staff, and the commissioners for an item such as
this? Surely such policy makes a mockery of public comment
on important unresolved items which have gone before, and
scorns the hard work of many volunteers who have funded
research on designations or done it themselves in an attempt
to move the process forward. We hope it is understood that
this item was not calendared in response to public demand,
nor did it result from an orderly consideration of the
survey. It should be noted that last week at Queens
College, the Commission distributed a list of Queens
designations to supplement the 1979 Guide to Landmarks.
According to the list, all of ten items have been designated
in Queens since 1979, about one per year. Can we believe
that this is all Queens has to offer? And surely it is
regrettable for Manhattan--when major buildings by
universally recognlzed architects like Stanford White or
Napoleon LeBrun remain in limbo--that the Commission is:
moving to enshrine a lighted Pepsi Cola logo.

A
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45 CHRISTOPHER STREET APT. 2E, NEW YORK, N.Y. 10014 (212) 741-2628 y
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The Society for the Architecture of the City, Inc. publishes the review, \illage Views
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Objection to Pepsi Cola sign as 2 Landmark

- 3 November 2004

Mr. R. Tierney, Chairman
Landmark Preservations Comission
9 th Floor North

Municipal Building

1 Centre Sireet

N.Y.,N. Y. 10007

Dear Mr. Tierney.

Primarily 1 object to a commercial advertising sign being given "Landmark Status”.

Not only is it an eyesore ,(since it is located right on the East River directly across from the
Empire State building) but in order to accomodate another commercial entity, ( the building of
an apartment house) a permit was issued 044900, to allow this sign to be temporarily relocated,

and then to be rebuilt at its' original site. -

1 propose that before the sign is relocated, that an order be issued to remove it completely.

Very truly yours s
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Mr. Joseph Bresnan
Executive Director
Landmarks Preservation Commission
225 Broadway .
New York, NY 10007 v
Dear Mr. Bresnan:
. Thank you for your letter notifying me’of the July 12th

hearing for the proposed landmarklng of the Pepsi Cola sign in
Hunters Point.

Deputy Borough President Peter Magnani delivered testimony
at your last hearing regarding the designation of this sign.
I would like to reiterate my opp051tlon to the Landmarks Preserva-
tion Commission's proposal. The sign is in the northern portion
of a proposed Port Authority/New York City development on the.
Hunters Point waterfront. The location of the sign, on the existing
Pepsi Cola bottling plant, is proposed for low and medium-rise
housing. The total plan envisions 5,000 units of housing, four
.million sq. ft. of office space, and one million sq. ft. of related
commercial uses, i.e. hotels, restaurants and stores.

In addition, we have just learned the City and the Port
Authority have submitted the necessary applications for the zoning’
and mapping changes 'that have to be approved before development
can occur....The proposed landmarking of this sign would severely
limit development of the northern residential area, and I see no .
reason to add more roadblocks and restrictions to an already
cumbersome and long planning and construction process.

I remain adamantly opposed

thls proposal because of
the above reasons. Thank you for y i

Claire Shu
President

ry



LANDMARKS PRESERVATION COMMISSION

225 BROADWAY, NEW YORK, NEW YORK 10007
553-1100

May 11, 1988

Mr. Jack Beyer

Gruzen Samton Steinglass/Beyer Blinder Belle
Associated Planners and Architects

41 East 11th. Street

New York, NY 10003

Re: Hunters Point
Waterfront Development

Dear Jack:

Thank you for your recent presentation regarding the work you are
doing at Hunter's Point in conjunction with the Public Development
Corporation and the Port Authority, and for following up by
providing LPC with a print of the schematic site plan and photographs
~of the Pepsi Sign. These items will be made part of our record

as we discuss and consider the Pepsi Sign as a potential landmark

of the City of New York. '

Your cooperation is appreciated, and wé will probably be in touch
as the project and our process proceed. '

With best regards.

Sincérely,

osepll Bresnan
Executive Director

JB:pj

cc: Gene A. Norman



Rosen & . Environmental and Planning Consultants

Fleming, Inc. 117 East 29th Street » New York, NY 10016 ® 212/696-0670

MEMORANDUHM

TO: Jeff Pearse FROM: Christina Plattner

RE: Pepsi-Cola Sign DATE: May 9, 1988

The Pepsi-Cola neon sign stands atop the Pepsi-Cola bottling plant in Long
Island City. The sign faces the East River and contains the company logo in
italic letters and a large bottle of Pepsi-Cola. The letters and the bottle
are mounted on a large grid-like metal frame, and their reverse silhouette cén
be seen from nearby streets in Long Island City. The sign is composed of
curving glass tubes filled with the rare gas neon which produces an orange-red

»

jllumination when electrified.

Built circa 1936 by Artkraft Signs (now the Artkraft-Strauss Sign Company),

the sign dates from the heyday of neon signage. Neon technology, discovered by
the Frenchman Georges Claude in 1907 and first used in a sign in the United
States in 1923, was popularly used in outdoor advertisement in this country
from the mid-1920°'s to the start of World War II, when the craft of neon sign-
age began to wane. After World War II, public opinion about neon signage began
to change -- signs were no longer considered to contribute to the public image
of large corporations. Gradually, advertisers began to employ other types of
signage, particularly plastic sign boxes with fluorescent lighting behind

lettering and graphics.



Mr. Jeff Pearse -2 - May 9, 1988

In current sign industry terminology, the Pepsi-Cola sign belongs to the "plant
identification" variety of signage. As such, it is intimately connected to the
activities of the Pepsi-Cola Company which take place in Long Island City. It
represents not only a time when the craft of neon signage flourished, but also
a period when manufacturers were proud to proclaim the existence of their

operations.

1 contacted Tama Starr, vice president of the Artkraft-Strauss Sign Company.
Ms. Starr confirmed that the Pepsi-Cola sign dated from circa 1936 and dis-
cussed the cost of maintaining the sign in place and the difficulties attendant
to moving the sign. She estimated that proper maintenance of the sign on-site
would cost several thousand dollars per month. She also said that relocating
this sign would be costly -- it would cost almost as much to move the sign as
it would to build a replica -- because it would be very difficult to move the

sign without bending the glass tubes and because a new support structure would

=

have to be constructed if the sign were moved.

In a related landmarking case, the Boston Landmarks Commission recently con-
sidered designation of a large illuminated Citgo sign as a landmark. It is
significant to note that the Boston Landmarks Commission chose to reject desig-
nation of the sign as an official landmark. The Commission determined that
maintenance of the neon sign would represent an "unreasonable burden" upon the
- owner of the sign. A copy of the decision of the Commission is attached as 1is

a copy of an article about the sign in the Boston Globe (1/27/83).



City of Boston
The Environment
Department

"7 Boston City Hall/Room 805
Boston, Massachusetts 02201
617/725-4416 or 725-3850
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April 26,

Anne Locke

Christina Platner

Atlee, King, Rosen & Fleming
117 East 29th Street

New York, NY 10016

1988

Dear Ms. Locke & Ms. Platner:
Enclosed is the information you
requested concerning the Citgo
Sign in Boston. I have included
all information from the case
file that seemed relevant to

your request.

Please call if you have any
additional questions.

SlnceréLéj
Carol Huggins g;"/«

Asst. Director Survey & Planning
Boston Landmarks Commission
Environment Department
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LANDMARKS PRESERVATION COMMISSION
20 VESEY STREET, NEW YORK, NEW YORK 10007

566-7577

May 9, 1983

v of Public Affairs
Pepsico, Inc.
Purchase, New York 10577

Dear Mr. GCriffith:

The Landmarks Preservation Commission recently received a request to consider
the large-scale neon Pepsi~Cola display at your Tong Island City, Queens faci-
lity as a possible candidate for designation as a New York City Landmark.
pressive scale and graceful and colorful display have made this sign a
iar and prominent feature above New York's Rast River skyline.

Ite Commission requests vour permission to inspect the sign on-site in order
to photograph the display and measure it for our records. We would also
appreciate meeting with you to discuss its possible designation and learn
vour opinions on this matter.

Thank vou for vour consideration,

wishes,

Jirector

cer TUA, Quirega, Manager

e
DS:bs



Hunters Gruzen Samton Steinglass/Beyer Blinder Belle

Point Associated Planners and Architects
Waterfront 41East 11 Street New York, NY 10003
Development

Memorandum

To Harvey Lerner (AKRF)

From Richard Peterson

Date 22 April 1988

Project Hunters Point Site ~ Ref. No. 964.02
GSS Ref.# 87-1197-01
Subject Pepsi Sign

ce. Jeff Pearse (PA)
John H. Beyer (GSS/BBB)
. Michael Kazan (GSS/BBB)

The retention of the Pepsi sign at Hunters Point by its listing as a
landmark would be an inappropriate development constraint. While the
Pepsi sign itself may be of some commercial archaeological value,
GSS/BBB considers the building which supports the sign not to be of
landmark quality.

The Hunters Point Waterfront Development (HPWD) considers the
Pepsi building area to be the most logical location for residential use,
due to its local context and accessibility. All members of the project
development team conlcude that the Pepsi sign is not an appropriate
object to be incorporated into a residenttal neighborhood. Furthermore,
the retention of the Pepsi sign 'in situ’' does not allow for a reasonable
street plan at the site and does not work with the proposed uses master
plan.

The maintenance of the Pepsi sign, as a private company's
advertisement would represent an unfair responsibility for HPWD,and
the future owners of the site. This being the case, there remains the
fundamental question, that is, is the Pepsi Company prepared to
finance and maintain the sign if it is designated a landmark? If not,
the whole issue is clearly moot, since there is no point in landmarking
the sign if it will not be maintained. '

In our opinion the sign should be moved to the new site which Pepsi is
moving to.

A Project of the

Port Authority of
NY&NJ and the |JHB: 9640422-a
City of New York




THE COMMITTEE TO SAVE THE CITY, INC.

158 Waverly Place New York, NY 10014

April 19, 1988 Statement on the Pepsi-Cola Sign,
4600 Fifth Ave., Long Island City, Queens

Advertising is a valuable historical resource, as we
know well from researching the buildings in the Ladies'
Mile——(Flatiron) district. We recognize the validity

of honoring signage and other so—called mundane artifacts
of our past as landmarks. However, we believe this is
the wrong time to consider designating the Pepsi Cola
sign as a landmark of Queens. Doesn't Queens have any
historic neighborhoods worthy of protection?

The protection of historic districts is crucial to the
future of economic development in New York. Tourism

is New York's largest and fastest growing industry. Those
districts large enough to be real neighborhoods, such

as the Upper East Side, Greenwich Village and SoHo play
a significant role in our tourist industry. As the New
Yorker noted, "The gradually dawning realization in the
financial community is that unless New York starts to
safeguard and polish its experiences of places the New
York City tourism industry won't have a product to offer
visitors."

In our view the Commission has been seriously neglecting
its mandate to safeguard historic neighborhoods, which
have strong public support.

The limited resources of the Commission would have been-better
spent if this were a public hearing to consider Tribeca,

the Carnegie Hill extension, the Greenwich Village Waterfront,
City and Suburban Housing or Sunset Park.

We urge the Commission to table the Pepsi sign until
the city's unprotected historic districts have been designated.

Thank you.

W S

Margaret H. Moore.
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Testimony Before the
Landmarks Preservation Commission
Designation Hearing
April 19, 1988
Pepsi-Cola Sign

4600 Fifth Avenue, Long Island City

For the speeding motorist heading uptown along FDR Drive and for
visitors to the United Nation’s gardens, the opposite shore offers
a bland palate of smokestacks amid factory buildings. But among
this unremarkable industrial Jjumble stand giant letters in red that
announce the would-be king of colas, Pepsi-Cola. With its great
flowing letters and gigantic tipping bottle, this massive
advertisement represents an era of neon sign technology which is
all but obsolete. For over 50 years this fantastic sign, designed
by Artkraft Signs (now Artkraft Strauss of Times Square fame), has
beckoned passersby to partake in the glory of Pepsi-Cocla, and for
countless New Yorkers has been a '"landmark'" of sorts on the distant

shore of Long Island City.

THE MUNICIPAL ART SOCIETY 457 MADISON AVENUE NEW YOREK NY 10022 (212) 835-3960



We at the Municipal Art Society applaud the Landmarks Commission
for recognizing the significance of this cultural artifact and
compliment the Commission for considering its designation. As
strong supporters of cultural and historical designations, we
wholeheartedly endorse the designation of the Pepsi-Cola sign as

New York City landmark.



Pepsz—Cola gign, ag0Q Fifth gtreet, Queens .
e Tax Map RI1 ck 21 Lot 1 1n part consisting of the land

0
h the described gtruciure is gituated.
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NEWS FOR IMMEDIATE RELEASE January 25, 1983

For further information, contact:
Allyn Rogers 725-3853

BOSTON TLANDMARKS COMMISSION VOTES NOT TO DESIGNATE THE CITCO SIGN
AS A LANDMARK

At its public meeting tonight the Boston Landmarks Commission

_eE#eTEET1ly voted against designation of the Citgo Sign in Renmore

Square as a City landmark. Although the Commission indicated in its
study report that the Citgo sign in fact met statutory criteria for
designation as a landmark, being a rare, well-crafted example of a
spectacular neon display which representsvan important aspect of our
recent cultural heritage, the Commission pointed to its enabling
statute in refusing designation citing the fact .that the
statute warns against landmark designation that would "damage the
owner unreasonably in comparison to the benefit ccnferred upon the
public-f

A standard frequently applied to evaluate whether an unreasonable
economic burden has been visited upon an owner is whether the
property can yeild a "reasonable return”.
return can be measured.
of return is far more complex. The Citgo sign is the marketing logc
of Cities Service Company, and if their product is no longer sold
locally, or the company changes its logo or reorganizes, the sign,
other than perhaps its structural supports, frame and possibly the
value of the sign permit, has no inherent value. Speaking on behalf
of the Boston Landmark; Commission, Marcia Myers, its Executive
Director stated, ®To férce an owner to maintain such a sign, to pay

!
rent for its space, taxes and other permits, and in the case of-the

With a building, the economic

However, in the case of a sign, the measurement



Citgo sign, to operate it is, we concludg, an unreasonable burden.
While it might be demonstrated that refu%bishing the sign would have
substantial marketing value to Cities Se¥vice in 1983, especially
in relation to the publicity which has béen and could be generated
by such an action, that wvalue could be v%ry different in 3 or 5 or
10 years, given business decisions by Ciéies Service ané its parent
corporation or successors."

The Landmarks Commission agreed thaé the most desirable preserva-
tion solution would be for the Cities Service Company to undertake
on a voluntary basis to refurbish the sign and operate it for some
period of time which is consistent with ;hé Company's goals and
cbiectives. 1In deference to area resideéts and energy usage, the
nightly time shoﬁld be limited. If Cities Service is unable or un-
willing to refurbish the sign, the Commi%sion recommended that they
make available to the Society for Commeréial Archaeclogy whatever
portions of the eféctronic egquipment are of interest to them. They
also recommended that a copy of the filmi"Go Go Citgo" be located and
a copy df it made available to the Socieéy or some other appropriate
repository.

Consideration of landmark designatiocn of the Citgo sign began
in March 1982 when the Commission receivgd é petition from 10
registered voters requesting that it be éonsidered. Acceptance of
such a petition by the Landmarks Commission means that the Commission's
staff must prevare a study report on the:subject. This is the first
time that the Commission has considered an object, as opposed to
buildings or parks, as a landmark. The finding of the Citgo study report,
that the sign fits within‘criteria for landmark designation as contained

in the Commission's enabling statute, were the subject of the Commission

hearing January llth. At this hearing, the owners involved with the
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" Landmarks ~ =®e:  petition # 82.64
1QQ] o CITGO SIGN

. COmmISSIOn atop 660 Beacon Street

City Hall, Boston " Boston, Ma 02215

Massachusetts 02201

(617) 7224306

725-3850

The Boston Landmarks Commission, at its meeting of
January 25, 1983, voted to reject the petition for des:.gna—
tion of the Citgo sign as a landmark.

. The statute creating the camission warns against
landmark des:.gnata.on which would "damage the owner unreason-—
ably in comparison to the benefit conferred upon the publlc."‘
A standard frequently applied to evaluate whether an un- =

7 reasonable econamic burden has been visited on an owner is
1" whether the property can yield a "reasonable return." With - e
o a bulldnng, the econamic return can be measured. In the case -~ -
7 of a sign; the measurement of return is far more coxrplex. If e
~ ... the goods offered are no.longer to be sold or a-business . JRTETE T
77 fails, the sign could have no value and produce no return.
Or the expense of mamta:.m.ng .a 51gn could outweigh its mar-
. ket.mg value. ; : . _ , ,

_ Toforcetheownertomaanta:nthecltgosmn,topay =
rent for its space, taxes and other permits to operate it is, -
the Cammission concludes, an unreasonable burden.

: 'I'he Cammission is pleased that Cities Service intends to y
. ;:efurb;Lsh and re-light the Citgo sign because it does represent
an excellent example of the spectacular neon display. It also
appreciates the interest you have taken in the recognition and

protectlon of Boston's herltage.

R } S Sihcerely, ' . ]
4 ' ~ ’ W—Lf«a\

Executive Director
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NEWS FOR IMMEDIATE RELEASE January 25, 1983

For further information, contact:
Allyn Rogers 725-3853

BOSTON LANDMARKS COMMISSION VOTES NOT TO DESIGNATE THE CITGO SIGN
AS A LANDMARK

At its public meeting tonight the Boston Landmarks Commission
21y voted against designation of the Citgo Sign in Kenmore
Square as a City landmark. Although the Commission indicated in its
study report that the Citgo sign in fact met statutory criteria for
designation as a landmark, being a rare, well-crafted example of a
spectacular neon display which represents an important aspect of our
recent cultural heritage, the Commission pointed to its enabling'
statute in refusing designation citing the fact that the

statute warns against landmark designation that would "damage the
owner unreasonably in comparison to the benefit conferred upon the
public”.

A standard frequently applied to evaluate whether an unreasonable

.economic burden has been visited upon an owner is whether the

property can yeild a "reasonable return". With a building, the economic

return can be measured. However, in the case of a sign, the measurement

of return is far more complex. The Citgc sign is the marketing logo
of Cities Service Company, and if their product is no longer sold
locally, or the company changes its logo or reorganizes, the sign,
other than perhaps its structural supports, frame and possibly the
value of the sign permit, has no inherent value. Speaking on behalf
of the Boston Landmarks Commission, Marcia Myers, its Executive
Director stated, "To force an owner to maintain such a sign, to pay

rent for its space, taxes and other permits, and in the case of the



NEWS RELEASE - CITGO -2

Citgo sign, to operate it is, we conclude, an unreasonable burden.
While it might be demonstrated that refurbishing the sign would have
substantial marketing value to Cities Service in 1983, especially
in relation to the publicity which has been and could be generated
by such an action, that value could be very different in 3 or 5 or
10 years, given business decisions by Cities Service and its parent
corporation or successors."

