
 

 
 

 
 

 

NYC Media is a unique, 
noncommercial source of 
information and engaging 
content about  
New York City. 
 
NYC Media produces award-
winning local content that is 
accountable, useful and 
compelling.  
 
NYC Media is part of the  
City of New York Mayor’s Office 
of Media & Entertainment. 
 

In 2019, NYC Media provided 
these vital local services: 
 

 explores arts and 
culture, entertainment and 
lifestyle, history and education in 
NYC, featuring the people and 
places that make NYC unique. 
 

 provides a window into 
City government with coverage of 
City Council hearings and the 
Mayor’s press conferences. 
 
In addition to the broadcasts, 
viewers can access NYC Media 
content on a number of expanding 
platforms, such as the NYC Media 
website, iTunes, the NYC Media 
iOS app and Taxi TV. 

NYC Media can reach more than 
18 million people in the New 
York City metropolitan area 
and the tri-state region. 
 
In 2019, NYC Media connected 
New Yorkers to information about 
government services, local 
activities, and attractions  as well 
as culturally diverse programming 
that serves New York City’s many 
ethnic communities.  
 
  

   

NYC Media: The official broadcast network and media production group of the City of 
New York. 
 

Mission:  To inform, educate, and entertain New Yorkers about the City's diverse people 
and neighborhoods, government, services, attractions and activities. 
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“The viewers get a sense, of not 
only the program, but why it is 

there for people who want it – to 
take that first step and inquire 
for more details.  We are very 

appreciative.” 
 
-   Michael L. Royce, Executive Director, 
New York Foundation for the Arts. 



2019 LOCAL CONTENT AND SERVICE REPORT 

IN THE COMMUNITY 

In 2019, NYC Media featured programs that provide vital information about the City, its rich history 
and cultural offerings. NYC Media also worked with City agencies to develop and produce public 
service announcements (PSAs) about the City’s latest services and initiatives. 
 
 
Bringing Local Government to the Community 
NYC Media is New York City’s window to local government. New York City is the largest 
municipality to carry live legislative hearings. In 2019, NYC Media covered a total of 511 City 
Council meetings and events for “The Council”, and 324 City Hall public notification events, 43 
hearings of various commissions, including the City Planning Commission, Tax Reform 
Commission and the City Charter Review Commission for “NY Uncut” on the NYC Gov channel. 
“The 51” is continuously updated to introduce each of the 51 City Council Members and highlight 
their respective districts.  
 
During times of crisis, NYC Media provides live coverage of press conferences and critical 
information on how to obtain emergency City services. NYC Media carries the mayoral press 
conferences before, during and after emergencies and other events, and provides live online 
feeds straight to the NYC.gov website. Crawl language on NYC Life (Channel 25) and NYC Gov 
(Channel 74) alerts viewers about emergency conditions, to visit www.NYC.gov or to call 311 for 
information, and to follow @nycmayorsoffice and @notifynyc for live Twitter updates. 
 
 
Informing the Public About City Services and Initiatives  
NYC Media works with City agencies to increase public awareness about valuable City programs 
and initiatives through the production and distribution of more 70 PSAs on the City’s broadcast 
network and multimedia platforms, including the following campaigns:  

• Office of the Census for NYC – “Census 2020” 

• NYC Department of Homeless Services – “Hope 2020” 

• NYC Office of Emergency Management – “Know Your Zone” 

• NYC Mayor’s Office of Immigrant Affairs – “Free Immigrant Legal Services” 

• NYC Dept for the Aging – “Summer Heat Check” 
 
  

http://www.nyc.gov/
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Serving New York City’s Diverse Communities 
 
New York is a culturally diverse city made up of many distinctly different communities. In 2019, 
NYC Media broadcasted a host of programs catering directly to the many ethnic communities.   
  
92Y on NYC Life 
A Day's Work  
Afropop: The Ultimate Cultural Exchange     
Aktina 

Bare Feet in NYC with Mickela Mallozzi 
Blueprint NYC 
Brindiamo! 

Brooklyn Savvy 
Cultural Caravan 

DW News 
Food.Curated. 

   

 Haiti Premiere Class 
 Lucky Chow 
 Journeys in India  
 Neighborhood Slice 
 Potluck  
 RTV Romanian Television of NY 
 Slovenian Magazine 
 What’s Eating Harlem? 
  
 
 
Partnering with Community Organizations 
 

• NYC Media continues to work in partnership with local organizations, such as The Arthur L. 
Carter Journalism Institute at New York University.  “NYU: Inside Lens” is a showcase of 
documentary works by the graduate students at the institute to encourage journalistic 
endeavors and careers in the city.   

 

• A partnership with the award-winning nonprofit entity Reel Works presents the unfiltered 
voices of the underserved NYC youth in original programming for NYC Media.  
 

• A partnership with the nonprofit cultural institution 92nd Street Y provides exclusive 
broadcast and digital access to the outstanding interview programming in the arts, 
education and public discourse on “92Y on NYC Life”.  
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A Day’s Work 
 
In 2019, NYC Media aired a Day’s Work, an 
original series on NYC Life.  A Day's Work is a 
half-hour show featuring industrious, real-life 
New Yorkers as they go about their jobs. The 
program presents inspiring stories that focus on 
careers in the arts and entertainment industries. 
Each episode follows three people working in 
different aspects of the same field to provide 
viewers with a sense of the breadth of jobs in 
that particular industry.  
 
 

Greenlight Her 
 
New York City Mayor’s Office of Media and 
Entertainment and NYC Media partnered with 
the Brooklyn College's Feirstein Graduate 
School of Cinema to launch a citywide 
screenwriting competition which called for 
stories by, for, or about women in New York 
City. The contest was aimed at addressing the 
underrepresentation of women in the film and 
television industries both on and off the camera. 
 
In 2019, the winner of the contest, Patty Carey’s 
Half Life, premeired on NYC Life, New York 
city’s flagsghip channel. Half Life is the story of 
a NYC location scout, wife and mother, "Patty," 
who decides to pursue her dream of 
screenwriting on the eve of her 39th birthday. 
The series shines a light on the challenges of 
working moms, the film industry, and gender 
inequity through a fast-talking, comedic lens. 
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