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History of International Travel & Key Markets
New York City 2005-2015, with 2011 preliminary results

FINAL IPW- April 2012

International Visitors
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Key International NYC Markets (by Region and Country)

(000s) 2005 2006 2007 2008 2009 2010 2011 2012f  2013f  2014f  2015f
(Preliminary)

TOTAL
T ATIONAL 6,817 7,257 8760 9460 8,644 9,744 10,308 10,600 11,270 11,924 12,678
OVERSEAS' 5800 6200 7,600 8700 7,721 8413 8,819 9172 9,789 10,406 11,114
Canada 815 840 881 964 880 977 1,033 1066 1,097 1128 1,165
United Kingdom 1123 1169 1237 1328 1,088 1,055 1,014 998 1,034 1113 1182
Brazil 112 151 251 341 332 589 701r 768 849 928 1015
France 268 305 423 561 519 596 636 612 623 644 672
Germany 401 420 547 590 568 528 604 612 643 675 712
Australia 235 216 327 336 419 479 533 554 578 600 632
Italy 202 317 360 457 431 469 506 486 495 505 521
Scandinavia & Finland 282 350 365 457 400 376 464 459 493 528 562
Middle East 201 370 355 406 426 446 483 502 530
Spain 205 256 318 412 357 388 417 403 410 421 438
Mexico 192 198 230 288 234 384 376 381 384 390 399
ﬁi”:k:;‘éf:;gigg‘drg) 217 248 300 371 306 343 354 352 369 385 403
China & Hong Kong 133 145 153 218 183 266 327 360 407 449 494
Eastern Europe 206 216 268 342 353 298 301 283 288 297 310
Japan 209 275 283 257 210 295 259 277 288 208 307
South Korea 205 242 238 235 203 223 242 270 316 365 411
Argentina 43 76 134 154 175 205 234 250 271 295 324
Ireland 253 270 290 353 268 225 214 205 213 224 238
India 9% 107 157 170 147 185 195 200 236 262 292
Israel 122 174 157 177 169 190 192 198 211 216 204
Russia 46 63 81 98 94 108 105 99 93 90 87

Blank spaces indicate that data were not available for that particular market in that year. N/A means that data are currently not available.”f” —indicates a
forecast value., “r’" —revised. “p” — preliminary. Sources: Office of Travel & Tourism Industries, Tourism Economics, NYC & Company. All forecasts
subject to revision when final results are released by OTTI.

Due to sample size limitations for sizing the market we analyze a number of regional markets together (Benelux, Scandinavia, Middle East, China/Hong Kong, East
Europe). As growth allows, we will look at each country individually.