The Landmarks Commission agreed that the most desirable preserva-
tion solution would be for the Cities Service Company to undertake
on a voluntary basis to refurbish the sign and operate it for some
period of time which is consistent with the Company's goals and
objectives. 1In deference to area residents and energy usage, the
nightly time should be limited. If Cities Service is unable or un-
willing to refurbish the sign, the Commission recommended that they
make available to the Society for Commercial Archaeology whatever
portions of the electronic equipment are of interest to them. They
also recommended that a copy of the film "Go Go Citgo" be located and
a copy of it made available to the Society or some other appropriate
repository.

Consideration of landmark designation of the Citgo sign began
in March 1982 when the Commission received a petition from 10
registered voters requesting that it be considered. Acceptance of
such a petition by the Landmarks Commission means that the Commission's
staff must prepare a study report on the subject. This is the first
time that the Commission has considered an object, as opposed to
buildings or parks, as a landmark. The finding of the Citgo study report,
that the sign fits within criteria for landmark designation as contained
in the Commission's enabling statute, were the subject of the Commission

hearing January 1lth. At this hearing, the owners involved with the
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Citgo sign, Cities Service Company (owners of the marketing logo),
Boston University (owners of 660 Beacon Street, on which the sign
stands) and University Brink, Inc, (owners of the sign structure)
testified against landmark designation. They did, however, announce
that they were in the final stages of negotiation of a compromise
solution - to refurbish the sign and keep it going for another three
years.

The Boston Landmarks Commission was established in 1975 to pfovide
a mechanism for the orderly preservation of the City's historic culture
through its buildings, landscape features and neighborhoods. It is
made up of 9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizationsprovide a slate of
nominees for appointment; architects, historians and realtors are

represented as well as the community at large.



If the Boston Landmarks Commission votes 1in
the affirmative potential designations are brought
before the Mayor for approval, it is then forwarded
to the City Council for approval.

The designation not only confers historical
significance, but brings into play a systematic design
review process. This process assures that future
physical changes are appropriate and sensitive to the

historic value of the property or setting.

= —

ston-Tandmark s~Cofinission-was establishedin
1975 to provide a mechanism for the orderly preservation
of the City's historic culture through its buildings,
landscape features and neighborhoods. It is made dp of
9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizations
provide a slate of nominees for appointment; architects,
historians and realtors are represented as well as the

community at large.
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TO: Boston Landnmarks Commission
FROXM: Marcia Myers, Judy McDonough
with advice of John Devereaux

DATE: . january 18, 1983

trl

SUBJECT: CITGO SIGN

The study report for the Citgo sign indicated the staff opinion
that the Citgo sign does in fact meet the criteria for designation as a
Landmark. It is, in our view, a rare, well handled example of the
snectacular neon display, and represents an important aspect of our
recent cultural heritage. In particular, it speaks to the automobile
dominated, less energy conscious decades of the mid twentieth century
and especially to the pop art culture of the 60's. We are not generally
in favor of billboards, or "off premise signs" which thig is, and would
not want to see them proliferate around the city. But if one were to
be saved, one special example ot its type, then this would be the one.

Having acknowledged this view, however, the staff cannot
recommend that the sign be designated as a Landmark. We are reminded
that the statute creating the commission warns against Landmark
designation which would ''damage the owner unreasonably in comparison to
the benefit conferred upon the public.” A standard frequently applied
to evaluate whether an unreasonable economic burden has been visited
upon an owner is whether the property can yield a 'reasonable return.”
With a building, the economic return can be measured. If the owner does
not want to use it for his own purposes he can rent or sell the building
and realize an economic return.

The purpose of a billboard or sign is to sell goods. If the
product is no longer to be sold locally, or the company goes out of
business, the sign, other than perhaps its structural supports and frame,
and possibly the value of the permit, has no inherent value. To force
an owner to maintain such a sign, to pay rent for its space, taxes and
other permits, and, in the case of the Citgo sign, to operate it is,
we conclude, an unreasonable burden. While it might be demomstrated
that refurbishing the sign would have substantial marketing value to
Cities Service in 1983, especially in relation to the publicity which
has been and could be generated by such action, that value could be
very different in 3 or 5 or 10 years, given business decisions by Cities
Service and its parent corporation or successors.

While it might be argued that the Commission could designate
the sign as a Landmark now and then consider an application for certificate
of exemption based on hardship at a future time, the provisions of our
statute only allow such a certificate if the proposed action "would not
materially impair the ——— significance of the Landmark." (This is a
problem whichwe believe needs to be corrected) o



TO: Boston Landmark Commission
January 18, 1983
Page 2. )

Given the nature of the resourcé, we feel that the most
desirable preservation solution would be f}r the Cities Service
Corporation to undertake on a voluntary baéis to refurbish the sign
and operate it for some period of time which is consistent with the
Company's goals and objectives. 1In deference to area residents and
energy usage the nightly operation time should be limited.

i

If Cities Service is unable or dnwilling to refurbish the
sign, then the company should be encouraged to make available to the
Society for Commercial Archaeology whatever portions of the electronic
equipment may be of interest to them. b

Also the film "Go Go Citgo" should be located and a copy of

the film also made available to the Society or some other appropriate
repository. !

4
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TO: Boston Landmarks Commission

FROM: Marcia Myers, Judy McDonough
with advice of John Devereaux

DATE: January 18, 1983

SUBJECT:  CITGO SIGN

The study report for the Citgo sign indicated the staff opinion
that the Citgo sign does in fact meet the criteria for designation as a
Landmark. It is, in our view, a rare, well handled example of the
spectacular neon display, and represents an important aspect of our
recent cultural heritage. In particular, it speaks to the automobile
dominated, less energy conscious decades of the mid twentieth century
and especially to the pop art culture of the 60's. We are not generally
in favor of billboards, or "off premise signs'" which thig is, and would
not want to see them proliferate around the city. But if one were to
be saved, one special example ot its type, then this would be the one.

Having acknowledged this view, however, the staff cannot
recommend that the sign be designated as a Landmark. We are reminded
that the statute creating the commission warns against Landmark
designation which would "damage the owner unreasonably in comparison to
the benefit conferred upon the public." A standard frequently applied
to evaluate whether an unreasonable economic burden has been visited
upon an owner is whether the property can yield a "reasonable return."
With a building, the economic return can be measured. If the owner does
not want to use it for his own purposes he can rent or sell the building
and realize an economic return.

The purpose of a billboard or sign is to sell goods. If the
product is no longer to be sold locally, or the company goes out of
business, the sign, other than perhaps its structural supports and frame,
and possibly the value of the permit, has no inherent value. To force
an owner to maintain such a sign, to pay rent for its space, taxes and
other permits, and, in the case of the Citgo sign, to operate it is,
we conclude, an unreasonable burden. While it might be demonstrated
that refurbishing the sign would have substantial marketing value to
Cities Service in 1983, especially in relation to the publicity which
has been and could be generated by such action, that value could be
very different in 3 or 5 or 10 years, given business decisions by Cities
Service and its parent corporation or successors.

While it might be argued that the Commission could designate
the sign as a Landmark now and then consider an application for certificate
of exemption based on hardship at a future time, the provisions of our
statute only allow such a certificate if the proposed action "would not
materially impair the --- significance of the Landmark." (This is a
problem which we believe needs to be corrected)



TO: Boston Landmark Commission
January 18, 1983
Page 2.

Given the nature of the resource, we feel that the most
desirable preservation solution would be for the Cities Service
Corporation to undertake on a voluntary basis to refurbish the sign
and operate it for some period of time which is consistent with the
Company's goals and objectives. In deference to area residents and
energy usage the nightly operation time should be limited.

If Cities Service is unable or unwilling to refurbish the
sign, then the company should be encouraged to make available to the
Soclety for Commercial Archaeology whatever portions of the electronic
equipment may be of interest to them. he

Also, the film "Go Go Citgo" should be located and a copy of

the film also made available to the Society or some other appropriate
repository.

MM/fac
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For further information, contact:
Allyn Rogers 725-3853

BOSTON LANDMARKS COMMISSION HOLDS PUBLIC HEARING ON
POTENTIATL DESIGNATION OF CITGO SIGN

, BOSTONIA

CONDITA AD.

5¢p 1630, |
G i
IMINE DO

The Boston Landmarks Commission conducted a public

Boston hearing tonight on the findings contained in their study
];aruingarks report on the Citgo Sign located in Kenmore Square and to
Comumnission |

hear from petitioners, owners and interested members of
- City Hall, Boston ' ‘

%ﬁ?%ggﬁ%ﬁﬂn  the public. The Commission took the matter under
adVisement; it can receive written testimony for 3 days
following the hearing and is expected to act at their
’next publlc meeting scheduled for January 25th.

Ih March, 1982, a petition signed by 10 reglstered
voters was suhmitted to. the Commission to consider the
neon 51gn as a de51gnated Clty landmark This is the
flrst time that an object, as opposed to bulldlngs or
parks, has been brought before the Boston Landmarks

: Commission forycohsideration. In their study report,

"the CommlsSLOn s staff concluded that the Citgo sign,
being a key VLSual landmark on the Boston skyline, a
fine and locallyﬁyery rare example of the‘spectacular
neon‘dlsplayoand'an historically significant form of
technological admertising, does meet the criteria for
Landmark designation as found in‘Sections 2 & 4 of
Chagter 772, Acts of 1975, as amended. However, the
potential(designation of the Citgo §ign is surrounded
by humerous legal and economic gquestions that tht be

resolved pending legal counsel.

= more -



If the Boston Landmarks Commission votes in
the affirmative potential designations are brought
before the Mayor for approval, it is then forwarded
to the City Council for approval.

The designation not only confers historical
significance, but brings into play a systematic design
review process. This process assures that future
physical changes are appropriate and sensitive to the
historic value of the property or setting.

The Boston Landmarks Commission was established in
1975 to provide a mechanism for the orderly preservation
of the City's historic culture through its buildings,
landscape features and neighborhoods. It is made up of
9 members and 9 alternates appointed by the Mayor and
confirmed by the City Council. Local organizations
provide a slate of nominees for appointment; architects,
historians and realtors are represented as well as the

community at large.

-30-
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400 Commonzeealtlh Apartiments

January\10,1983
Ms. Marcia Meyers
Executive Director
Boston Landmarks Commission
Boston City Hall
Boston, Massachusetts
Dear Madam,

It has been brought to our attention that certain
conerned citizens wish to reactivate the large neon sign
on Commonweaith Avenue. ‘

As the owners of the Somerset restoration project
on Commonwealth Avenue, and the owners of the Puritan
Hotel at 390 Commonwealth Avenue, we vehemently object to
the re-lighting of that sign.

We are rather jncredulous that the same city govern-—
ment which empowers the Back Bay Architectural Commission
to promote and enforce the architectual restoration of its

" world fapous Back Bay residential district, and especially
Commonwealth Avenue, would through another city agency s
cheapen and dilute this restoration effort by re- lightlng
"thls commercial anachorism. Further, the residents of the :f!}
‘Somerset and of the nelghborhood do not desire that their:ff
_apartments be flooded w1th the garish bllnking of red and
:T,’;Whlte neon all night long : B ) Lo
| oIt is our conviction that this scheme is detrimental
to the residents of Back Bay; and as such detrimental to
'1jthe City of Boston. We hope that the City of Boston will

L Lﬂerirecognize that the real preservation priority is the charm'ﬁ

and elegance of Commonwealth Avenue. S j*,;' L

Thank you for this opportunity to present ouriopinionfgf

R

Ve v truly yours, L'. A.~14373fT3‘

Qoltl

Riccardo Nardelli

PV Y20 Aermeners Roacbass Aaccachincette N2775 677'766’6060
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BOSTON TANDMARKS COMMISION MEETING & 147
25 January 1983 '

PRESENT:
Roger Lang, Acting Chair
Susan Davis
Luix Overbea
Virginia Aldrich
James Alexander
Henry Wood
Stanford O. Anderson
Carl Zellner
John Cocke
Joan Goody

Meeting was called to order at 5:20 p.m.
CITGO SIGN

Marcia Myers read a memorandum from staff to the Commission which listed
reasons staff recamended that the Commission deny Landmark designation.
Roger lLang asked for a motion to deny. Mr. Overbea moved that the Com-
mission vote to deny landmark designation to the Citgo Sign. Seconded
by Virginia Aldrich. '

- At this point, Stanford Anderson asked for the floor. He wanted to know
if it were possible to get absolute assurances from Cities Service in
advance that the refurbishing would be done. Ms. Myers felt it wculd be
putting +oo mich "cause and effect" on the Campany, However, Mr.
Anderson pointed out that many people cbjecting to the sign had never
ceen it illuminated. That in the three years Cities Service plans to
operate the sign, many people would be able to appreciate the effect of
‘the sign. He felt that, at that time, it would be appropriate for the
Commission to consider designation as a landmark. Mr. Anderson suggested
tabling the motion and bring forward the petition again in two or three
years when the sign has once again become a noticeable landmark. .

Roger lang pointed out that whatever action is taken today will not pre-
clude other action in the future. The request for designation could be
brought back for consideration any time after one calendar year had elapsed.

Joan Goody spoke strongly in favor of the staff recommendation for a
variety of reasons. She felt it would be unfair to leave this an open
jissue for two or three years, particularly as it would be a very camplex
designation. Ms. Goody said she had never considered the sign to be of
landmark quality. T

Roger Lang said tabling was a useful tactic when all the facts or a matter
_are not in. 1In this case, all facts are in and the Commission should take
action. :

Carl Zellner also felt the sign did not warrant landmark status, and thought
that by tabling, the Cammission would be holding a club over the owners
head. He stated that the public, and those interested in preserving the
sign, have a three year reprieve which they did not have: before. To all
intents, if the landmark issue had not arisen, the sign would now be down.



C.F. Tebo CITIES SERVICE COMPANY
VICE PREBIDENT potroleum Products Group
WHOLESALE MARKETING . Box 300, Tulea, Oklahoma 74102

December 7, 1982

Dear Ms. Myers:

We are honored to have our CITGO sign in Kenmore
Square considered for Landmark status. We have spent a fortune
on that sign and it has served its purpose.

However, with the changes in the petroleum market-
place and within our Company, we can no Tonger spend funds at the
Tevel necessary to adequately maintain the sign, pay rent, etc.
Therefore, it has become an "eyesore" rather than the "crown jewel"
as described by the local media.

With this in mind, it seems to us that the effort to
designate the sign as a Landmark is not productive inasmuch as we
are allocating no funds to perpetuate it. Given the fact that the
sign could be declared a Landmark, the reality of the situation is
that the owner, Cities Service, and the 1andlord, Boston University,
have no intentions of providing funds or providing space for it to
continue as a safe and viable structure.

I respectfully ask that the Commission discontinue
its actions to preserve the sign because all life-supporting acti-
vities will cease regardless of the outcome. We would welcome any
alternative ideas that does not involve further funding by Cities
Service or further causes a deterioration of our trademark.

Sincerely, . ya

= y A
~ -

7

Ms. Marcia Myers,:Executive Director
Boston Landmarks Commission

City Hall

Boston, Massachusetts 02201
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ADULT INDEPENDENCE
DEVELOPMENT
CENTER

2275 SOUTH BASCOM AVENUE, CAMPBELL, CALIFORNIA 95008
Voice (408) 371-7010 : TDD (408) 371-7018

4 1033

ED 12-82-29

TO: Boston Landmarks Commission
FROM: Dr. David L. McGowan, Executive Director
DATE: December 29, 1982

RE

Save the Citgo Sign

» I read in the December 13, 1982 issue of Time

Magazine that the Commission is meeting on January
-~ 11lth and that one item on the agenda will be the
4.C1tgo sign in Kenmore Square. :

Lo i ' As someone who was born,' ralsed and educated A S
S A 1n ‘Boston, although having lived in California for . .. i -
Vo .“ ‘ten years, I feel uneqguivocally that the sign should ...~ :
.'stay as the true landmark that it has come to be. '
known to Bostonlans and non- Bostonlans al:Lke. ',;,.-

w -

The AID Center isa pnvate non-proﬁt agency serving the dlsab]ed popuIat:on funded in part by Department of
’ Rehabilitation. Santa Clara Countv. United Wav. Uniaue Recvclino and other sources. s




December 20, 1982

W
—
[}
s
(6

BOS‘}T‘/\ Leadmarks Cormmission :

e writing to urge you to allow the removal of the Citgo sign from Kenmore

e. _As residents of the Kenmore Square area, we are deeply concerned about
issue, and feel that the wishes of Kenmore Square residents must be heard.
e else in the city, and certainly not in the suburbs, will be so adversely
ted by a decision to allow the sign to remain as we, the residents of

re Square, will be.

rongly urge you to allow the removal of the Citgo sign for the following
ns:

1. The sign is an eyesbre and stands in the way of efforts to beautify
Kenmore Square.

2. The sign is reminiscent of a Kenmore Square that was sleazy and
unpleasant and stands in the way of efforts to make Kenmore Square a
respectable place to live, shop and have safe fun.

3. The sign is reminiscent of a time when energy was cheap and we wasted
energy on such things as the extravagant lighting of the sign. Even if
the sign is not 1it again, the concept of the sign flies in the face of

- our-national policy of energy conservation. . :

4. The sign is in disrepair and substantial resources would have to
expended to repair and maintain the sign. Any resources spent on the
sign would be better spent making improvements to the Kenmore Square

ared.

5. To preserve the sign as an "historic landmark" makes a mockery of the
“word "historic". To be sure, the sign is a "landmark," but so are
theatres in the Combat Zone! Boston is too rich in meaningful history
to cheapen our standards by designating the sign as an historic
1andmark. : '

o allow Kenmore Square, our neighborhood, to change for the better, instead
couraging the memory of its past. Don't give the Citgo sign a permanent .
in our neighborhood. )

Sincerely, ' .

Patricia Kravtin and Jéfathan S. Horwitz
566 Commonwealth Avenue, Apt. 405
Boston, Massachusetts 02215




e egels
G4 BYRoN STREET

EAST BOSTON,MASS. 02129
1Y NOVEMBER |98

BOSTA LANDIMAPRKS COMMISSION
7o CITY HpLL,
BosToN, MASS. 02202
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Boston-

]_iir](jfjjzirlis BOSTON LANDMARKS COMMISSION STATEMENT - CITGO sign
Commission Wednesday, November 17, 1982

725-3850 | |

contact: Allyn Rogers

The Boston Landmarks Commission yesterday issued a cease and
desist order to Cities Service Company and University-Brink Co.
on the CITGO sign. The sign is the subject of a petition filed
in March, 1982 by 10 registered voters requesting that the
Landmarks Commission designate the object as a landmark. The
Commission in voting affirmatively to accept the petition
authorized. its staff to prepare a study report which summarizes
the research findings and, of most significance, whether or not
the subject of thepeition meets the Landmark criteria required
under the Landmarks Commission enabling statute, Chapter 772

of the Acts of 1975. A public hearing is then held on the
recommendations contained' in the report.

