BEWARE: Sugary drink
companies use many
methods to get you to buy
their products, including*:

e Cartoon mascots

* Celebrity endorsements

* Toys and giveaways

* Free samples

* Product placement in movies
andon TV

* Promotions and deals with
other brands and companies

» Corporate donations and
sponsorships
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4 Adapted from Healthy Eating Research. Recommendations for Responsible
Food Marketing to Children. Minneapolis, MN: Healthy Eating Research; 2015
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What you can do:

AVOID SUGARY DRINKS AND
DO NOT SERVE THEM TO
CHILDREN. Drink and serve
healthier beverages, like
NYC tap water. It’s tasty,
free and good for you.
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To find out more, go
to nyc.gov/health and
search "drink water.”
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SUGARY DRINKS are linked to weight gain, cavities, heart disease and
type 2 diabetes.’
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Sugary drink consumption*® Beverage companies AGGRESSIVELY | In 2013, beverage companies
is TOO HIGH and varies BY ADVERTISE unhealthy products. spent HUNDREDS OF MILLIONS
NEIGHBORHOOD.? 22 3|AS Az EX| 22 K=S OF DOLLARS on sugary drink
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[] 7.1% - 18.7%
] 18.8% - 27.5%
W 27.6% - 36.3%

. Unpopulated area
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1 Cut back on sugary drinks. Centers for Disease Control and Prevention website. http://www.cdc.gov/nutrition/data-statistics/sugar-sweetened-beverages-intake.html. Accessed March 3, 2017.
2 New York City Department of Health and Mental Hygiene. Epiquery: NYC Interactive Health Data System - Community Health Survey 2016. http://nyc.gov/health/epiquery.
3 Rudd Center for Food Policy and Obesity. Sugary Drink FACTS, 2014. http://www.sugarydrinkfacts.org/ Accessed March 3, 2017.

*1+ per day
*5HR0] +1
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