The Commission issued the stop work order because the process of
considering the proposed designation has not been completed. It
is, of course, critical to have the object under study remain

in existance until a final decision by the Commission is mace;
otherwise the Commission's statutory obligations to protect
Boston's historic resources would be negated.

This is the first time the Commission has been petitioned to
designate an object. It has previously issued a cease and desist
order at a similar phase of the designation process in the case of
St. Mary's Church (1977). The Commission in that case denied

designation.

- The Landmarks Commission involked its emergency designation procedures
and set a hearing date of January 11, 1983 at 5:15 pm, at the BRA
Board Room, 9th floor, Boston City Hall. The study report will be
available on or after December 21, 1982.
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PEPSI-COLA SIGN, 4600 Fifth Averme, Long Island City, Queens

The Pepsi-Cola neon display sign, located atcp a two-story concrete
pottling and warehouse building in the Pepsi-Cola bottling plant camplex in
ILong Island City, is a prominent feature of the East River waterfront.
Built c.1936 by Artkraft Signs (now Artkraft-Strauss), this neon display
sign is comprised of two main elements -- the company logo in steel and
porcelain enamel charmel letters with multiple rows of steady-burning neon,
and a depiction of a bottle of Pepsi-Cola, also of porcelain enamel on
steel. The display and its vertical truss frame as set on the plant
building rise to a height of about 60 feet. The sign is considered to be
an excellent example of the neon display technology which began to
transform cutdoor advertising in the 1920s. By virtue of its location, the
Pepsi-Cola sign is one of the best-known examples of its type in New York
City.
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former Bigelow-Kennard jewelers represenfs an abstract
Art Deco motif. Closer in age and style to the Citgo
spectacular is the Paramount Theatre marquee; the light
bulbs covered over by later plastic and metal housing
and in unknown condition, it illustrates the glittery
extravagances of the movie and entertainment industry.
The Coca-Cola sign along Storrow Drive shares the later
20th century spectacular.display model with Citgo, but
it remains Boston's only moving neon sign lit by night.

It is not particularly recognizable during the daytime.

As arr advertising device, the Citgo sicn is lnherently a
valuable piece for study of its period and technology.

While its use of neon and the sizeable amount of neon
tubing are not unusual, the use of a computer, allegedly
the first, to direct the sign's lightshow, and the hard-
edged, simple bold graphics in both daytime and night-
time versions, provide a unicue ekterior and highly
public example of Pop Art that prevailed in 1960°'s.
Neither Boston nor the Commonwealth have any other

comparable design elements; the fact that the Boston

sign of Cities Service's four 1965 neon displaysAis the

only one remaining categorically incicates I1t3 rarity.

Relationship to the Criteriz for Landmark Desiagnation

The Citgo sion fulfills the definition in Chapter 772

of "Improvement” in .that it is an object which constitu-
tes an exterior betterment of a real property. The
definition of "Landmark" in Chapter 772 includes an
improvement "designated by the commission in accordance
with section four as a phySical feature or improvement
which in whole or part has historical, social, cul-
tural, architectural or aesthetic significance to the
city and the commonwealth, the New England region or
the nation." Section 4 provides that the commission
must find that the designation meets one or more of

the stated criteria. The staff based on information




7.0 RECOMMENDATIONS

The stafs of the Boston Landmarks Commission finds
that the object, the CITGO sign, does meet the
‘criteria for landmark designation as found in
Sections 2 and 4 of Chapter 772, Acts of 1975,
for reasons cited in Section 3 of this report.

Due to the camplex legal and policy issues
surrounding designation of this object, notwithstandinc
its f£inding in the first paragraph above, the staff

" withholds recommendation to designate the CITGO
sign as a Landmark pending opinion of counsel,

and consideration of policy issues by the Commissibn.

i



LANDMARKS PRES}ERVATION COMMISSION

225 BROADWAY NEW YORK, NEW YORK 10007
H

553-1100

1

February 24, 1988

Mr. Douglas Leigh

Douglas Leigh Associates -
420 Lexington Avenue Suite 520
New York, NY 10017

Dear Mr. Leigh,

Thank you for taking the time to speak to me on the telephone last week. As I told you,
mv study of the Pepsi sign has sensitized me to neon, and led me to some knowledge of
vour work. Only last evening I went to the theater with some friends, and noticed your
wonderful Seny and JVC signs. Brave Mr. Leigh!

The Commission has scheduled the Pepsi sign for a public hearing as a proposed
landmark on April 19, 1988. Pepsi is the last item on the schedule, which means that
the Commissioners will consider it late in the afternoon or evening. You may wish to
avail yourself of the opportunity to make your feelings known about this proposal by
writing to Chairman Gene Norman, or by appearing at the hearing,

Our recent conversation has brought to mind an idea of my friend and colleague Jenny
McClowsky. Thisinvolveslighting the landmark bridges of NYC. She thinks it quite a
shame that these wonderful structures are allowed to be obscured by darkness. Her idea
envisions an Adopt a Bridge campaign somewhat akin to the Municipal Art Society's
Adopt a Mural, or Adopt a Monument campaigns. Insofar as the Department of
Transportation has maintenance firmly in hand, she imagines that the proceeds of the
campaign would be allocated to lighting rather than routine maintenance of the
bridges. Any of your thoughts or suggestions would be most appreciated.

Ag;ain, thank you for your time and energy.
Sincerely,

E - §
‘ oy
/D"fmfw s C,f'l/’m/-\_/

Dennis M. Pidgeon



! LANDMARKS PRESERVATION COMMISSION
225 BROADWAY, NEW YORK, NEW YORK 10007

(212)5'553—1 100

February 18 1988

‘

Mr. J. Swormstedt

Signs of the Times J
407 Gilbert Avenue \"‘8)0\)
Cincinnati, Ohio 45202

Dear Mr. $wor mstedt,

Pursuant to our telephone conversation of a few months ago | have
enclosed some copies of newspaper articles which pertain to signage in
the Txmes Square area. | would most appreciate receiving in return
any arucle your magazine might have published about the Pepsi Cola
plant identification sign which is located adjacent to the East River in
Long Island City just opposite 42nd Street in Manhattan. The sign was
erected ¢. 1935 by Artkraft or Artkraft-Strauss, but shouldn't be
confused with a Times Square "spectacular” of similar date by Douglas
Leigh and Artkraft. Indeed, any articles about plant identification
signs in NYC would be appreciated. Please don't hesitate to contact me
if vou need clarification or any other assistance.

Sincerely,

e T NS
s -

— i ;o

Dennis Pidgeon



cUGENE A. AVALLONE

Consulting Enginser

WINDING ROAD NORTH

New York IB13
Naw jersey 185 Connacticut 97
Telepnone (314) 593-3774 iMassachuserts 30811

SROSLEY, N Y 10502

2/10/88

Landmarks Preservation Commission
225 Broadway--23 Floor

NY, NY 10007

It was pleasant to chat with you earlier this afterncon about a subject which Aa s
been close to my heart for nigh onto 30 years...and, to be candid, one which

has provided me with intellectual stimulation and a source of income for as

many years.

There are many of the old style sign structures still extant in New York City,
built along the lines as we discussed: angle iron space frames a la "Erector Set"
Some excellent examples are those you cited; there are many others which would

be even better examples of that classical style.

A publication some years age addressed the matter of billboard art, but within
the illustrations, there are some actual photos of the older structures. The
e and publisher are cited below, if you may be interested in following this

rT o
r1
|N..4

There are some large space frames still visible in the Times Square area but

which will be coming down as a result of the redevelopment of that part of the
ty in the near future. You may want to look at them before they become part

of history-—and memory.

Regarding the new system of roof structures which I introduced to the New York City

are some 10-12 years agc, there are a number of these. I indicated the location of

several in our conversation.

Should you wish to explore the matter further-—or discuss signage in general,
rooftop or otherwise--I shall be happy to dig into my memory. Likewise, I am

ure Tama Starr will be more than happy to oblige with whatever archival informa-
ion there may reside in the Artkraft Strauss files.

V3]
=

o

Cordially,

T
o

"Billboard Art"
S. Henderson & R. Landau
ISBN 0-87701-167-2

(Chronicle Books, 870 Market St., San Francisco, CA 94102)



LANDMARKS PRESERVATION COMMISSION

20 VESEY STREET, NEW YORK, NEW YORK 10007

566-7577

May 9, 1983

Mr. Jim Griffith

Director of Public Affairs
Pepsico, Inc.

Purchase, New York 10577

Dear Mr. Griffith:

The Landmarks Preservation Commission recently received a request to consider
the large-scale neon Pepsi-Cola display at your Long Island City, Queens faci-
lity as a possible candidate for designation as a New York City Landmark.

Its impressive scale and graceful and colorful display have made this sign a
familiar and prominent feature above New York's East River skyline.

The Commission requests your permission to inspect the sign on-site in order
to photograph the display and measure it for our records. We would also
appreciate meeting with you to discuss its possible designation and learn
your opinions on this matter.

Thank you for your consideration.

Be§t wishes,

b oy R
\i — ck}%/\ _;L/Q‘Q - C/M d

Darrell Schulze }
Field Director

cc: T.A. Quiroga, Manager

DS:bs



LANDMARKS PRESERVATION COMMISSION

20 VESEY STREET, NEW YORK, NEW YORK 10007
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9, 1983

Mr, Jim Griffitch

Director of Public Affairs
Pepsico, Inc,

Purchase, New York 10577

Dear Mr., Griffith:

The Landmarks Preservation Commission recently received a request to consider
the large-scale neon Pepsi~Cola display at vour Long Island City, Queens faci-
lity as a possible candidate for designation as a New York City Landmark.

Tts dimpressive scale and graceful and colorful display have made this sign a
liar and prominent feature above New York's East River skvline.

The Commission requests your permission to inspect the sign on-site in order
to photograph the display and measure it for our records. We would also
appreciate meeting with you to discuss its possible designation and learmn
vour opinions on this matter.

Thank you for yvour consideration.

Roat wis hoo
Lep JLsnes, o

V. S e M—&”MM
Schulze i

ivector

= ¥ % 3w vy o Bl o oy oy
ce: T.A, Quiroga, Manager
DS:bs
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THE COUNCIL

OF
THE CITY OF NEW YORK -
CITY HALL
NEW YORK, N.Y. 10007

ARTHUR J. KATZMAN CHAIRMAN:

COUNCIL MEMBER, 22ND DISTRICT, QUEENS GOVERNMENTAL OPERATIONS
118-21 QUEENS BOULEVARD COMMITTEE MEMBER:
FOREST HILLS, N.Y. 11375 FINANCE
718-544-3212 ) RULES, PRIVILEGES & ELECTIONS

ey ENVIRONMENTAL PROTECTION

April 14, 1988 o Tion

Hon. Gene Norman, Chairman
Landmarks Preservation Commission
20 Vesey St.

New York, NY 10007

Dear Gene:

A constituent writes that she is shocked over a proposal she
ascribes to the Commission to enshrine as a landmark the
Pepsi-Cola sign in Long Island City, with a hearing
scheduled April 19th. She states that it is bad enough to
have had to look at this sign for these many years without
having think of it as practically attaining sainthood.

I know Long Island City fairly well but I am unable to place

‘this sign. Will you please let me know where it is situated
and what merits its designation as a landmark.

Sincerely.,

AJK/emm



 LANDMARKS PRESERVATION COMMISSION e
"-225F““JADVW“ﬂPH?N”WDRK,bﬁ?w‘wakxﬁooo7‘ ' -
| 553100 o
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‘Gene A. Norman
CHAIRMAN

© August 18, 1088

“ Honorable Arthur J. Katzman
Council Member - 22nd District
118-21 Queens Boulevard R
:Forest Hills, New York 11375

Dear CMzmaﬁz"

Some time ago you wrote to me concerning the proposal to designate the -
Pepsi-Cola neon sign in Long Island City.’ Although we did discuss the
sign when I received your letter,' I do hope this written response 1s - .
still useful to you- . ' ' o :
Enclosed is the brief statement prepared by the Landmarks staff and v
read into the record at the public hearing. This statement summarizes -
what we know about the sign at this time and also gives the address.'»7L
“ At the first public hearing in April, the Borough President'of Queens
stated opposition to the proposal and during the continued hearing in
July, additional opposition was voiced by the Public Development =
Corporation (PDC) . Presently, the Commission has taken no formal
position on the propdsal and our staff continues to gather information
on other potential properties in Long Island city. You may be interested
to learn that the Enviornmental Review conducted by the Port Authority
~also jdentified the sign as a cultural resourse along with the other
properties we are looking into. . - o TR N T

I hope this information makes ybu more aware of the Commission's interest
about this property. L SR S S o

Very trulyiyours,

. Enclosure FE A



ZTHE DOUGLAS LEIGH orGAmNIZATION <

March 9, 1988

Mr. Dennis M. Pidgeon

Landmarks Preservation Commission
225 Broadway

New York, New York 18087

Dear Mr. Pidgeon:

Thank you for your letter of February 24, 1988 and your
kind invitation to take part in the Pepsi landmark public
hearing. Regretfully, I will not be able to take part in the
public hearing on April 19th. ’

However, I would very much like to speak with you some time after
April 16 regarding lighting of the landmark bridges of New York
City.

Sincerely,

Douglas Leigh

420 LEXINGTON AVE., SUITE 520, NEW YORK, N.Y. 10017 e (212) 599-1801 e CABLE: DOUGLEIGH



LANDMARKS PRESERVATION COMMISSION
225 BROADWAY NEW YORK, NEW YORK 10007
553-1100

February 24, 1988

Mr Douglas Leigh

Douglas Leigh Associates .
420 Lexington Avenue Suite 520
New York, NY 10017

Dear Mr Leigh,

Thank you for taking the time to speak to me on the telephone last week. As I told you,
my study of the Pepsi sign has sensitized me to neon, and led me to some knowledge of
yvour work. Only last evening [ went to the theater with some friends, and noticed your
wonderful Sony and [VCsigns. Bravo Mr. Leigh!

The Commission has scheduled the Pepsi sign for a public hearing as a proposed
landmark on April 19, 1988 Pepsi is the last item on the schedule, which means that
the Commissioners will consider it late in the afternoon or evening. You may wish to
avail yourself of the opportunity to make your feelings known about this proposal by
writing to Chairman Gene Norman, or by appearing at the hearing.

Our recent conversation has brought to mind an idea of my friend and colleague Jenny
McClowsky. Thisinvolveslighting the landmark bridges of NYC. She thinks it quite a
shame that these wonderful structures are allowed to be obscured by darkness. Her idea
envisions an Adopt a Bridge campaign somewhat akin to the Municipal Art Society's
Adopt a Mural, or Adopt a Monument campaigns. I[nsofar as the Department of
Transportation has maintenance firmly in hand, she imagines that the proceeds of the
campaign would be allocated to lighting rather than routine maintenance of the
bridges. Any of your thoughtsor suggestions would be most appreciated.

Agﬁin, thank you for your time and energy.
Sincerely

.
/
At

‘ /L"‘-/“’"' //L(/LW
n

Dennis M. Pidgeo
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Mr. Dennis Pidgeon

Landmarks Prsservation Commission
225 Broadway

New York, NY 10007

Dear Mr. Pidgeon:

Belatedly =-- and with apc laqies -=- I am responding to your
interesting letter regarding venerable NYC plant
identification signs.

I had a member of our SIGNS of the Times editorial staff
rasearch the subject to a point in our library of past
igsues. Unfortunately, he did not turn up any appropriate -
subject material. It would seem apparent that you have
already contacted Artkraft Strauss in this regard. I might
suggest that you contact Emil “ontana at Service Sign
Erectors Co.: he 1s basical ly retired now, I believe, but
he or his son, Bud (now president), may just have some
photos that would f£it your needs.

We would certainly welcome any cpportunity to assist you.
Should vou learn of an appropriate sign project that was
covered in ST and can provide us with an approximate

publication date, we will be glad to furnish you with gocd
photo copies. Our files date back to 18%06.

~._Sincerely,

..

SN e S
e e —

“““““““““ - ‘ ™
3 1 - f_‘/wwm.wMM%_\MMMJ

Jerry Swo mstadt

Publ;?her E

JRS/hh |

(513) 421-2050
Telex: 382040
407 Gilbert Avenue

Cincinnati, Chio
ARZND
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LANDMARKS PRESERY TION COMBMISSION

205 BROADWAY, NEW YORX, NEW 7O0RK 18807

{212)553-1100
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Dear Mr. Swormstedt,

Cursuant to our telephone conversation of a few months age | fave
enclosed some copies oI newspaper articles which pertain to signage in
tpe Times Squars area [ would most appreciate raceiving n rewurn
anv artcle vour nzgaz ne might have published about ihe Fepsit Cola
plant identification sign which is located adjacent o the Zast River m

Long Istand Citv just oppesite 42nd
-4

P
:11 e=2t in \Ianpanan The sign was
c. 1935 bv Artkrafi cr Artk 8]
acla

raft-Sirauss. but shouldnt oe
acular” of simi iar date bv Do
arigraft. Indesd, :m*;f articles about plant identificaiion
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Dennis Pidgeon
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http://www.artkraft.com/toppagel.htm

At Artkraft Strauss, making history is a way of life. World leader in the marketing and construction of

dynamic outdoor displays, Artkraft Strauss traces its origin to 1897, when horsecars ran on Broadway
and gaslight flickered from theater marquees. Since then, Artkraft Strauss has set the standard in
technological innovation: from mechanical animation, animated neon and traveling "news zippers" to
real-time LED information displays, video, and futuristic interactive communications.

Artkraft Strauss' "greatest hits" include Times Square's awesome Coca-Cola spectacular, loaded with
space age technology; the real-time block-long news and stock market tickers on Morgan Stanley's world
headquarters at 1585 Broadway; the British Airways display, a half-size replica of the supersonic
Concorde "flying" boldly in place over the bustling intersection of 42nd Street and Broadway; the
humorous Joe Boxer display with its Internet-connected electronic message center; the brilliant neon
logos of Suntory, Budweiser, Kodak, and Hertz, among others; and larger-than life billboard advertising

12/1/00 1:22 PM



History http://www.artkraft.com/toppagel.htm

for such fashion giants as Calvin Klein and Ellen Tracy.

"Did this 101-year-old sign company create Times Square, or did Times Square create
Artkraft Strauss? Maybe the best answer is, it was a little bit of both. After all, taking a look
at the Times Square spectaculars over the past 100 years, you'll find this company's work
appears everywhere." Signs of the Times, 5/98

"Times Square might not be Times Square without its advertising 'supersigns' -- the
mammoth light 'spectaculars' that turn product into outdoor drama. Since the 20s, the
technology has gone from basic to ballistic, thanks largely to one company, Artkraft Strauss
Sign Corporation." Wired, August 1995

"But not everyone is complaining about the 20 million camera-carrying tourists who come to
see the new neon signs that light up Times Square--including the $3 million Coca-Cola sign
created by the Artkraft Strauss Sign Corporation, the leading lighted sign company in the
Northeast. That sign, erected in 1991, packs one mile of neon tubes, 60 miles of optical
fibers, and 13,000 incandescent light bulbs into one giant Coke bottle." Resident
Publications, April 1997

Artkraft Strauss began as Strauss Signs, founded in 1897 by craftsman Benjamin Strauss, and grew
quickly as the city entered the twentieth century. Strauss furnished the city's retailers with meticulously
painted showcards, and sent teams of artisans across the country to apply gold-leaf lettering to windows,
office doors and storefronts. By the teens and '20s, Strauss Signs--applying the innovative methods of a
Russian immigrant named Jacob Starr--had become Times Square's principal builder of theater marquees
and entertainment displays, including the original marquee of the historic New Amsterdam Theatre on
42nd Street. Clients included the Ziegfeld Follies, the Floradora girls, and the rapidly expanding Loew's
theater chain. ’ ‘

In the 1920s, Starr left Strauss to start his own engineering firm. He formed an association with the Lima,
Ohio-based Artkraft Company, a national leader in the manufacture of neon lighting, a newly minted
technology. Starr formed the New York branch of Artkraft, and in 1935 he merged it with his old
employer, Strauss Signs, creating Artkraft Strauss.

By the 1950s, Artkraft Strauss had become the dominant force in marketing, designing, and building
outdoor advertising in Times Square. And Artkraft Strauss had become famous throughout the world for
the magic of its spectaculars: the power and grace of the Anheuser-Busch eagle, winging through the
night high above the street; the ingenuity of the "smoking" Camel sign, which wafted giant smoke rings
over Broadway; an immense three-dimensional coffee cup that emitted real coffee aroma. These Artkraft
classics, like yesteryear's beloved Broadway shows, occupy a cherished place in American cultural
history.

In the 1960s and 70s Artkraft Strauss entered the electronic age with sophisticated sports scoreboards
and information devices, and some of the first computer-controlled message centers. The 1980s and 90s
saw the merging of electronic techniques with classical display media, to create landmark
electronically-driven displays for global advertisers including Sony, Canon, Panasonic, Fuji, Suntory,
Minolta, and Goldstar.

At Artkraft Strauss today, all signs point to a second hundred years even more dazzling than the first.

20f3 12/1/00 1:22 PM



1898-1939 http://www.greenvillepepsi.com/frames2/1898.htm

1898

Caleb Bradham, a New Bern, North Carolina,
pharmacist, renames "Brad's Drink," a carbonated soft
drink he created to serve his drugstore's fountain
customers. The new name, Pepsi-Cola, is derived from
two of the principal ingredients, pepsin and kola nuts. It
1s first used on August 28.

1902
Bradham applies to the U.S. Patent Office for a
trademark for the Pepsi-Cola name.

1903

In keeping with its origin as a pharmacist's concoction,
Bradham's advertising praises his drink as "Exhilarating,
invigorating, aids digestion."

1905
A new logo appears, the first change from the original
created in 1898,

1966

The logo is redesigned and a new slogan added: "The
original pure food drink." The trademark is registered in
Canada.

1907
T

‘he Pepsi trademark 1s registered in Mexico.

1909

Automobile racing pioneer Barney Oldfield becomes
Pepsi's first celebrity endorser when he appears in
newspaper ads describing Pepsi-Cola as "A bully
drink...refreshing, invigorating, a fine bracer before a
race." The theme "Delicious and Healthful" appears, and
will be used intermittently over the next two decades.

1920

lTof2 12/1/00 1:34 PM



1898-1939
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http://www.greenvillepepsi.com/frames2/1898.htm

Pepsi appeals to consumers with, "Drink Pepsi-Cola. It
will satisfy you."

1932
The trademark is registered in Argentina.

1934
Pepsi begins selling a 12-ounce bottle for five cents, the
same price charged by its competitors for six ounces.

1938
The trademark is registered in the Soviet Union.

1939

A newspaper cartoon strip, "Pepst & Pete," introduces
the theme "Twice as Much for a Nickel" to increase
COnsumer awareness

of Pepsi's value advantage.

1940 ;

Pepsi makes advertising history with the first advertising
jingle ever broadcast nationwide. "Nickel, Nickel" will
eventually become a hit record and will be translated
into 55 languages. A new, more modern logo is
adopted.

12/1/00 1:34 PM
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New York Post, September 18, 2000

ON THE WATER-
FRONT: The Pepsi
plant in Long lIsland
City is to be converted
to residences. Los Waiss

% HO gets to drinketh of the
'Y Pepsi site? As the bubbly
brand gets down to the bottom of
its glass, we are effervesced to un-
earth the three final developers —
and the architects — vying for its
16-acre waterfront spread.

One is the Elghanayan broth-
ers’ Rockrose, which has a small
empire of highrise rentals and of-
fice buildings, and will soon add
90 Broad St. to the stable.

Theiv architect s ARC — aka
Arquitectonica — responsible for

the  upgoing  Tishman  Westin
Hotel and its arc of light slashing
into the Times Square sky.

Next is Time Equitics, Francis
Greenburger's  multi-faceted,
city-based company that owns
nroperty from Montreal to Miami.
Je just agreed to buy the 231d
Street Y for future luxury condos.
one of which ceuld be a unique
upper-floor residence  encompas-
sing the eurrent pool. He’s chosen
Fox & Fowle, the envirsnmentally
conscientious creators of both 3
and +1 Tines Square.

Last is Stephien Ross’ Related.
co-Columbus Centre creators and
luxury residential risers. He hos
assistance  from ace  architects
Robert A.M. Stern and Costas
Kondylis.

The winner needs approval from

(RS B PO ‘ o

LOIS
WEESS

rors

o %

which translates to pointy toes
and come-hither heels.

Disciples expected to drop by
when theyre in town are Cam-
eron Diaz, Cher, Anjclica
Houston and Faye Dunaway.

Perry passed on NoLiTa because
it was very umportant for him to
first have a presence in Midtown
with a Park Avenue address, said
his biroker Marilyn Kane, a
principal of Butler Kanc. Meve-
dith Martin and Andrea Set-
ian of Jones Lang LaSalle
worked for the owners, DMutual
of America.

2}

Columbia University is alter
Donald J. Trump's West Side
commercial site for a business and
performing arts campus, but they
have to have a meeting of the
money. He wants $100 million,
theyre offering $100 millicn. The
campus would mesh nicely with
the towers along the West Side
Highway and the new park.

In a lease deal breokered Dy




’é” HO gets to drinketh of the
Pepsi site? As the bubbly
brand gets down to the bottom of
it's "la\b we are effervesced to un-
carth the three final developers —
and the architects — vying for its
16-acre waterfront spread.

One is the Elghanayan broth-
ers’ Rockrose, which has a small
empire of highrise rentals and of-
fice buildings, and will soon add
90 Broad St. to the stable.

Their architect is ARC — aka
Al'quitcctonim — responsible for
the upgoing  Tishman  Westin
Hotel and its arc of light slashing
into the Times Square bky

Next is Time Equities, Francis
Greenburger's multi-faceted,
city-based company that owns
property from Montreal to Miami.
He just agreed to buy the 23rd
Street Y for future luxury condos.
one of which could be a unique
upper-floor residence eneompas-
sing the current pool. He's chosen
Fox & Fowle, the envircimmentally
conscientious creators of both 3
and 4 Tintes Square.

Last 1s Stephen Ross’ Related.
co-Columbus Centre creators and
luxury residential visers. He has

assistance from  ace  architects
Robert A.M. Stern and Costas
Kondylis.

The winner needs approval from
— and pays monies to both
Queens West Development Corp.
and Pepsi. But the victor gets the

site, more apartments — up to
2,800 units — and taller towers

under special zoning, Not to men-
tion custody and care of the neen
red Pepsi sign which will move a
bit south.

“1t's 90 percent price, 10 percent
avchitecture,” says someone famil-
iar with the chotces. The drop-
dead deaddine for revised bids is
tomorrow with a choice by carly
October.

&

Shoe fetish folks are rejoicing
now that Parisian Michel Perry
is taking his first American shop
at 320 Pavk Ave. It's just east
aleng 51st Street from competitor
Jimmy Choo, and could open by
carly next year.

The shoemeister designs femi-
nine creations with (lungntod ar-

chitocties that ceaato A condne

LOIS
WEISS

which translates to pointy toes
and come-hither hecls.

Disciples expected to dvop by
when theyre in town are Cam-
eron Diaz, Cher, Anjelica
Houston and Faye Dunaway.

Perry passed on NoLiTa because
it was very important for him to
first have a presence in Midtown
with a Park Avenue address, said
his broker Marilyn Kane, a
principal of Butler Kane. Meve-
dith Martin and Andrea Set-
ian of Jones Lang LaSalle
worked for the owners, Mutual
of America.

2]
Columbin University 1s after
Donald J. Trump’s West Side

commercial site for a l)usinoss and
performing arts campus, but they
have to have a meceting of the
monev. He wants $400 million,
they're effering $100 million. The
campus wvuld mesh nicely with
the towers along the West Side
Hizhway and the new park.

In a lease deal brokered by
Barry Gosin, Laura PPome-
rantz  and Scott Panzer of

Newmark, Bloomberg expanded

by another 63,000-square-feet at
499 Park  Ave. If Bloomberg
doesn’t comiplete its deal with

Steve Roth's Vornade for the of-
fice pieee of Alexander’s. mayvbe
Trump can make mom tor their
studios.

%]

Tax rates {or the mid-vear hill-
ing due January 1 owere revised
by the City Council as per its
prior agreement with the Mavor
and Swate Legislature to cap in-
creases at 2 percent. 11 10 rates per

hundred dollars of biliable as-
sessed value are: C,Idnb 1. $11.255:
Class 20 510847 Class 3,

$10.540; Class 4. $9.768.

Check your assessed value at
wwwnye.gov in the Finance Dept.
seetion,

T8 D i el ool 1o




New York Times , Sunday, November 5, 2000
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Pépsi, Too,' Has a Classic, and It Will Stay On

A red neon Pepsi-Cola sign that
has beamed toward Manhattan since
1536 and become an urban icon will
be part of development plans for the
Hunters Point section of Long Island
City.

The sign sits atop a building on a
t9-acre former PepsiCo bottling site.
I'he Queens West Development Cor-
Joration, a partnership of city and
state agencies, private developers
wnd the Port Authority, is acquiring
he land and is entertaining bids for
levelopment proposals from several
rrivate companies.

Maura Gallucci, a spokeswoman
or Queens West, said that however
he land was developed, preserving
he sign would be a part of the plan.

PepsiCo wants the image saved,

and the Landmarks Preservation
Commission has reopened a request
made in the 1980’s by local neon
aficionados for the sign to be land-
marked.

The sign is a relic of an era when
companies like Pepsi, Rolls-Royce,
the Silver Cup bakery, the Swingline
staple factory and dozens of others
housed their "manufacturing in the
area. The neon Swingline sign, which
featured a giant active stapling sta-
pler, was torn down in 1999 despite
local support for its preservation.

“Neon, for some reason, has his-
torical, emotional and personal con-
notations for people,” said Kenny
Greenberg, owner of the Krypton
Neon shop in Long Island City. “I've
been trying to analyze this for

years.”
Mr. Greenberg, who makes neon

signs, acknowledged that preserving °

a corporate logo might seem strange
to some people but said that the
Pepsi sign was made in an age of
quality craftsmanship. He said that
in its 64 years the sign had under-
gone only one major refurbishment.
Mr. Greenberg suggested that a
museum of industrial history be cre-
ated on the Pepsi site in honor of
Long Island City manufacturing, and
that the sign be preserved there.
“It would be an Ellis Island type
thing,” he said, referring to the many
immigrants who had worked in the
area’s factories.‘I-think-the .Pepsi
site would be perfect for that.”
E.E. LIPPINCOTT

Rebecca Cooney for The New York Tlm
The 1936 Pepsi sigrewilk suevive
development planned around it.
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By CARTER B. HORSLEY

A mammoth $1.29 billion devel-
opment scheme proposed for the
Long Island City waterfront got
the go-ahead yesterday to enter
the city’s public-review process.

Hunters Point, to include resi-
dential apartments, stores, of-
fices and a hotel, will be one of
the last projects to come before
the Board of Estimate, which
disbands in August.

The 98%-acre site sits at the
western edge of Queens across
the East River from the United
Nations. The site is now domi-
nated by the familiar huge, neon
Pepsi-Cola sign.

The sign, now under considera-

tion to be designated a city land-

mark, would be demolished.

Approval by the state Urban
Development Corp. of an envi-
ronmental-impact statement for
the plan means the City Plan-
ning Commission can place the
project, first proposed in 1984,
into the review process as early
as next week.

Queens Borough President
Claire Shulman, a supporter,
termed Hunters Point a “wel-

s

10-story,

SIGN OF ANOTHER TIME:
Qe

come shot in the arm for the fu-

»

ture of our city.

The proposal calls for 6,385
residential apartments, 2.1 mil-
lion square feet of office space, a
350-room hotel, 274,000

T

The well-known W@&.QVS 3@:
opposite the UN. would make way for the mammoth project. -

square feet of stores, 5,650 park-
ing spaces and 16.4 acres of open
space, including a 1%-mile-long
waterfront esplanade.

Twenty percent of the apart-
ments would rent or sell at

1

below-market rates and be tar-
geted predominantly for  4he
elderly.

The project would be bigger
than Roosevelt Island to the
north in the East River, but
slightly smaller than Battery
Park City and the proposed
Trump City, both along the Hud-
son River in Manhattan.

The project's first phase is ex-
pected to be completed by 1993
and the remainder by 1997,

Apartment buildings would
range in height from six to 38
stories, and the office buildings
from six to 28.

The city

has committed

"$30 million and the Port Au-

thority $125 million. The project
will offer developers a variety of
tax abatements and other incen-
tives.

The UDC is a co-sponsor of the
plan along with the city Public
Development Corp. and the PA.



. FPhil Pilevsky, who ownis the

| property, wants to build either a

- mitupiex movie theater or an
apartment huilding there.

LANDMARK EVENT

Lite may never be the same for

mission. The agency has come
under fire from Queens activists
and preservationists because
it wants to landmaric that big Pepsi
 sign in Long Island City.

Critics say fandmarking would
interfere with a $155 million de-

e Landmarks Preservation Comi-

velopment of Hunters Point by the

-

the pace of designatioris has

Port Authority and City of New
York. The project would include
5,000 housing units, hotel, retail
and office space.

What really upset the pansi, ac-
cording to our Joan Shepard, was
the criticism of preservationists
Christobel Gough and Margaret
Moore, wino asked chairman
Gene Norman if there was any-
thing else in Queens worth land-
marking besides a sign that is only
visible from Manhattan.

Nerman was shaken by Gough's
comments and asked for a meet-
ing. “Until now,” Gough said
afterward, “it was unheard of for
preservationists to ever tesufy {
against a commission proposal. I
But i is time to speak up because

slowed so drastically.” - :
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: Citgo 81gn—off

The Boston Landmarks Commission will

: ‘vote this afternoon whether to designate the
Cit#d sign.in Kenmore Square as a historic
landmark. Even though the neon sign — unlit

for Et'he past three years — meets statutory city
critéria for designation and even though there

is public support for according the sign land-
- mark status, we urge the nine-member com-

mission to vote against designation that would
permanently lock the red, white and blue neon
delta into the Boston skyline. ’ :

~ in the wake of controversy generated by the
proposed demolition of the sign last fall, Cities
Service agreed to pick up a $300.000 tab to
maintain and light the sign for the next three
years. This voluntary scheme for lighting the
sign on a short-term basis — rather than per-
manent landmark designation — offers a sensi-
ble solution to the Citgo dilemma. B
. In a preliminary study prepared for the
Landmarks Commission, the commission staff.
concluded that_the sign is a “fine and locally
very,.rare example of the spectacular neon dis-
play.” The staff has also recommended against
designation because It believes that forcing the
Oklahdma-based oil company to maintain the
sign in perpetuity constitutes an unreasonable-

" economic burden that eutweighs any public
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~ years, to expedite
“ The company is performing a public service -
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benefit. The landmarks commission is required
to weigh such matters in its deliberations.

The Citgo sign has been an important refer-
ence point, emotionally and geographically, for
many Bostonians. It speaks to a time when the
car was supreme and the price of a gallon of
gasoline was irrelevant. Its proposed demolition
triggered an outcry showing just how impor-
tant the cityscape — contemporary and other-
wise — is to people who live and work here.

Several letters to the editor in Monday’s
Globe expressed dismay over attempts to save
the sign. Some felt that spending money to
keep. the sign lit was sheer extravagance, an
affront in an energy conscious age. They are
wrong. : :

Cilies Service is to be commended for its
willingness to pay the bill for the next three
such a happy compromise.

that is more than good public relations. Per-
haps a permanent home can be found for the
sign — the first to be operated by computer = in
the next three years in, say, a museum collec-

. tion of modern art or technology. In the mean-

time, Boston can enjoy the.sign with .the
broader understanding that the city's culture
extends beyond bricks and mortar and the pa--
tina of age. ' L I
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‘landmark’

By Joanne Ball
Globe Staff

The Boston Landmarks Commission decided
last night not to designate the Citgo sign at Ken-
more Square as a city Jandmark, saying that it
didn't want to subject the sign owners to cost of
keeping it functioning. ; '

But despite the ruling, the owners are going .
{o spend $300.000 to repair the 60-foot-high
rooftop neon sign. touted as an impressive ex-

ample of roadside culture.

Barring bad weather. it should begin flash-

'ing again within three months, Cities Service
~ Co. of Tulsa, Okla., its owners, say.

The commission voted 7-1 to allow the com-
pany to control the fate of the sign. Stanford
Anderson cast the dissenting vote. “'To force the
owner to maintain such a sign, to pay rent for
its space, taxes and other permits, and in this
case of the Citgo sign, to operate it, is, we con-
clude, an unreasonabie burden,” Marcia Myers,
commission executive director, said in a state-
ment after the vote. - . -

Cities Service Co. has said it will do the

-work necessary to keep the sign lit for another

three years. The company originally had op-
posed the historic designation. .
Its representatives cited the high price of re-
furbishing the sign. exposed to pigeon drop-
pings and in need of electrical repair. The sign
has been unlit since 1979. : .

They also told the commission that the sign.
erected in 1965. was not designed to last more’
than 20 years and should be torn down. The
company had intended to do just that last No-
vember. but at the last minute, the Landmarks
Commission, reacting to public outcrys that the
sign be saved, ordered a stay of execution.

Myers said that the owner's decision to keép
the sign was a “good.outcome” of the public pro-
cess. - :

-“Perhaps Citles underestimated fts public
appeal, although Cities has received many let-
ters asking to please take the sign down,”

CITGO, Page 18 -
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Kenmore Sq. Citgo sign
rejected as city landmark
B CITGO' i ST e . .
Continued from Page 17

. James McCarthy, an attorney for Cittes Service.

sai%'irllce 'last March whel:x the commlssioﬁ b\':-l

an considering the fate of the sign, several
%{cnmore Square residents complained that that
the flashing red. white and blue lights were a

nuisance and the sign an eyesore. =
To assuage those residents’ CONCErNSs, Mc-

| Carthy said the company intended to have the

isn lit only a few hours each night. ;
y gMcCarthy said that the agreements had been'|

reached between Boston University. v{htch!,
owns 660 Beacon street atop which the sign is
perched. and University Brink Inc., the sign

- manufacturer, to do the refurbishing.

He added that repair work on the interior of
the sign will begin next week . *“The initial work

“will be between the sign faces, so you won't be

able to see it.” McCarthy said.
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" By Joanne Ball
Globe Staff

The owners of the Citgo sign in Bos-

. ton's Kenmore Square don't want it to be-
come a historic landmark.

But they're willing to pay $300,000 to
keep it around and lit for another three
years. ) :

That revelation surprised and pleased
Pauline Chase Harrell, chairwoman of the
Boston Landmarks Commission, which
held a public hearing last night on wheth-
er the sign should become a historic land-
mark. v

“ good news during a public hearing be-
fore,”. ~ especially from project opponents,

" Harrell said. - - ..~
Representatives of the Clitles Service

>- 1 don't know when we've ‘had such

Co. of Tulsa, ,Okl;i.. which owns the huge, ..

now unlit, neon sign, told the commission
at the hearing in City Hall that even
though it would be far from profitable to
maintain this outmoded advertising fix-
ture, they were negotiating with the neces-
sary parties to restore it.

The $300,000 would be spent in clean-
ing up the old sign, — erected 40 years ago
and completely redesigned in 1965 - fixing
the tubing, three years of electricity costs
and rent for the rooftop space, said C. F.
Tebo, a Cities Service vice president.

Talks with University Brink Inc. of Wa-
tertown, the sign manufacturer, and Bos-
ton University, which owns the building
at 660 Beacon st. on which the sign is
perched, are. nearing agreement, Tebo
said.

The pending agreements will influence
“to a limited extent” the commission’s de-

‘Keeping up with the Citgo sign
1' - ‘
}i |

.

Lo

cisionl, Harrell said after the hearing. its |-
finding, she said, is scheduled to come on °
Jan. 25 and will take the company'’s eco- i
nomic concerns into account. T

Cities Service attorney Willlam McCar- {
thy said the sign was ‘‘not built for perpet- |
val existence. It is not a stone edifice . ..
and it was not designed to withstand the -
test of time.” :

The red delta on a white field with-
CITGO spelled in blue is a marketing sym-
bol — subject to change with subsequent
marketing campaigns, McCarthy said. If
historical standing were bestowed on the
sign, he said the company would “be
forced to maintain something that may. |
not have anything to do with business.”

CITGO, Page 19 A ’_‘_': o sl e
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Keeping up wit
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Continued from Page 17 -

A commission study report has deemed the
from demolition last No-

ocally very rare e
of the spectacular neon display’r};nd woﬁllnt;rpc])?

sign, which was saved
vember, as “a fine and |

historic designatijon

‘The Citgo si.gnj tis also a signficant work of
omir In its use of simple graphj
sign and innovative computer Figh%iné) " cs;:
the Society for Commerél
) al Ar-
cheology, testifying on behalf of the historic de;—

commercial art
Arthur Krim, of
ignation.

If commission a roval
i
would become the pi Ny

h Citgo

flrst. o tgr::mt‘ed. the sign
from parks Idings — poot ~ distinguished
A ogmt,.ﬂn. or buildings ~ to be given such rec-
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With at least 125 local landmark and historic district
commissions in existence across New York State, the time
seems ripe for a trade publication, a way of reaching the
groups across the state that do the difficult job of
protecting local historic properties through local laws.
Landmark Commissions News, a quarterly publication, will
bring you news of what other commissions are doing, arti-
cles by members or staff of some of these commissions,
latest funding sources to support your work, the latest
court cases affecting preservation, as well as an analysis
of legislation pending in the State Legislature that may
affect your activities. We'll also feature occasional
columns on troublesome technical questions that recur in
design review.

What is a "local commission?" 1It's a group of people,
appointed by the mayor or local governing body, to admini-
ster a local law regulating changes to historic properties
in the community. Sometimes commissions have staff, more
often not. Their statutory responsibilities are what
distinguish them from other grassroots preservation
groups. And because of those statutory responsibilities,
their needs for information are generally very specific
and often not addressed by more general preservation
publications. Landmark Commissions News will try to meet
those needs. We welcome comments, suggestions for arti-
cles, and questions from our readership. Let us know what
you need to hear.

Does the mere fact of being located in a historic district
justify a claim of hardship? The District of Columbia
Court of Appeals decided in December, 1987, that it did
not. In Capitol Hill Restoration Society, Inc. v. Dis-
trict of Columbia Board of Zoning Adjustment (No. 86-426),
the owner wanted to convert his carriage house into a
dwelling unit at the rear of a lot within a historic
district. The Board of Zoning Appeals granted a variance
based on its conclusion that location in the Capitol Hill
Historic District imposed a unique hardship on the owner.
The Court of Appeals reversed the Board and rescinded the
owner's variance, pointing out that the mere fact of
inclusion in a local historic district did not subject the
owner to unique hardships that were not shared by other
property owners in the district.




What’s Pending in the State
Legislature

An important decision upholding the role of preservation
commissions in planning decisions came out of New Hamp-
shire in November 1987. The Supreme Court of New Hamp-
shire ruled in Victorian Realty Group v. City of Nashua
(No. 86-439) that a planning board may reject a resubdivi-
sion proposal based on the negative recommendation of the
local preservation commission. The case arose when the
owner of a lot containing both a Victorian house and a
detached carriage house wanted to relocate the lot line
between that property and an adjacent property that he
owned. By so doing, he hoped to win planning board
approval to convert the carriage house to office use.
Although the preservation commission had no direct juris-
diction over relocation of the lot line, it offered its
advice to the planning board. The commission recommended
against the proposed change because of its detrimental
effect on the character of the residential neighborhood.
The planning board agreed and denied the lot line reloca-
tion, stating that the historic character and significance
of the property required the main house and carriage house
to remain on one lot. Although preservation considera-
tions did not fall expressly within the list of criteria
on which the planning board was supposed to base its deci-
sion, the court upheld their decision. The court said the
board could properly consider recommendations from the
commission, the public body most knowledgeable about the
historic district.

Although these decisions are not by New York State courts,
they may be instructive for commissions facing similar
questions. Where no New York court has ruled on the
issue, a commission can only make an educated guess about
some of the legal issues before it. Knowing what the
courts in other states have done is a good place to begin.
If and when a New York court rules on these issues, we
will report their decisions to you in this column.
Landmark Commissions News would like to know about any
litigation your commission has been or may currently be
involved in. Copies of opinions and pleadings, especially
in unreported cases, are welcome. Please send to the
Preservation League of New York State, 307 Hamilton
Street, Albany, NY 12210.

ENVIRONMENTAL QUALITY BOND ACT APPROPRIATION FOR 1988

' The Governor's budget recommendation for the coming fiscal

year is $30 million for the Office of Parks, Recreation
and Historic Preservation, with $10 million to go to
municipal and not-for-profit preservation projects. This
represents a substantial increase over the $5 million
allotted to preservation last year. With demand exceeding
$35 million in the program's first year, however, there
can be no doubt of the need for the money.

How to Join the Coalition

Membership in the Coalition of Local Landmark and Historic
District Commissions entitles you to receive this quarter-
ly newsletter, notice of the Coalition annual meetings and
other training workshops, use of training films designed
to educate commissioners about their jobs, and help with
technical and legal questions from the Technical Services
Program and the Legal Services Center of the Preservation
League of New York State. Current members of the Preser-
vation League need not pay Coalition dues in order to join
the Coalition, but must fill out and return this form in
order to receive Coalition publications. New members of
the Coalition may also become Preservation League members
upon payment of the combined membership fee.

Name

Address

City State Zip
Telephone

Dues: _ $20 annual Coalition membership

$25 annual Preservation League membership
(includes Coalition membership if you so
indicate)

I am already a member of the Preservation
League; please enter me as a Coalition member
as well.

Landmark Commissions News is a publication of the
Preservation League of New York State. The Preservation
League encourages reproduction of the non-copyrighted
contents. Credit should be given to the Preservation
League of New York State Landmark Commissions News.

Katherine Raub Ridley, Editor

Preservation League of New York State
307 Hamilton Street

Albany, NY 12210

518~462~5658
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worked with Fanny Farmer for five months attempting to
find a way to protect the sign. Fanny Farmer was
eventually permitted to cover the sign with a removable
"Mirawall" panel so as not to damage the glass beneath it.
During this period, the commission discussed issues such
as ownership of the sign, the building and the business,
and federal trademark and copyright laws by which Fanny
Farmer claimed the right to remove the sign. The current
tenant, the building's owner and some local
preservationists are dissatisfied with the commission's
decision, feeling it doesn't do enough to preserve
physical evidence of the city's history and culture.

The second case involves a 1940's neon sign with red
lettering depicting "Restaurant Lounge" and featuring a
multicolor rainbow. Because the sign projected from the
building beyond the 18 inches allowed by the ordinance,
the former owner applied for and received historic status.
The present owner came before the commission asserting
that her business had undergone a dramatic decrease in
clientele over the past two years. She added that she had
been advised by a professional consultant to remodel the
restaurant and install a new sign. After hearing testi-
mony from all sides, the commission presented the owner
with several alternatives to removal, including changing
the lettering, relocating the sign to the top of the
building enabling installation of a new sign below, or
simply leaving the sign unlit. The owner was also offered
technical assistance to incorporate the old sign in the
new scheme. However, when the new sign was installed, the
old one was removed and presently lays on its side atop
the old building.

The wording of the sign ordinance supports claims that the
intent was to permit "historic" signs which do not con-
form, not to require owners to retain signs no longer
appropriate for their businesses. Once the commission has
determined a sign is historic, however, what then is its
responsibility with respect to long-term preservation?
Confusion between the advisory role given to the commis-
sion by the sign ordinance and the regulatory power the
commission derived from the Landmarks Preservation Ordin-
ance fuels conflicting expectations of the preservation
community and business owners. Re-evaluation and clarifi-
cation of the ordinance are among future projects of the
Ithaca Common Council. Any changes to the ordinance
should take into account the increased appreciation for
older signs, and appreciation which becomes more evident
as they slowly disappear. In the meantime, the commission
would appreciate hearing from other New York landmark
commissions with similar or alternative regulations
dealing with the preservation of older signs.

Leslie A. Chatterton is Preservation/Neighborhood Planner
for the Department of Planning and Development, 108 East
Green Street, Ithaca, NY 14850 607-272-1713x246

STATE ENVIRONMENTAL QUALITY REVIEW ACT AMENDMENTS
(S. 3663, A, 5675)

This bill would make a government's ministerial actionms,
involving no exercise of discretion, subject to environ-
mental quality reviews if they directly affected a criti-
cal environmentally sensitive area, including wetlands or
historic sites. This would include building permits
issued as-of-right, as well as other governmental actions
which, though ministerial, can often have significant
impacts on the environment.

REAL PROPERTY TRANSFER TAX (A. 9798, S. 6813)

This bill would allow towns to establish a tax on the
transfer of real property of not more than 27 of the value
of the real property conveyed. The proceeds would be used
to fund a locally administered parks and conservation
fund. The fund could be used for acquiring, managing, and
administering interests in real property for open space,
conservation, park or historic preservation purposes.

LAND TRUSTS (A. 2978-B)

This bill would allow the Department of Environmental
Conservation to contract with not-for-profit land trust
organizations for the performance of land trust activi-
ties, including acquisition of fee or partial interests in
real property, management of a revolving fund, planning,
and management of property acquired for the purpose of
preserving or protecting scenic, historic, cultural,
ecological, or agricultural values. State funds would be
used for staff salaries and consultants.

HUDSON RIVER SCENIC CORRIDOR (A. 9211)

Creation of a scenic corridor along both banks of the
Hudson River between New York City and Troy is proposed.
The Department of Environmental Conservation would prepare
a plan for the preservation and protection of the scenic
beauty of the district, including a survey and rating of
the scenic areas. New development within the district
would be restricted to not more than forty feet in height
and to not more than fifty percent of the river frontage,
unless a hardship condition could be demonstrated.

STATEWIDE SYSTEM OF NATURAL SCENIC AND RECREATIONAL
LANDSCAPES (A. 2657)

This bill would establish an advisory council within the
Department of Environmental Conservation which would
review and designate as '"state landscapes' areas having
outstanding ecological, scenic, cultural, educational or
recreational significance. Inclusion within the system
would require citizen and local government support, as
well as an approved management plan. Once included, an
area would be eligible for state grants for planning,
design, acquisition, development and programming. State




... And In Congress

Questions and Answers
About Historic
Preservation Commissions

agency actions within the area would have toc be consistent
with the approved management plan.

RETENTION OF HISTORIC STRUCTURES LOCATED ON STATE LANDS
WITHIN THE ADIRONDACK PARK (A. 8836, 8837)

These proposed constitutional amendments would blunt the
"forever wild" provision of the New York State Constitu-
tion which has proven problematic for historie structures
within the Adirondacks, especially the Great Camps. An
exemption would be provided for historic structures from
the "forever wild" clause on state lands acquired in the
future.

COMMUNITY REVITALIZATION TAX ACT OF 1988 (H.R. 4048,
S. 2115).

This proposed piece of federal legislation would remove
the restrictions that have rendered the federal tax
credits for restoration of historic properties less
attractive in recent years. The bill would remove the
rehabilitation and low-income housing credits from the
passive loss rules. It would also remove disincentives
that presently exist for the involvement of nonprofits in
rehab and low-income housing projects. Credits from these
two types of projects could then be used to offset the
unrelated business tax liability of a nonprofit organiza-
tion. Credit availability will no longer be tied to a
$7,000 limit or be based on the amount of passive income a
taxpayer can claim. The legislation will thus increase
the pool of investors eligible to use credits.

Incidentally, a recent survey by the National Center for
Preservation Law in Washington, D.C. reports that preser-
vation commissions throughout the country are no strangers
to litigation. A surprisingly high percentage of those
responding indicated that they had been involved in
litigation, with 147 having been in court in the past two
years.

Q. When does a local commission have jurisdiction over
changes to buildings that are not visible from a
public street, but can be seen from the river? Our
village's main street backs up to the Susquehanna
River, with a highway on the opposite bank. Crossing
the bridge into the village, the first thing you see
is the backs of all those buildings. Can we review
changes to those rear facades? Carol Dieffenderfer,
Owego Architectural Review Board

A. New York State's enabling legislation, which sets the
boundaries for the authority that can be granted to
local commissions, says that commissions may regulate
private property that is within public view. Unless a

Preserving Historic Signs

buildings. It knows its first case will be an awesome
one, To help prepare itself, it has applied to the
NYSOPRHP to become a certified local government, a status
which renders it eligible for grants to help out with
architectural survey work (necessary to understand which
elements of the club's facade are most important to
preserve) and training in design review and legal aspects
of the Commission's work. Thomas Tobin, the commission's
chair, is confident the commission's work will be well
received. "Both the town and village are optimistic the
commission will perform a useful function that will be
compatible with other things they want to do. We hope the
enthusiasm generated by the club will get us on the path
to reviewing some of the other historic properties here in
Lake Placid."

by Leslie A. Chatterton

Thanks to the work of preservationists over the past two
decades, the conventional formula for downtown revitaliza-
tion normally includes assessment of historic buildings
and other streetscape elements. In the early 1970's,
Ithaca, like many communities, instituted a sign ordinance
to support municipal investment aimed at highlighting the
city's older buildings and reducing visual clutter. When
it became apparent to local residents, however, that
enforcement meant removal of favorite older signs around
the city, the solution was an amendment to permit owners
of non-conforming older signs to request a determination
from the Landmarks Preservation Commission as to a sign's
"historic" value. As a result, signs erected prior to
1950, using materials or techniques no longer in common
use such as carrara glass, advertising painted directly on
building surfaces or exposed neon tubing, were excluded
from other restrictions and permitted to remain in place.

In the past year, the commission has faced two controver-
sies involving the sign ordinance prompting confusion and
disagreement among building owners and their tenants, the
Building Department (the commission's enforcement arm),
and commission members. The first concerns the Fanny
Farmer Candy Shop, located in downtown Ithaca for over 40
years, but now moved to an outlying mall. The shop's
facade is sheathed with white carrara glass panels, a
black carrara glass border with painted black "Fanny
Farmer" Art Deco style lettering recessed into the glass.
In 1979, Fanny Farmer requested and received historic
status for their sign -~ necessary because the size of the
lettering exceeded the limits allowed by the ordinance.
After leaving the downtown location, Fanny Farmer wanted
to remove the sign, a project which would have entailed
removal of the entire facade. Meanwhile, the current
tenant also established a candy store and cleverly named
his business "Formerly Fanny's." He planned his
advertising around the existing sign, assuming it was
protected under the ordinance. The Landmarks Commission



the tempers of many of the residents of this lovely north
country community on the shores of Mirror Lake and Lake
Placid was the fate of the Lake Placid Club, a historic
resort property across the lake from the village. Views
of the picturesque, early 20th-century clubhouse were an
indelible part of the scenery for village residents.

The Lake Placid Club was founded in 1895 by Melvil Dewey,
famous for creation of the Dewey Decimal system for
library classification. The club had been responsible for
bringing organized winter sports to the United States in
1904, and for attracting the 1932 Olympic Winter Games to
Lake Placid. The club property consisted of 1100 acres
and included three golf courses. In recent years, how-
ever, the club had been taken over by the Federal Savings
and Loan Insurance Corporation (FSLIC) as part of bank-
ruptcy proceedings involving a prior owner. It was when
FSLIC announced the property would be sold at public
auction to the highest bidder that a group of concerned
citizens gathered to find ways of protecting the property.
With the auction date set for September 16, little more
than two months away, the group had a challenge before it:
to interest the right kind of developer in making the
property financially viable while respecting its historic
architecture. Their first move was to draft a local
preservation law based on the model law currently circu-
lated by the Preservation League. With assistance from
the State Historic Preservation Office, the law was
presented to both the village and town boards and adopted
jointly by each. The resulting commission was almost
unique in New York State, with members appointed by both
the village of Lake Placid and the town of North Elba to
administer a common law. The first and to date the only
designated property was a 28 acre section of the Lake
Placid Club grounds spanning both village and town lands,
"Although our original feeling was to have two separate
commissions, that would have limited the available tal~
ent," commented Jim McKenna, Director of the Lake Placid
Convention and Tourism Development Center. 'We are a
small community=-7,000 in the town and 2,800 in the
village. We also felt it would be good to unite the town
and village in a common cause. And we didn't want to be
bound by municipal boundaries when we considered appropri-
ate development of the club property, but rather to loock
at it as a whole."

The property was awarded to the Daedalus Corporation
backed by the Guinness Brewing Company of England.
Daedalus cited the property's historic designation as omne
of the things that had interested them in the club. The
purchase was contingent on being able to obtain a liquor
license for the club, which Daedalus planned to bring back
to its former glory with a $50-75 million rehabilitation
job. A bill is pending in the state legislature to allow
this. When the sale is finalized, the preservation
commission's work will begin in earnest. The commission
has lost no time in preparing itself for its task of
reviewing and approving exterior changes to the club's

Welcome to the Ranks

local ordinance restricts that authority further, the
commission would have jurisdiction over the rear
facades you spoke of since the river and certainly the
highways are public ways. This would be consistent
with the practice in other states. In Massachusetts,
for example, state enabling legislation is quite
clear. It says a commission has jurisdiction over
"such portion of the exterior of a building or struc-
ture as is open to view from a public street, public
way, public park or public body of water."

Q. We have several National Register historic districts
in our city, as well as several locally designated
historic districts. If our commission wants to
designate new districts, do we have to wait for them
first to be listed on the National Register? Robert
Keller, Binghamton Commission on Architecture & Urban
Design

A. No. The process by which a local commission desig-

nates a historic district is completely separate from
that by which a National Register district is desig-
nated. It may be comforting to know what the profes-
sional judgments of both the State Historic Preserva-
tion Office and the National Register staff were
before your commission acts. But their decisions are
not binding on a local commission and in fact may not
even be relevant if your local law's designation
criteria are different from the National Register
criteria.

Q. What are the benefits of becoming a Certified Local
Government (CLG) through the State Historic Preserva-
tion Office's program? Bonnie Persico, Coxsackie
Historical Commission

A. The main inducements for a local government to parti-
cipate in the CLG program are: 1) a CLG competes only
with other CLG's for pass—through funds from the
National Park Service (10% of the state's total grant
allocation). 2) a CLG has significant authority
delegated to it, particularly in the area of National
Register nominations. Lucy Breyer, CLG Program
Analyst, New York State Office of Parks, Recreation
and Historic Preservation (NYSOPRHP)

If you have questions you'd like answered in this column,
please write the Preservation League of New York State,
307 Hamilton Street, Albany, NY 12210,

A PROFILE OF ONE OF
NEW YORK STATE'S NEWEST PRESERVATION COMMISSIONS

The summer of 1987 was one of the hottest on record for
the Village of Lake Placid and the Town of North Elba, but
it had little to do with air temperature. What ignited




Commissions and
Review Boards in
New York State

April 1988
1. Albany 63.
2. Amityville 64.
3. Babylon, Town of 65.
4, Bedford 66.
5., Bellport 67.
6. Binghamton 68.
7. Brewster 69.
8. Brighton 70.
9. Brookhaven, Town of 71.
10. Buffalo 72,
11. Canajoharie 73.
12, Canandaigua 74.
13. Canastota 75.
14. Canton 76.
15, Castleton~on~Hudson 77.
16. Charlton 78.
17. Chester 79.
18. Clarkson 80.
19. Clarkstown 8l.
20. Cohoes 82,
21. Cold Spring-on-Hudson 83.
22. Cooperstown 84,
23. Cortland 85.
24, Coxsackie 86.
25, Dobbs Ferry 87.
26. East Aurora 88.
27. East Hampton 89.
28. Endicott 90.
29. Fayetteville 91.
30. Freeport 92.
31. Garden City 93.
32. Geneva 94,
33. Glens Falls 95.
34. Great Neck 96.
35. Goshen 97.
36. Head-of-the-Harbor 98.
37. Hempstead, Town of 99.
38. Henrietta 100.
39. Huntington 101.
40. Hyde Park 102.
41. Irvington 103.
42, Islip, Town of 104,
43. Ithaca 105.
44. Johnson City 106.
45, Katonah 107.
46. Kinderhook 108.
47, Kingston 109.
48. Lake George 110.
49, Lake Placid 111.
50. Lancaster 112.
51. Larchmont 113,
52. Lewisboro 114,
53. Lewiston 115.
54, Lloyd Harbor 116.
55. McGraw 117.
56. Mamaroneck 118.
57. New Baltimore 119.
58. New Paltz 120.
59. Newburgh 121.
60. New Hempstead 122.
61. New Hyde Park 123,
62. New Rochelle 124,

125,

Preservation
League
o
New York
State

New York

Nissequogue

North Castle

North Elba, Town of
North Hempstead, Town of
Northport

Nyack

Orangetown, Town of
Ossining

Oswego

Owego

Oyster Bay
Patchogue
Peekskill

Penfield

Phoenix

Pittsford

Plandome
Pleasantville

Port Washington North
Potsdam
Poughkeepsie

Pound Ridge

Putnam Valley
Riverhead
Riverside
Rochester, Town of
Rochester, City of
Rockville Centre
Rome

Roslyn

Rye

Sackets Harbor

Sag Harbor
Saratoga Springs
Saugerties
Schenectady
Schroeppel, Town of
Scottsville

Sea Cliff

Seneca Falls
Setauket
Skaneateles
Smithtown, Town of
Somers

Southampton
Southold, Town of
South Salem
Syracuse

Tappan

Tarrytown

Troy

Tuxedo Park

Utica

Village of the Branch
Wappinger, Town of
Waterford

Warwick

Whitehall
Williamsville
Woodbury

Yonkers

Yorktown
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H ear, Commissioner Peter Ueberroth vowed to

One Black gwbmmmw am@@mmﬂm w%w@ms and deepen the minority talent pool

Frank Robinson’s appointment Tuesdav as @Mm There appears to have been some genuine

manager of the Baltimore Orioles means that a progress in hiring blacks and other minorities for

black man is once again in charge in a major uw.m.m@ front-office jobs. Mr. Robinson’s appointment is a

league dugout. But Mr. Robinson is an established .ﬁmwﬁﬁw reminder that, while there were no black man-
agers two days ago, there is only one today,

commaodity, and it would be a mistake (o constirue
this as a big step forward in the effort to deepen
the pool of potential black managerial talent.

The Orioles job is Mr. Robinson’s third as a manager.
He became baseball's first black manager in 1875, when
he took over the Cleveland Indians. Until Tuesday he was
also the last black manager, having been hired by the San
Francisco Giants in 1981 and dismissed in 1984, Only two
other blacks have managed in the major leagues: Larry
Doby with the Chicago White Sox for part of the 1978 sea-
son, and Maury Wills with the Seattle Mariners in 1880-81,

The way Mr. Robinson came to the Oricles job is en-
couraging: from a position as special assistant to the
team president, Edward Bennett Willilams, “Special
assistant” is one of those jobs in which owners seem to

keep trusted men to whom they can turn when they decide
to make a quick change of managers, That’'s what hap-
pened in Baltimore, where Cal Ripken Sr. was dismissed
after six straight losses to stari the season.

But the fact remains that Mr. Robinson is not a new
face. Following the notorious Al Campanis incident last

'ph Bostic, 79,
ports Journalist

'd a Disk Jockey

That Created

lelvin Starr, 69, Head of a Fi;

P
Pop Art  yq)vk

Pepsi-Cola’s looping logo has dominated New York
City’s East River skyline for 52 years. The huge neon sign
on the bottling piant in Queens, across from the United
Nations, is a familiar sight from the F.D.R. Drive, That
certainly makes it a landmark, in the colloguial sense,
Now someone at the Landmarks Preservation Commis-
sion proposes that it officially be so designated.

It's a bad idea. Sanctifying an advertising sign in
perpetuity is a far-fetched interpretation of landmark
preservation. 5igns promoting commercial products don’t
have the permanent quality of a building or a park that
would properly subject them to landmarking,

The proposal describes the Pepsi sign as “an excel-
lent example of neon display technology that began to de-
velop in the 1920’s.”” True enough, and long may it stand,
But that’s not for bureaucrats to decide. Leave it to the ad
manager, and Pepsi generations yet to come.

e
e
e

Signs on Times Sg.

q

By ALFONSO 4, NARVAEZ

Y THOMAS ROGERS Melvin Starr, the president of 4 com
tie . 5 i, ) ] Ia<com- , : . AP
Nm&wﬁ a former newspaper Wwwmw,\ that has set Times Square ablaze MWW Anaheim (Calil.) Convention Cey.
raccaster and promoter who |, 0 SPeClacular signs for almost a| L. «
gamst- racism in the %giiwmﬁc@“ died Tuesday at hig home in | ¢ Mr. Starr was known o many of his
mw,,% aheart attack Sunday ar Mwww,w:&%a&@ section of the Bronx. He m;mst oy Broadway because of hi
dton (L.1) Hospital. He was 79 | Mwwmmmmwwm,oi, mwmwm WWMWWWWM Runyonesque-style of g4
Robinson by . mmmwmc.w; w.w Zw;mym@ ~ompany, Artkraft signs. 1S creative designs for hig 4
inson broke basehal o> >an, for 30 years. Its handi- )

5
rac
lier,

work includes the huge i
hat delights millions
year as it slowly desce

Cier in 1847 when he
- Brooklyn Dodger conr
' Rickey. Two years ear

|

Huminated ball
of people each
11ds 1o mark the

.mv Wwas so involved wi
ter of Times Square,”’
ter, Tama Starr, exec

th the charac.
said bis daugh.
utive vice presi.

B F ;. o ww@» | 1 New Yes .

. . mmm méa players from Wwﬁﬁzm of .%m New Year, aent of Artkraft Strauss in My h

eagues to the Dodger spring | 1 €OMDany also made the famous | “He was very  vern o vianl

ngw at Bear Mountain an smoking-cigarette sign for Camel Qmmy thought very ?w et
tryouts for them. At the | "€LteS, the block-long Bond's waterfall, | Artkraft ~ Strauss began  as

Bastic was an a : fheuserBusch's iy,
N announcer for |, s of cts Hlymng ea an
hundreds of glitterir i A

Bue games and the sports edi-

|
|
|

1g billboards, thea-

QOCmm Sign Company
Starr’s father, Jacob.

d , founded by Mr.

, at tf

tthe turn of the

ple’s Voice, a weekly newspa. | [©F Marquees and illumins i . .

DIe’s Voice, a weekly newer | (e 1 lluminated g century. It St signs were iflum;

videly in black mcﬁﬁgﬁmm @m%%fﬂvormm New York Ciry Swmmmm nated @zmmﬂwﬂwm%wﬂ% ausS mergen

vas reportedly surprised ang | 078 T0m around the world, | with 1L of Lima, Ohio, which (e
. ; o rld. with Artkraft of Lima, Ohio, which then

Once, when asked
| €rs seemingly bla
8, Mr.

siressed, but  allowed
take place under the s
wger Leo Durocher.

the
upervi
Zﬁwmz‘z{f
contract with the or

1 §€ attitude towar
I Starr said:
ee the signs, it's

d hi

just that the

about New York.

“New Yorkers
v'd drop

controiled the process for ilgminari
. ‘G ne process for iluminartir
signs with neon gas. e
Mr. Starr was
Trans-Lux Cory

- 4
a director of the

2ived a d
idead before they'd al ; Joration, . anufac
eeac, oo mm?%mm MWMM “mswwmaw to W:.@w of information a?cwmw M%w%wwm
ol . Ar Crmppia oo € was also involved in many Jeo.
tack in Writers’ Groups @mww.m;mw%&% nﬁc%wmmwmmma ! Shos sie mwmwﬂmwﬁﬁ% P
o o , _|score 5 at Yankee and a Sia
spaperman, Mr. Bostic. who | el 08 rankee and Shea Sia-| Re his danie )
wararss editor of The mg .Mm 2, Bu ‘Memorial Stadium in St Hana | T Jean; a son, Jonathan of
. : i T ot pch 10 o : . ain Maui ister, Lit i
e Boxing Writers ok ?mnw s, Forest Hills Tennis Stadium and hattan, -andasister, Lita of Man
mﬁﬁmﬁmn After his gradua-
from Morgan College ?@i
e University), he wﬁomamw ngmwmwn %mﬁmmxmm %M i
¢k announcer at “u Nﬁﬁ%ﬁ@@%ﬁ

WCBM in Educator, 78

|
|
m
|

Politician, 77

vas a popular disk jockey| , D™ Emerson Buchanan, an educator|

.on WLIB, where he con- Wmﬁ, managing editor of The Journal of mmhmﬁ%@ wm_zm 1 (AP) — Kenji Fukn.

Gospel Train” program az:mﬂ%%ﬁﬁw% Mmmw to 1961, died Sun- | @;w.mww%uwmwmmwﬁ %@ww:nmms of the gov-
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By DAVID W, DUNLAP

The rw& Red Lighthouse under

Great Gray Bridge wiil be considered
93352 for official landmark status,
5 will the giant red Jw ,Ea ard over the

m%uw Cola bottling plant in Queens
The oldest functionin pm w ;wc in F

hattan, the Claremont Riding Acad-

emy, is also on the wm@im { the T
%2‘ City Landmarks Preserva
Commission. It 18 the same stable
city condemned 25 years ago

urban renewal.

buildings at the Trimty ﬁtmamw 18 ¢
st So too are the Masier, Mars
and Manhasset apartment D buildi EN
the Upper West Side, a8 well as the
vear-old nucleus of what became
Riverdale section of the Bronx.

The agenda, by :éx speaks o

ronmen 1t also ,%m_f seores

jandmark
Debate Over Sign

tn that unending debate, the n
comment is likely 3 swirt &96@

land City for more than 50 ye

Credited to a company now Know

the Artkraft Strauss Sign Corpora

to learn maore about it said Gen
Ngrman, chairman of the landm:

nated.’
About the potential designalio

am important part of American
ture.”’

Because the cw {-fashic
most an jcon,” he sad

i
i it w w =

Pepsi logotype.

brought up on “"The Liitle Red L
house and the Great Gray Bridge,’
Hildegarde Hoyt Swift and Lynd W

Fart Washington Park, under
Geor mm Washington Bridge. It has
owned by the city since 1951, ¢

and was recently renovatec by
Parks and Recre: ation Departn %E

Parks me nmnissioner JE:I oS5
who has tangled with the jar

sougnt to demolish 10 the name

A contrasting pair of 19th-c E?,

Q%ZME of New York’s wwﬂ;mmm envi-

mﬁmﬁzv view of what constitules 2

the sign, according 1o a description by
the commission staff, “is considered to

be an excellent mwwgﬁwm of the neon ﬁgﬁﬁmmmwe

an the New York skyline and we wanl

panel. “*Just hecause we have a hear-
ing doesn't mean it’s going to be desig-

spokesman for the Pepsi- m b @Ezﬁw.
ny, %om MacKenzie, said: "W
EQ pleased. We like 0 o think we're

The 40-foot-high lighthouse sits in

years after it was taken out 3 service,| Street m

$183
Wwﬁﬁﬂww i 3,:% past, C#mawﬁ:.ﬁw el

t

the

WA),NQJ(

[Sa

tion | The w?mzm

the [ oye're very much
Mm that if ever there

%m

iles
was

135~

the :\,m v M,Amm,m
) ed NF Eﬁmtﬁ y
the < 04
‘ c%;: enewal

N va month-
ne

1

School land-
the original

1nost B —
the

60-foot-high Pepsi sign, whose giant The mﬁmwwmm&w@ﬁwm

curlicues have gc%a aver Long Is-

| for what should
ion he designated are

ahmﬁﬁ technology, which began top -
(ransform outdoor advertising in the
1920°s.”
y . . schoo at
s a visible, well-known element {:Tm wxmwwww 1

ture ?m@mwm«

e Al holig
3537.,56 5 1884y,
:W»f
fﬁ

n, &

e're

cul- I Mm?mmwg, w%

mw/xma Jay, designe
completed in Em

Building, 310 Rive reide

not to modernize it with the current| prive ar West 103d mf% designed by

Helmle, Cor ?o t & Harrison and Sugar-

Another unusual potential landmark| man & Berger, completed in 1928,
is ;% §7-year-oid Jeffrey’'s H Hook L
in Washington Heights, well known (0 Historic District, mcluding the Man-
generations  of children who were|hasset apa wriment building on Broad-

ight! YRivers side/West 107th-108th Sireets

ight-] way, Tow vhouses on both sides of 107th
“hyland 108th Streets and mansions and
Vard, |apariment buildings on River side

e Historic District in the
by Palis wmq i«w%i
» ﬁEc W h

ve Hill ¢

the
been| Bronx,
2|

hree| Independ

the| West 252d
The Z:,&

1
ter W wrea, which 5 yped in i
narks! nucteus  of  developme
1thi- W?oi nt-day community of

The !

The two buildings of the Trinity School, center, on West 91st w,ﬁmwﬁ i

Manhattan, They are being considered for official landmark status.

Landmark Status
Is Sought

The Little Red Lighthouse
gmm@ﬂ the Great Gray
Bridge in  Manhattan,
mvmﬁm. and the giant red
signboard over the Pepsi-
Cola bottling plant are
among sites being consid-
ered by city’s Landmarks
Preservation Comrnission
for  official  landmark
status. Page B3
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'TO: B Boston Landmarks Commission

FROM: Marcia Myers, Judy McDonough
with advice of John Devereaux

DATE: January 18, 1983

SUBJECT: CITGO SIGN

The study report for the Citgo sign indicated the staff opinion
that the Citgo sign does in fact meet the criteria for designation as a
Landmark. It is, in our view, a rare, well handled example of the
spectacular neon display, and represents an important aspect of our
recent cultural heritage. In particular, it speaks to the automobile
dominated, less energy conscious decades of the mid twentieth century
and especially to the pop art culture of the 60's. We are not generally
in favor of billboards, or "off premise signs" which this is, and would
not want to see them proliferate around the city. But if one were to
be saved, one special example ot its type, then this would be the one.

Having acknowledged this view, however, the staff cannot
recommend that the sign be designated as a Landmark. We are reminded
that the statute creating the commission warns against Landmark
designation which would 'damage the owner unreasonably in comparison to
the benefit conferred upon the public." A standard frequently applied
to evaluate whether an unreasonable economic burden has been visited
upon an owner is whether the property can yield a ""reasonable return.'
With a building, the economic return can be measured. If the owner does
not want to use it for his own purposes he can rent or sell the building
and realize an economic return. -

The purpose of a billboard or sign is to sell goods. If the
product is no longer to be sold locally, or the company goes out of =
business, the sign, other than perhaps its structural supports and frame,
and possibly the value of the permit, has no inherent value. To force
an owner to maintain such a sign, to pay rent for its space, taxes and
other permits, and, in the case of the Citgo sign, to operate it is,
we conclude, an unreasonable burden. While it might be demonstrated
that refurbishing the sign would have substantial marketing value to
Cities Service in 1983, especially in relation to the publicity which
has been and could be generated by such action, that value could be
very different in 3 or 5 or 10 years, given business decisions by Cities
Service and its parent corporation or successors.

. While it might be argued that the Commission could designate
the sign as a Landmark now and thén consider an application for certificate
of exemption based on hardship at a future time, the provisions of our
statute only allow such a certificate if the proposed action "would not
materially impair the —-- significance of the Landmark.' (This is a
problem whichwe believe needs to be corrected)



b i Alsc “the“film "Go Go Citgo™ Should be located and a copy of ™"

TO: Boston Landmark Commission
January 18, 1983
Page 2.

Given the nature of the resource, we feel that the most
desirable preservation solution would be for the Cities Service
Corporation to undertake on a voluntary basis to refurbish the sign
and operate it for some period of time which is consistent with the
Company's goals and objectives. In deference to area residents and
energy usage the nightly operation time should be limited.

If Cities Service is unable or unwilling to refurbish the
sign, then the company should be encouraged to make available to the
Society for Commercial Archaeology whatever portions of the electronic
equipment may be of interest to them. s

R

the film also made available to the Society or some other appropriate
repository.

MM/fac
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PUBLIC HEARINC
BROSTON LANDMARKS COMMISSION
January 11, 1983

THE CITGO SIGN

PRESENT:

Pauline Chase Harrell, Chair
Roger Lang

Libby Blank

Susan Davis

Stanford Anderson

Carl Zellner
Virginia Aldrich
James Alexander
Joan Goody

Meeting was called to order by Chairwoman Harrell

CHAIR: I will explain a little about the purpose of the
public hearing. It is to present the findings of the
study report and to hear from anyone who is interested in
commenting to us and in general help us to gather informa-
tion in order that the Commission can make a decision. We
will not be making a decision, this evening. We will be

' taking written testimony from anyone who wishes to present
"it for three days after the hearing tbnight. We would
normally anticipaté making a decision at our next meeting

- which is January 25th.

The procedures are contained in the fact sheet you
will find on the side table. If groups are testifying we
ask those groups to please appoint a spokeéperson in the
interest of time and have one spokesperson per organization.
Also, in the interest of time, we ask that you limit your
presentation to no more than five minutes. If you have
anything longer, we would appreciate it if you would
summarize it for now and present it in written form within

the next three days.
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CHATR: Judy, would you begin by reading the notice of
Public Hearing.

J.McD:
NOTICE OF PUBLIC HEARING

November 16, 1982

The Boston Landmarks Commission will hold a
public Hearing on January 11, 1983, concerning
the desianation of the CITGO sign, atop 66
Reacon Street, Boston, Ma., as a t,andmark. The
owner of the sign is Cities Service Company,
Tulsa, Oklahoma. The meeting will be held on
January 11, 1983, in the BRA Board Room, 9th
Floor, at 5:15 p.m., Boston City Hall, Boston,
Ma 02201. . :

- "A ‘report on the proposed designation will be avail-
able on or after December 21, 1982. This notice
is recorded pursuant to section 4 (n) of Chapter
772 of the Acts of 1975. ’

Marcia Myers
Executive Director

CHAIR: And now would you_réad the definitions and criteria
for a Landmark. ‘

J.McD: .First I will read. the definition of a Landmark as
found in ‘Chapter 772 of the Acts of 1975:

Landmark: any physical feature or improvement
designated by the Commission in accordance with _
section four as a physical feature or improvement
which in whole or in part has historical, social,
cultural, architectural or aesthetic significance
to the City and the commonwealth, the New England
Area and the Nation.

Ms. McDonoucgh then read the criteria for a 1andmarks as set
forth in Section 4, Chapter 772 of the Acts of 1875.

CHAIR: Would you please summarize the findings of the study
report?

J.McD: The Citgo sign is a large-scale display roughly sixty
feet sugare with two faces, set back-to-back on a
me=al superstructure. A large equilateral triangle
in three shades of red forming a delta nearly fills
the white field; under the triangle are block letters
in blue quich spell CITGO. The faces are covered with
5,878 feet of neon-filled glass tubing in the colors
corresponding to the delta and letters. The illumina-
tion has been directed by 2 computer—runldevice.
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ﬁistory and Significance

The Citgo sign is a fine and locally very
rare example of the spectacular neon display
which, in its extravagant use of neon lighting,
its marketing of petroleum products and its appeal
to the moving automobile, represents a less energy
conscious, highly automobile dominated period in
America's cultural history. Technologicallt in-
novative in the historv of advertising signs, it
also is a key visual landmark on the Boston skvline.

"Spectacular displays" began with a massive
display of electric lights at a London Crystal
Palace exhibit in 1882; 1892 was the first use of
a 'spectacular' on a structure.

It was a frenchman, Georges Claude, who in
1910 produced the first neon sign and he is credited
with introducing neon for commercial applications.

The twenties saw both the proliferation of neon
advertising signs nationwide and the transition from
the incandescent electric light shows to neon. The
jocation of the present Citgo sign has long been
associated with major illuminated, roof-top signs,
particularly ones promoting the role of petroleum
products. Cities Service had erected the 'spectacular
neon displays' in Boston (the one under discussion),
Chicago, New York and Milwaukee about 1965. The other
displays were short lived, and appear to have been
terminated in 1970, leaving the Kenmore Sguare sign as
the significant survivor. ) ' : .

In addition to its role in the history of neon
displays, the Citgo sign is important as a major
geographically orienting device fulfilling the con-
ventional definition as a landmark. :

A 1976 Urban Design Study prepared and published
by Harvard graduate students identified the CITGO sign
as a "landmark billboard" and described the contract
of the flashy signs and dignified architecture as one
of the special and distinctive features of Kenmore
Square.

The Citgo sign is also significant in the history
of Boston's exterior advertising. Some signs have sur-
vived as examples of the signmaker's craft, of designs
and styles that reflect various area, and of the im-
portant goods and services of the particular culture.

As an advertising device, the Citgo sign is in-
herently a valuable piece for study of its perion and
technology. Neither Boston nor the Commonwealth have

~

- .
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any other comparable design elements; the fact that
the Boston sign of Cities Service's four 1965 neon
displays is the only one remaining categorically
indicates its rarity. :

The staff, base on information presented in this
report, considers that the Citgo sign meets one of
the four criteria, because it is a man-made object
representative of elements of design and craftmanship

which embody distinctive characteristics of a type

inherently valuable for study of a period and method

of construction. It is of cultural significance in

representing a popular cultural, urban aesthetic in-

fluenced by technology and springing in part from our
~automobile oriented age.

CHAIR: Would you please read from the Recommendations

J.McD: The staff of the Boston Landmarks Commission finds that
the object, the CITGO sign, does meet the criteria for landmark
designation as found in Sections 2 and 4 of Chapter 772, Acts of
1975, for reasons cited in Section 3 of this report. -

Due to complex legal and policy issues surroundihg designa-
tion of this object, notwithstanding its findings in the first
paragraph above, the staff withholds recommendation to designate
the Citgo sign pending opinion of counsel and consideration of

‘policy issues by the Commission. ' =

-~ CHAIR: We will proceed with the hearing. Is there anyone here
representing legal counsel, if so will legal counsel please step
forward and identify himself. ,

I am William Hargreaves, Counsel for Boston University.

My name is W. James McCarthy and I represent Cities Service

Company .

CHAIR: Anyone else being represented by counéel? (Mone)

We normally take testimony in the following order
starting with those in favor of the designation and continuing
with those in opposition to the proposed designatioh. First of
all, is there any elected official who wishes to make a statement?
(None)
There are also two agencies which have statutory respoﬁsibility
the BRA and the MHC. Is either represented.

J.McD: the MHC has indicated they are sending a letter



Citgo Public Eearing s | -5~

CHAIR: We will proceed with testimony in favor of the designation.
Beginning with owners and users of the proposed landmark who wish
to testify in favor of it. Anyone? |

Any abuttors or nearby owners wishing to testify in favor?

Local organizations, interest groups or public agencies wishing

to testify in favor of the designatioﬁ?

Yes, please come forward and identify yourself.

Arthur Krim: My name is Arthur Krim of the Society. for Commercial
Archaeology in Washington, D.C. I have prepared a statement

which I will read to the commission:

T would like to speak in supovort of landmark designation

of the CITGO sign in Kenmore Square (660 Beacon Street).

The sign is-the finest piece of spectacular neon advertising
now remaining in Boston and is of national significance as
the only surviving example of its tyve in the United States.
Because of its prominant location and large size, the CITGO
sign has proved a vital visual reference in Boston, orienting
the public to Back Bay, Fenway and Storrow Drive as a major
landmark of the City's skyline. The CITGO sign is also a
significant work of commercial art in its use of simple
graphic design and innovative computer lighting. The site of
‘the CITGO sign has served as a location for rooftop adver-
tising since 1916 and thus maintains an historic association
identifying Fenway Park and Kenmore Square to Boston area
residents. From this perspective, the CITGO sign is a true
historic landmark and reasonable efforts should be made to
preserve its present location, appearance and function.

There are those who question the landmark status of the CITGO
sign because it is commercial advertisement of the recent
past. Yet, the preservation of older advertising signs in
Boston, such as the Steaming Tea Kettle (1874) and the
restoration of commercial artwork in Quincy Market, indicated
an acceptance by the public for advertising signs of historic
significance when set in proper context. 1In this sense, the
CITGO sign is an historic artifact of its own period, the
postwar affluence of the 1960's. While now considered by
some to be outmoded in its concept and design, the CITGO

sign still functions as a major reference point on the 3oston
skyline during the daylight hours and its neon display is
vividly remembered by many Bostonians, former students and
passing visitors.

The challenge then is to insure preservation of the CITGO
sign as a Boston Landmark. The City has a long tradition of
dedicated preservation and the heritage of the Freedom Trail
would not be ours to enjoy without the versistence of preser-
vation efforts that saved venerable historic structures from
nearly certain demolition-the 0ld State House and the 014
South Church - in the face of economic progress during the
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19th century. Even SO, Boston lost the Hancock House
on Beacon Hill and the 0Old Feather Store in Dock Sguare
before the City's heritage was fully appreciated. The
CITGO sign then should be considered a landmark of the
20th century and at least maintained in its present
location with stabilization of the supporting structure.
until proper arrangements can be devised to fully restore
the nighttime neon display. The CITGO sign will then
give Boston a unique urban landmark and provide a model
for other American cities that commercial art of the
recent past is vital to a city's sense of history and a
sense of place for its future. -

CHAIR: Any other representatives of an organization or an
interest group who wishes to testify?

Mr. Themo: My name is Victor Themo, as one of the petitioners
to request landmark status for the CcITGO sign, I believe
I must make ouxr views as clear as possible and yet be
precise and short. The CITGO sign is a landmark in the
+ruest sense of the word. As Paris has jt's Eiffel Tower,
Chicago has it's Wrigley Building, so Boston has it's
CITGO sign. CITGO has been called Boston's Big Ben -

a banner standing above one of Boston's major thoroughfares.

Tt is considered one of the last vestiges of Art Deco to
be found in America. While we look forward to the future,

we must reflect and keep track of our past - for what is the

future without vestiges of out past. Thank you.

CHAIR: Any other representatives of local organizations or

interest groups who wish to testify in favor of designation?

Any expert witness wishing to testify in favor of the
designation? : '

In that case, we will go on to those who wish to testify
in opposition. :

First of all, we will hear from owners and users of the
proposed landmark.

Mr. Harvey:

Members of the Co-mission, 1 am William Burnett Harvey,
and I represent the Trustees of Boston University in this
.proceeding. My client is the owner of the premises at
660 Beacon Street, oOn the roof of which the CITGO sign is
located.. As briefly and clearly as possible, I want to
state my client's opposition to designating the CITGO sign
an historic landmark, as well as the grounds for that op-
position. At the same time, I would like to report to the
Commission that discussions with representatives of Cities
gervice have brought us near an agreement on an extension

of the roof lease at 660 Beacon Street, which, if consummated,

will permit(ﬁiiesService to restore the CITGO sign to
operational status and operate it for a further period.
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The progression toward agreemement with Cities Service
cannot fail to be impeded by any effort to accomplish
by a landmark designation a result we believe the law
on historic landmarks cannot sustain.

 As I understand the interest of those who want to
preserve the CITGO sign, it is directed to a particular
visual display that is regarded as a significant cultural
artifact. That display involves the combination of a
physical site owned by the Trustees of Boston University:
signage owned by University Brink, Inc; two surfaces
with a configuration of neon tubing connected to an
electrical source and a control mechanism, all owned by
Cities Service. Even with these physical components
the visual display is not available unless the tubing
and electrical systems are in good repair (which is not
the case today) and are kept in good repair and provided
with electricity. These latter essentials require the
expenditure of funds on a continuing basis by Cities
Service. The simple fact therefore is that what some have
urged upon you as an historic landmark - a particular
visual display - does not now exist. It is impossible to
create ir by an historic landmark designation, that is,
by a preservation order. The spectacular display can
only be achieved by the consensual cooperation of private
parties or by the functional eguivalent of a mandatory
injunction directed to the Trustees of Boston University,
University-Brink, Inc., and Cities Service. It is my sub-
mission that this Commission has no legal authority to
issue .such an injunction. Even if such authority existed,
it is doubtful that it would be "wisely exercised to preserve
the display of a registered trademark conveying a commercial
message. ) -
It is my hope that these arguments need not be pursued
beyond this hearing. Absent difficulties that I do not
anticipate, the Commission's interest and the interests
of all of the parties in the CITGO sign should be served
by a negotiated transaction that is nearing maturity.
Thank you very much. "

CHAIR: Anyone else from the owners who wishes to testify
’ against the designation? '

W. James McCarthy:

My name is W. James McCarthy of the Cities Service Company.
First of all, we would like to say that Cities is honored
that you have taken an interest in the sign. We applaud
you for your efforts. Cities, unfortunately, must take

the position that it would oppose a Landmark designation. I
‘didn't hear all Mr. Harvey had to say, SO if I repeat his
remarks please bear with me. The sign when it was erected
was not designed nor built for any perpetual existance. A
20-year life span is about as much as this type of structure
can expect. Obviously, we have come very close to that 20-
year life span. The sign itself is a complex structure of
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. glass and electrical wiring that is exposed to weather
constantly, winds, debris, birds...it is not a stone
edifice which is designed to stand the test of time.
secondly, it is our opinion that in the past a Landmark
designation has been upheld in the courts only when the
owners themselves could expect some sort of reasonable
return on their investment. As vou are aware, Cities

owns the faces of the sign, it does not own the structure
to which the faces are attached, nor does it own the
building on which the sign sits. The sign is not an
income producing property, it is an advertisement. It
was, when built, part of a system of neon displays -

some spectacular - some billboard displays - the medium
at the time was efficient. I believe your report reflects
that the Citgo displays - the other ones - were eliminated
somewhere in the 70's. What in fact happened was the.
other disvlays were phased out when they reached the end
of their natural life, as it were, and the investment
could not be justified to pump additional funds in because
the means of advertising by neon sign was no longer the
most efficient use of advertising. The original decision
by Cities to eliminate the Kenmore Square sign was merely
the continued decision that this type of sign could no
longer be economically invested in.

One of the difficulties which I believe the Commission
itself has not approached is that any sort of designation
of the sign itself would require designation of the steel
structure and the building - something I don't believe the
Commission has ever proposed. Obviously, Cities cannot be
required to maintain a sign which is somehow floating in
air six stories above Kenmore Square. The additional com-
plexity of having other parties involved is that Cities
must live by whatever terms and conditiond the owners of
the steel structure propose and the owners of the building
oropose. Cities is not in a position to say well, we can't
go along with this , or we won't go along with that. If a
designation were to be passed down we would virtually be
condemned to a position of whatever whims or fancy the other
varties might have, Cities would have to suffer it.

As you are aware, Cities no longer has a lease on the buildinc
and it no longer has a maintenance agreement to maintain it.
The companv had attempted to remove the sign in accordance
with its earlier plans and in accordance with its contractual
obligations when work was effectively stopped by action of
the .commission. B

It is Cities position that any sort of obligations on its
part to virtually maintain the sign in perpetuity, when

in fact the corporation itself does not have any such
guarantee, is just unthinkable.

One thing I would like to clarify is that the logo itself is
not a corporate logo. It is, in fact, a marketing logo
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and it  is registered for the advertisement of products
sold by the Cities Service Company. AS with any logo,
and as with Cities' logos in the past, they change from
time to time/ The Citgo sign in Kenmore Square was put
up in 1965 to tour the new logo at that time. It is
possible in the future that Cities marketing would be

done under a different logo and then Cities would be re-
quired to maintain something that, in essence, had nothing
to do with their business.

For these and other reasons, I think that it is easy for

us to see, and I hope for the Commission to undérstand,
that while we are honored with the thought, it is difficult
for us to understand that the Citgo sign in Kenmore Square
is tantamount to the Hancock House Or the Feather Store,
which evidently have fallen. We find it hard to believe
that it is on a par with the Eiffrl Tower or Big Ben. It
is Ccities' position that the sign, when produced in 1965,
was an excellent idea but it is an idea which has served
its purpose. We have, as Mr. Harvey indicated, conducted
some preliminary negotiations with the other parties in-
volved and Mr. Tebo would like to address those particular
negotiations at this time.

Fine - Mr. Tebo?

My name is Charles Tebo and I am Vice-President for marketing
for Cities Service Companyv. I am very familiar with this
sign. I had the distinct pleasure of living in Boston for
five years and know the implications of the sign. It must

be important because I used to receive calls in the middle

of the night from people saying a tube on the top was out

and would we please re-light it in the morning. .I knew

right away we had something good. Certainly, I want to say
we are flattered and pleased that our trademark was receiving
such noteriety and being considered for honors- that this
committee is discussing. We think the sign had a place in
history. It was a sign which might motivate motorists in

the 1960's - but it probably is not very effective any more.

I would say that we would like to consider the sign and its
refurbishment and continuance based on commercial decisions -
decisions which are consistent with our marketing thrust

in Boston and the Commonwealth of Massachusetts, rather

than having to because of any landmark designation. I would
say that we are in the final stages of negotiations with

the University Brink sign company, and Boston University,

the tenants, and are prepared to spend considerable amounts
of money to refurbish the sign and extend the lease for a
three-year period. The amount of monies we are talking about
is in the neighborhood of three hundred thousand dollars

and pending amother review by the University Brink Company

to assure us of the refurbishing cost, we da plan to go
ahead. We are going ahead because it makes sense commercially
and we would like to have the priviledge of making the
decisions from time to time in the future.
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Again, we thank everyong for your interest in the sign.

Well, I can't remember when we have heard such good
news at a public hearing before

Espcially from those opposed to designation.

Could either of you gentlemen give the commission a sense
of how long it might require you to reach some sort of
agreement which would enable us to understand how the sign
would be preserved under your plan.

I would not think there would be any significant delay as far
as the lease is concerned. In conversations with Mr. McCarthy
yesterday on the phone, we were within hailing distance of
coming to terms. It is only coming to terms with some details
in the technical category. I can speak only of the lease -
the questions of the maintenance arrangement with University
Brink =-we are not privy. :

Mr .McCarthy:

Everything should be resolved within a week to ten days.

CHAIR: Any other questions from the Commissioners? (No)
Any other opponents wishing to testify at this time?

Mr .McCabe: Mr. McCabe representing the owners of the Somerset, a
condominium on Commonwealth Avenue, read a letter of
opposition to designation from the owners of the Somerset.
(See attachment 111).

CHAIR: Anyone else wishing to testify in opposition?

Mr. ) .

Abramovitch:

My name is Stephen Abramovitch and I live at 566 Commonwealth
Avenue. I am a resident of the area. I think I would like
to see the sign eliminated only because I do not see the sign
as something that enhances the district. I feel the Com-
mission seems to have a very strong charter on preserving
items that so enhance a neighborhood. My personal standpoint,
I don't think it does - I think eliminating of additional
signs in the neighborhood would be helpful. You must look

at certain objects or buildings and see if they do enhance
the area. I think that when this building (City Hall) was
built, there were probably some people who felt they should
preserve the Scollay Square. area. AS it turned out, the
City Hall complex was a pretty good decision. I'm not

trying to make parallels between the Citgo sign and Scollay
Square, but other parallels were drawn between the Citgo

sign and Faneuil Hall Marketplace. Just as a resident of

the area,I feel it would be more beneficial to have it re-
moved. From a residents point of view, it would be in the
best interest of the neighborhood to remove the sign.
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Anyone else in opposition:

(At this point, Ms. McDonough read letters for and
against the designation (See attachments 3 against;
one for). .

Ms. McDonough also summarized telephone calls received
in the Commission office. They were five to one in
favor of designation.

A Mr. James Shea of Commonwealth Avenue also expressed
his opposition to the designation

Mr. McCarthy:

CHAIR:

I would like to address one of the concerns expressed.
In the past, when the sign was illuminated, it was
illuminated for four hours in the evening. It did not
run all night

I would also like to go on record. The Commission has had
the petition and all this copious information before it
since April. It has been discussed and the views have

been well expressed here this evening. Representatives

of the Cities Service Company have traveled well over
twelve hundred miles to make themselves available here.

I understand your policy to extend a four day additional
time period for written comments, but as I read your By-
Laws ané enabling legislation, I do not see that this is

a requirement. I would like to move the question and if
there are any commissioners who would be willing to second
me, or if there is someone in the audience who would second
the motion, and if it would be accepted by the Chair, I =
would like the opportunity. :

I'm afraid a motion from hearing participants is out of
order. I also feel that because this is our standard
operating procedure, and people in the community might
count on it, that we can't alter our By-Laws in this regard.
We will try to come to a decision as quickly as we can and
T did want to say that we have appreciated the cooperation
of the Cities Service Company in this. I think in our
conversations with you over the phone, and our attempts to
find out the logistics of the maintenance of the sign,
because it is an unusual designation, your company has been
most helpful. We would really-like to thank you for that.

Since there is no other testimony, the Commission will
take the matter under advisement and vote on the proposed
designation as soon as possible. :

The hearing is adjourned.
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The campaign, which will be di-
rected by Arthur Kudner, Ine,, will
include a heavy scheduls of mags-~
zine ingertions, gpot radio announce-
ments and ths largeat number of

division of Geeneral Motors. Because
of the wide pride range in the néw
line, the advertising and sales pro-
gram will be diversified, with a
speclally designed promotion to bé
uged in introducing the luxuricus
Limited series,

Resigne Jensen Account
-.Anderson, Davis & Platte, Inc.,
announced yesterday that it had
resigned the advertising account of
£-
fective Sept. 1. E. A, Buell, adver-
tising manager for Jensen, said
that,another agency had been ge-
lected and that an anncuncement
would be made in a few days,

Stewart. Heads Stage Magazfn
_Ofticers of the Ince Publishiin
Company, which will publishf the
new Stage magazine beginning] Oot.
28, were announced yesterday. They
are: William Rhinelander Stewsart;
president; Robert Ames, vice presi-
dent and advertising director; Paul
Meyer, vice president; John Burkan
Ferris, business manager; Alexan-
der Ince, publisher, and Alexander
King, editor.

‘Put Sales at $500,000,000

Sales volume of tha premium in-
dustry will reach $3500,000,000 this

billboard postings ever used by this |,

Gb LI EE Bk G el AROBUT |
clation oﬂf»Amerl a, predicted yes:
terday in ‘smnnguncing that the
group's sbith annual exposition af

the Hotel Astor, Hept ® to 18, ia

“practically a pellout.” :
. Aocoounts

. The Monmbuth Miliary Tustitute

,',Weﬂt i«i@nzs‘ g?&ﬁaﬁ; N; &fi to J /

ggggﬁ‘. B8, newepapars, maghi

Mastarbiit Praducts Corporation,
manufacturers of clgaretts lighters
g? Ray-Hirsch Compsny: megas
zines,

Personnel

Henry R. Turnbull has resigned
as account executive of Blackett:
Sample-Hummert, Ine., o " Joln
Maxon, Inc., where he will hanills
the account of B. T. Babhitt, Inc. |
Clayton A. MacNaughton, for

merly with the Crowell Publishing
Company, has joined the Chicago
sales staff of ey, Wopdward &

Conklin, Inec./ /)
O <y i
, Notes ﬁﬁ% é":‘;ﬁﬂ |

Olympie Knitwear, Ine., will sup-
plement its current advertlsing
campaign with & serles of inser
tions in leading college publica
tions which will featurs col!éginjg
styles. Hicks Advertising Agency
handles the account. i

The Pepal-Cola Company has
erected the longest electric sign in
New York atop its plant in Long
Island City. The sign, which ia of
red and blue neon, was put up b
the General Outdoor Advertising
Corporation. P!

Schoble Hats, Ine., Philadelphia‘.
will use newspapers and magazines,
‘through the Glicksman Advertiaing
Agency, New York, to promote Grid
Club hats for men. .

An advertlsing drive is being pre-
pared te announce the slxty-fifth
anniversary of Charles 8. Nathan
Inec., 546 Broadway, which will b
celebrated in the Fall,

. £

|
|

1

B

ARMY LISTS AWARDS.

* ON COTTON FABRICS

g)ﬁder; * Totaling '5,221 ,8505
Yards Placed in Philadelphia

Special to THE NEW. YoRx Tiues.

PHILADELPHIA, Aug, 2 0T
tracts on 5,221,805 yards of textile
fabrica for the Army, on which bids
‘were' opened ' here Aung, 27 were
awarded at the quartermaster dépot
today. - ) .
The following large items weres
involved: .
- (1} 1,294,321 yerds 'of olive drab editon
overgoat lUning; (2) 1,074,898 yards of 38-
inch fully shrusds unbleached cotton I
(3) 122,031 yards of white stiffening for
collar linings; (4) 600,480 yards of 3é.inch
cotton canvas padding;. () $13,732 yards
of 3é-inch ollve drab vat-dyed sllesig juni-
form Uning; (7) §29,750 yards of 83-inch
vat-dyed ollve drab cotton twill for uniform
lining; -(9) £7,782 yards of B4-inch olive
drab undercollar cioth: (11} 43,580 rds

of 72-lnch Interliming felt; (12) , T80,
shests of 32-by-48-inch cotton’ wadding;
(14) 45,000 yardas of 38.ineh umbleaphed
pandfly cloth; (15) 758,485 shests, & by 7Y%
es, "of vellum ecloth, snd (16) 50,000
yards of acetate celluloss lining cloth.

+ Buccessful bldders included:.

e B, 0o, yavy 31,2
y & . CHE
Yy " 50,000 of lz—m

of 88-
H at 40.8 cents, 80, ch at ¢4.48
ES .- foen ! ‘41-nch at. 44.25 cdpts,
TS LT 150,000 of 43-ineh mt 45,62 cents, 230,000 of
igs W, e 81"!?5“33 st iL1s e;m’:do m,oog- §§ mmeaté
£z rtw '} at. 46.38 o6 u’ g@oo»w.-
L& ] e ?gfgsn:int:ﬁi(ﬂ‘“u! 24% ﬁ%m“m bﬁ

——

v

t
Company, - legs
t 31,185, Waater
cent 20, (11} 43~

less 0.1 per cent 20, (7) 85,000 ya
24.3 cents. American Felt e
2 per cent, (8) 27.783
Felt Company, less 2 p
560 yards at 33.2 cents, Stearns & Foster,
less 2 per cent 30, (12) 54,730 sheets at
3.48 cents, 8, B, Marks Company, less 1
per cent 30, (14) 45,000 yards at 4.23 cents.
Holllston Mille, less 2 per cent 30, (18
759,485 sheets at $3.10 f" t.bouuu;d.\ .
per cent 20,-(16)

40,000 yards st 21.43 cents. Batavis Mll’li

Landau & C o., less 0.

20,000 yards at 43.0 cents, apd two 15.00?—

yard lots at 44 and 44,5 cents,

_ Invitations to bid. were lgsued to-
‘day to be opened on Sept. 8, on
-cotton mosqulto netting (1) 85-inch,
1,802,000 yards, (2} 8i-inch, 2,100~
1000 yards, Bidders may subrait bids
on -both "of those widths for the
specified , yardage in either Bo
binet, Trlcot, Nettingham or Levers
netting, - )

On Sept, 18 bids wili be opened
on the manufacture from 20-ounce
suiting to be furnished by the gov-
ernment ¢f 83,680 regular Winter
caps for the CCC, and for the
manufacture from cloth and find-
irigs, in part, furnished by the goy-
ernment, of 80, olive drab. flek
caps for the CCC. . | - fh

.The Pederal Trade Cornmissiof
will hold & trade praétice confes
ence for the beauly)and bes
‘equipment and suppliey industry
Chissgo on Sept, 20. AU

Lte
(R BEL T EE y I IR

INESS NOTES - || &

oirg. swtle Browwn, an ToE W wist
8t; Irving Wohl, in 650 ‘West End
Ave; Daniel Phillips, in 221 W 82d
St: Mrs. Edne Livingston, in 680
West End Ave; Alfred Abelson, in
808 West Bnd Ave; Peares & Mayer,
brokars, .

Mred. Jullus Prince, {6 18 W ssth
8t; Joseph Behweltser, in 236 West
find Ave, through Bing & Blag;
Mnr%éﬁm&un@emaa O, broker.

I, D. Kraut, in 88 Riverside Dy
Dy, 8, Bergman, in 58S [West Hind
Ave; Morris Hinder, in 20 W 86th
8t; Hmanusl Welll, i 170 W . 734
ft; Ruth Johastos, jn 68 W 75th
#t; H, Henry, in 850 Tth Ave; Apart-
ment Renting Co, broker.

Rentals in sections cutslde of Man-
hattan follow: i

J." F. O'Donnell, Lawrence R.
Kelley, In Riverdale Park, 254th St
and Riverdale Ave, Bronx; Byrne,
Bowman & Forshay, agents.

Marcus Baehr, ¥. N. Knudsen,
HEdwin G. Murtha, Grace Timroth,
V. M. Cook, Edward ¥. Kirkpat-
rick, In 1 Plaza St, Brooklyn;
Charles Partridge Real Estate Co,
broker. .

Samuel Gass, Jetald Pelll, in 83-11
83d Dr, Forest Hills; David Minkin,
owner. . .

BANKS BID IN'RROPERTIES

vBroaﬁ’dway Building and Brixton
~ Apartments Sold at Auction

“gavings Banke bid In two large
Manhattan properties at auction
sajes in the Vesey Street rooms
yeptardays N
/Che Miller Building at 1831-39
roadway, on the southwest corner
of Hixty-fifth Street, which con-
ta.inf astheatre, offices and stores,
wes |purchased for $220,0600 by the
Bank for Savings in the city of
New| York ms plaintiff in foreclos-
urs proceedings against the Relllm
Conatructibn Company and others.
The| Judgment was $508,038, and
Ltaxes and other liens amounted to
$12,000. r"The bullding covers an
frregular plot about 118.1 by 187.11

.| feet| Georgg Kearns was the auc-

tionser.

The nine-story’ Brixton apart-
ments -at 320 West Eighty-seventh
Strept were bought in for $5,000 by
the | Union Dime Savings Bank,
whieh held & judgment of $333,250,
against the Hank Realty Company,
Inc., and others. This parcel is on
a -plot 80 by- 100.8 feet., Robert
Fishel conducted the sale. =~

Staten lsland Dwelling Sold

Jobn J. O'Connor, New York at-
torney, has purchased from B. M,
Fast of Johnstown, Pa,, the eight-
Colonlal-style dwelllng at 10
Park View Place, Bupset Hills, 8. 1.,
overlooking the Silvér Lake Golf
course. Harry 8, Clirk was the
broger, Lo .

UILDING PLANS FILED

BManhattan Alterntions .
@34, (o 6-story tenement and stors;
i85y ¥.. Billox, %0 Madison 8t, owner;
a ¥, ., Gloster, arehitect; cost, 53,000.
Hast, Houston Bt, 279; to S-story tenement
) - Willlam A, Reftman, 123 E
. :i eovggar; H. L. Youpng, srchitect;

Houston Bt, 275; to B-story tenement
g ntnrggd' saime owner, samio erchitect;

] o

Broox S

der Ave, o w cor of Puulding Ave,

.8 emch; Nation Land - ers,
‘Tates Ave, the Bronx,.awnef;
, architest; coaty $5,000 ench.

| 84 Ave,. 2331,

5N ey ot awa
£t o - m)th Rds Walie
orl Jahrand, 820 'E’cau
GWREES . Ao S.MM

@ g el RS

EATE

wLo iy [A S R
Jacob Finhelstein &
broker, Harry Edwa
the buyer snd Wayla
represented the b?nk

Another Kast Blds
five-story tenement
Avenue, 282 by 100 |
s0ld by Marle and J
bxamrma Beherer t
Nelson, The bulldin
northeast corner of 1
Street, . .

In  the Cheldes |
Thompson sold to »
Cret & (a,, Inec., &
Ashforth Co,, Inc., t
resldence at 430 Wes
ond Street, 18.5 by
purchasers plan to
building for their ow

Julius Penziner,bou
ment from Georgette
three-story rooming
Hamilton . Terrace
Lewls H. May Comp

BUYS QUEENS I

Tenant Takes ,0»;;
* 164th §t, Be

George Meagher, |
purchased the six-roc
1477  184th 'Btreet,

Queens, from Sa
‘through Farrell Broj
The Farrell firm als
Gresnoint Savings I
Miles | the residencr
rooms at 160-32 Tw
the same community
ade ago was the hc
Hilllard, actor ans
Frank' Quattropani
Florence Reld, in ar
ranged by the same
two-family ‘house at
fifth Strest, Elmhura
A client «of Fran
bought from James
one-family residence
ieth Btreet, Rego Pa’
The  following N.
sales hre reported b
nell, broker: To W
Clinton  Avenue, |
South Kilburn Avenu.
to Albert Hildreth:
corner of Bouth ¥
‘Hempste Avenue,
stead, to Clarence C_
. &n investor bough
at 116-12 and 118-14
nue, Richmend Hill,
man & Wakefield,
property 1s occupled
Atlantic apd Pacific)
and was ‘sold for c:

gages of $18,000. -

_MANHATTAN T

#0th #t, 33 W, Samuel
Bank for Savings; fore-

10(34 t, A ; Rdward
0 same; foreciosurs (|

Terrace View' Ave, 130,
Midhattan Realty Corp..
-Corp, 261 Bway: mtg,
mtg §18,500 (544.68).

18t Ave, 1815, & w cor 84{
Eﬁa!ef, refares, to B
foreclogure {$73.10).

&dth ‘8¢, 316-20 W; Sam
& 8 ﬁqwbpmant Corp,

144th Bt 424 W, Carrie
Lavy, {ruatee, under de
mtg, $12,000,

1ith Ave, 681, @ w cor
m%xu Really - Corp
Q° rke, 412 Backett L
$20,000 (83¢c)

h e cor 12t

dok to Roal

z (188 Wiatl

g ”

Bdth 8¢, 854 W; Henry
a0 om0
! ¥ 4 »

i0Let. B, 127 W: Blsab

*.l%' Roseabety, 505
v 000 A xR
i g, 'y, Beakor

‘Bavings ' B
{ment o
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Hu!wters Gruzen Samton Steinglass/Beyer Blinder Belle
Point Associated Planners and Architects
Waterfront 41 East 11 Street New York, NY 10003
Development | 212/777 7800
BBB Ref. #964.02/ C.7.4
We are sending/handling Joe Bresnan
herewith the following: To:
[ Drawing Originals . L.
[ Drawing Prints Landmarks Preservation Commission
O Sepias .
[ Shop Drawings Street.
0 Photo Reproductions 225 Broadway, 23 Floor
O Specifications ’
O Samples City, State, Zip:
[ Letters
U Certifications of Payment New York, New York 10007
O Other
Re:
Transmittal  Quantity  Drawing No.  Dated Description . . . .
3 5-4~ 88 B&W Photographs of views of Pepsi Sign
at Hunters Point
. . — ——— -
Richard Peterson 5~4~88
Via (] Fax O Messenger U Blueprinter O First Class
Cc pies to:
Please Sign and Return Copy ‘
‘the
ty of
the

wk Received By:
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